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Introduction - Our Brand
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The Graphlc Standards Gulde asslsts us to consistently dellver the BC Ferrles
brand promise and identity to our customers,

The BC Ferrles brand Is trusted to provide safe, relfable and efficlent marine
transportation services. BC Ferries is committed to providing a continuously
improving West Coast travel experience that consistently exceeds customer
expectations and reflects the Innovatlon and pride of BC Ferrles’ employees.

The total imtegration of BC Ferries’ identity, behaviour, and core values
represented in this Gulde will allow us to uphold the essential promise of our
brand: Te provide a safe, rellable and unique travel experlence. Cur consumer-
fadng tagline invites customers to Experience the difference when they
travel with us.

This Graphic Standards is a pregressively enhanced version of the previous
Guide, which unifies and better outlines the BC Ferries visual identity,
personallty, appearance and volce across every customer and employee
touchpoint, to provide consistency across all executions.

The standards were created to give a technlcal understanding of the
oomponents and structure of our image. Keep in mind this is a Iving
document that will be continually updated as the world of media evolves.

Throughout this document, users will find the exact guldelines governing
the use and Implemermation of the BC Ferries loge, language, creative and
graphic designs.We have trled to exemplify a distinct identtty and phllosophy
for a clear, strong and conslstent message.
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Parent Brand - BC Ferries Logo
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The parent loga is provided In several colour variatlans to accommodate varlous usage needs. All attempts should be made to
ansura tha logo 1s full colour on a whita badcground, Just lika tha side of the ships themseltves. The black and white verslons are
intended for applications that are restricted in colour, but can be used to enhance particular design concepts.

The parent logo would be used for ship exterlars, terminal entrance signage, corporate Identifiers, corparate statfonery, and an
materials placed or distributed outside of BC Ferries property. The logo is alse used on instructional or safety signage on BC Ferries
property. The logo is not used on wayfinding signage on BC Ferries property.
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~BCFerries

FLILL COLOUR [P EFERRE D LISAGE] WTHOUT TAGLINE

2BCFerries ~ABCFerries

** Reversad Logo Usage **
This cption should only be
used as an absalute last resort
Thefull-colour opton should
be used at all times.

BLALCK REVERSED




Parent Brand - BC Ferries Logo with Tagline

The BC Ferrles Experience the difference logo Is provided In several colour varlatlons to accommodate varlous usage needs.
All attempts should ba made to ensure the logo Is full colour on a white background, Just like the slda of the ships themsalhves,
The black and white versions are intended for applications that are restricted in colour, but can be used to enhance particular
design concepts.

The tafline "Experience the difference” supports the BC Ferries bmndlS- 15,218

5. 15 5 447
The tagline is used in most customer-focused communications. It should adhere o the following guidelines:

The logo version with tagline SHOULD be used In any:
= communlcatlon related to a BC Ferrles product or service being sold to customers, other businesses, or employees.

sales materlal of BC Ferrles ar a BC Ferrles amenlty te potentlal vendors or partners.

« employee communlcation where a service standard Is belng described.

internal announcement or summary of a BC Ferries product or service introduction or promotion.

» Human Resgurces communicatien, including job postings.

The logo version with tagline SHOULD NOT be used In:
= corporate communlications such as Annual General Meeting announcements, Annual Reports,
or Request for Proposal advertisements.
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= safety messaglng or signage, whether for employees or customers.
= wayfinding signage on ar off BC Ferrles property.

= media releases and advisories.




Parent Brand - BC Ferries Logo with Tagline conro.
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BCFerries

Experience the difference”

FLILL ETACAJR [PREFERRE 0 USALE] WTH TAG LIME

2BCFerries

Experience the difference”
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~2BCFerries

Experience the difference”

** Reversad Logo Usage **
This cption should only be
used as an absalute last resort
Thefull-colour opton should
be used at all times.




Parent Brand - Logo Size Relationships

The BC Ferrles Experlence the difference logo is a reflectlan of our fresh, open, and optimistlc brand look and feel, For best impact,
our logo needs reom to breathe. Allow a minimum clear space around the logo as Indicated by the Xs below. The helght of the “F°

in "Ferries” determines the amount of clear space around our logo.

Where passlble, the logo should be placed In bottom right-hand cerner of marketing and communication materals.

It sheuld adhere to the following guidelines:

erries == &

Expenence the dgj‘erence p—
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Parent Brand - BC Ferries Brand Name
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BC Ferrles has a brand name, a legal name and one accepted abbrevlatlon (BCF). It is Important to use aur names correctly and

conslstently to appear professional and to avold confuslon abeout who we are as a company.

The brand name of our company is BC Ferries. This name is used in the logo and is the common name of the company.

SBCFerries

RAME N [OG0 FORM

BC Ferries

IDORRECT SPELLING IN TEXT FORMAT

MISUSE:

B.C+erries

Ferries




Parent Brand - BC Ferries Legal Name
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The legal name of the company is Britlsh Columbla Ferry Services Inc. This name must be used on all external legal documents.
With address nformatlon, the legal name s always the first line.

