




  
 

        

         

         
  

                
               

            

            
                   

             
      

                
              

            
            

              
          

             
             

     

                
             

               
           

          
  

   

 
   

  
      

       
    

                
      





            

      

      
  

             
               

       

              
          

             
               

  

                
           

                
  

              
              

 

             
              

       

             
        

 
   

  

            

              



  

CORPORATE COMMUNICATIONS 

INFORMATION BULLETIN 
 

Note to newsrooms: BC Ferries’ Corporate Communications Department can be reached at (250) 978-1267 between 
8:30 a.m. and 5 p.m. Monday to Friday.  For weekend or off-hours media inquiries, please call our pager at (250) 389-8826. 

For Immediate Release 
03-006 
February 5, 2003 

 
Joint Award Presented to BC Ferries and White Spot 

 
VICTORIA – BC Ferries and White Spot have won the Newsmaker of the Year award 

for their outstanding partnership in the Food Services and Hospitality Industry. 
 
The Vancouver branch of Canadian Food Service Executives Association in conjunction 

with Pacific/Prairie Restaurant News presented the award at its annual awards dinner, February 
4, 2003. 

 
Approximately 130 food service professionals belong to the Canadian Food Service 

Executives Association – Vancouver branch. 
 
Criteria for the Newsmaker of the Year Award include dedication to industry 

advancement, visionary approach, credibility, communication, and impact of contribution. 
 
 BC Ferries introduced customers to a branded-burger program in a joint-partnership with 

White Spot in 1999.  On-board burger sales increased by approximately 60 per cent as a direct 
result of the branded-burger program, generating more than $5 million a year in revenue.  The 
program has since been expanded to eight major vessels connecting Vancouver Island and the 
Lower Mainland. 
 
 Following the success of this program, in January 2003, BC Ferries announced Requests 
for Proposals for a branded sandwich partner and a branded pizza partner. 
 
 The RFP’s for those initiatives close February 17, and March 7, respectively. 
 
 On April 1, 2003, BC Ferries will be restructured into an independent company under the 
B.C. Company Act and will be renamed BC Ferry Services. 
 
 During this time of transition, BC Ferries is identifying opportunities to improve 
customer services and efficiencies. 
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Contact: BC Ferries, Communications 

250-978-1121 
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For Immediate Release 
03-008 
February 28, 2003 

 

WHITE SPOT PROGRAM EXPANDS TO HORSESHOE BAY/LANGDALE ROUTE 
 
VICTORIA – BC Ferries continues the implementation of its successful White Spot branded-
burger program on the Queen of Surrey on the Horseshoe Bay – Langdale route, March 5, 2003.  
 

The Queen of Surrey is BC Ferries’ ninth vessel to offer its customers White Spot 
Triple O’s since the program was first introduced in 1999. 

 
Overall, on-board burger sales increased by approximately 60 per cent as a direct result of 

the branded- burger program, generating more than $6 million a year in revenue. 
 
BC Ferries generates $45 million annually in food and beverage revenue, making it one 

of the largest restaurant operators in BC. 
 
BC Ferries’ outstanding partnership with White Spot is recognized by the food services 

and hospitality industry. In early February 2003, BC Ferries and White Spot received an award 
for dedication to industry advancement, visionary approach, credibility, communication and 
impact of contribution. 

 
On April 1, 2003, BC Ferries will be restructured into an independent regulated company 

under the B.C. Company Act and will be renamed BC Ferry Services. 
 

With transition into an independent, commercial company, BC Ferries is identifying 
opportunities to improve efficiencies and customer services. 
 
          This includes further enhancing food services to include new branded sandwich and 
branded pizza partners.  Requests for Proposals for these two initiatives were issued in January 
2003.  The successful proponents will be announced in March.  
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Contact: BC Ferries, Communications 

250-978-1267 
 

 

 
 