MISUSE:

British Columbia Ferry Services Inc. @ BCTFerry-Sepvdces

British Columbia Ferry Services Inc. nc.

The Atrium
Suite 500, 1321 Blanshard St. B
Victoria, BC VBW 0B7 -

| |
J— “B.CFerries-Inc







Parent Brand - Marketing Communications Wave Elements
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The updated creatlve relntroduces the wave motif. it Is opticnal, used primarily as a divider element for print materials. it divides
the Imagery from the content while also creating a white background for the loga. It Is comprised of three (3) separate
EPS files which are overlayed with varying opacities. ldeally, when scaling, it is best to scale proportionally rather than stretching.
Please note there are different tints and opacities when working between full colour and B&W. It can also be used as a design
element where applicable {similar to the cover and thtle bar). As a design element, scale, rotatlon, and opactty settings are flexlble.

Vertical formats are not acvepioble,

FULL COLOUR FRINTING BLACK & WHITE PRINTING

] [

COLOURWARYE EPS [TOF)
5. 18,517 = 158, 5. 17
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COLURYWAYESLEPS (BOTTOM)
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Parent Brand - Partner Logos
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The BC Ferrles logos may be used In conjunction with a partner logo for Jolnt marketing or promotlons.To retaln consistent branding,
the primary loge positloning remalns unchanged, and the partner logo |s an added element. The BC Ferries logo may appear with
logos of other companies, where the other company has participated significantly if not equally in a BC Ferries praject, and where
it is appropriate that both companies are represented.

The guidelines below demonstrate how to position the loges together in herizontal formats. The position of the partner logo 1s
at the right of the BC Ferries logo and separated by a vertical bar. The BC Ferries logo always appears first. It is separated from the
partner logo with 45- 15,17 |vertlca| or harlzontal bar. The distance between the logos Is lllustrated below and must
not be attered. The partner logo is sized to appear equal in weight to the BC Ferries logo. A third logo may be added as shown.
if there is no tagline in use, the height of the partner logo cannet go below the qualifier.

~BCFerries Paztnerlogo ~BCFerries partns toge

T — ia o —— s

---------- ~BCFerries - "7 ~BCFerries ... rnwe
ﬁ ............................................................. e Expemthedmm' Logo

g — LD 00w g — L0 L
---------- ~BCFerries - e 1 T ABCFerries | .. cuwe .
e ............................................................. mmm#m;e‘ Logo







Restrictions - Logo Misuse

Our loge is a key element of our visual Identlty and lives at the heart of our brand. It doesn't need medificatlon and shauld not
be redrawn, distorted, or medified In any way. Do not alter or create the BC Ferrles Experlence the difference logo — use the files as

supplied by BC Ferries in all applications.

A0 NGIT ALTER TYPEFALES I NT CHANGE COLOURS DO NOT RECONFHLIRE ELEMENTS

the difference”

B0 NOT ADD ELEMENTS DENOT REMONE ELEMENTS DI CHSTORT
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- Logo Misuse conro.

Our loge is a key element of our visual Identlty and lives at the heart of our brand. It doesn't need medificatlon and shauld not
be redrawn, distorted or modified In any way. Do not alter or create the BC Ferrles Experlenre the difference logo — use the files as

supplied by BC Ferries in all applications.

D0 NGIT APPLY DROF SHADOAWS MO CHANGE HOREICTAL VERTICAL SCALE DO NOT THANGE A OF LOGD

Experience

D0 NOT PLACE [N A CONTAINER DONOT PLACE ON BLISY BACKIROUNDS DT PLACE O SUMELAR COLOU RS
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Colour Palette - Primary Colours

We have enlisted the standards of the Pantone Matching System {PMS) which Is a universally recognized calour matching system
based on Itthography printing inks. Provided are the process match breakdowns [CMYK) for printing applications with limlted
budgets. Also included are RGB equivalents for use in Word, Excel, or PowerPoint as well as HEX equivalents for emitted light and

Web applications.

BC Ferries Blue
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Colour Palette - Secondary Colours

Ught Blue
s 14,517
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Typography - Corporate {Primary, Secondary, and Correspondence}

The Integrity of the chosen BC Ferrles font must be malntalned at all times — no vertical or harlzontal scallng, no added stroke, etc.
To fermat all Internal corporate pre-printed materlals {e.g. business cards, letterhead, envelope), the specified typefaces are to be
used following these recommendations. Reference § 71 for exact formatting,

External Communications
ABCDEEGHIJKLMNOPQRSTUVWXYZ (.,;:)!@&%$)
abedefghijklmnopqrstuvwxyz 1234567890
H ABCDEFGHIJKLMNOPQRSTUVWXYZ, (..;:1@&%$)
g abcdefghijklmnopqrstuvwxyz 1234567890
B
g ABCDEFGHIJIKLMNOPQRSTUVWXYZ (_,;:?1@8&%$)
p abcdefghijklmnopgrstuvwxyz 1234567890
]
% Internal Correspondence
5 For all nen-preprinted scenarios, Usage includes letters, labels, memaos, emails, PowerPoint and invoices. Reference § 7.1 for exact formatting.

SEEN ABCDEFGHIJKLMNOPQRSTUVWXYZ (.,;:?1@&%$)
abcdefghijkimnopqrstuvwxyz 1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ (.,;:?1@&%$%)
abcdefghijkimnopqrstuvwxyz 1234567890




Typography - Marketing Communications {Primary, Secondary, and Correspondence)

The Integrity of the chosen BC Ferrles communications font must be malntalned at all times - no vertlcal or horizontal scaling,
no added stroke, etc. To format all formal external marketing communications {e.g. publications, advertising, reports, signage, and
web applications), the specified typefaces are to be used following these recommendations.

L ABCDEFGHIJKLMNOPQRSTUVWXYZ {.,;:21 @&%$)
abcdefghijkimnopgrstuvwxyz 1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ (.,;:?| @& %$)
abcdefghijklmnopqrstuvwxyz 1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ (.,;:?1@&%$)
abcdefghijkimnopqrstuvwxyz 1234567890

Internal Correspondence

For interal communications that use Experience the difference creative, Verdana is the font of choice for anything non-preprinted. This
applies tc emails, PowerPoint, memos, and reports.

ABCDEFGHIJKLMNOPQRSTUVWXYZ (.,;:?! @&%%$)
abcdefghijklmnopqrstuvwxyz 1234567890

BC Ferrles Graphlc Standards Guide | 2zom

ABCDEFGHIJKLMNOPQRSTUVWXYZ (.,;:?1@&%%$)
abcdefghijkimnopqrstuvwxyz 1234567890




NO\t MORE COASTSAVER
SAILINGS BETWEEN
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1f you Zig

wien others Zag,
you'll save a lot
of money.

Whalparipeni: sl v | b-cov St Bla i, o med ol love Tiew Bl ulliem duntt e
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i st igribh ot i Ao Uil S qEAIeE Ut R
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Irleact gl et a1 ok gl gkt i ad k. b 1
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Typography Is a key compenent of our visual identity. it |s impartant that typography is used properly and consistently Tn all
applications. The layouts below are examples of typography misuse.

If you Zig

when others Zag,
you'll save a lot
of money.

Wilpmtprt §utmu s cor susct bie et 5 magn it iom e el ulien durt
lor mcin hesbars adit prah evrille e o, sobsbeer il e mam an et wenddt
Tustrud Wl Zrriewer st

Expariance Sur dlffiewe™

DO NOT LISE STAMTON.
ITE M2 LEOHGER A STANDARD FONT.

M MOT LISE LARGE BLDCKS OF REVERSE TYPE.
ESFECIALLY BOLTY S0P,




Sub-Brands - BC Ferries Vacations

The BC Ferries Vacatlons (BCFVY) logo is provided In several colour variatlons to accommodate varlous usage needs. All attempts
should be mada to ansura the logo Is full colour on a white background, just lliea tha side of tha ships themsealves. The black and
white versions are intended for applications that are restricted in colour, but can be used to enhance particular design concepts.

- s 158, 5 17

| B CFerrles
o
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: Vacatlons
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ﬂ FUJLL COUCAJR [P EFERRE I USALE]
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% ** Reversed Logo Usage ™

2 This eption should only be used as an absolute last resort,
g The full-colour eption shoukd be used at all costs.

~ABCFerries__ ~ABCFerries__
Vacations’ Vacations"

BLALK REVERSED




Sub-Brands - BCFV Logo Size Relationships

The BC Ferries Vacations logo continues the reflectlon of our fresh, open, and optimistic brand look and feel. For best Impact, our
loge needs room to breathe. Allow a minimum clear space around the logo as Indicated by the Xs belows The helght of the "F” In

"Ferries” determines the amount of clear space around our logo.

Please adhere to the followling guldelines:

= This logo option should appear en all marketing communications materials specific to BC Ferries Vacations: posters, print ads,

schedules, flyers, online, office slgnage, and collateral.
=  Thelogo should NOT be used in conjunction with the either the Parent logo or Experience the difference.

TP PP Y P TN I R R R I RN A I PR AT P R I PR IR IR R NN A I R A NP P AR F I F R PR NN I PR R PP FI R RN P I N PR IR I RN RN A PY RSN TS APYF FAREN] PR AENY -
H H
: : -
: : Carions
:

s 18,5 17
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MUNIMUM CLEAR SPACE




Sub-Brands - BCFV Partner Logos

The BC Ferries Vacations logo may be used In conjunctlon with a partner logo for Jolnt marketing or pramotlons. To retain conslstent
branding, the primary logo positlon’ng remalns unchanged, and the partner logo Is an added element. The BCFY logoe may appear
with logos of other companies, where the other company has participated significantly if not equally in a BCFV project, and where
it is appropriate that both companies are represented.

The guidelines below demenstrate how to position the loges together in herizontal formats. The position of the partner logo is at
the right of the BCFY logo and separated by a vertical bar. The BCFV logo always appears first. It is separated from the partner logo
witha|s. 15, 5. 17 vertlcal or harlzontal bar. The distance between the logos Is lllustrated below and must not be altered.
The pariner logo s sized to appear equal in weight to the BCFV logo. A third logo may be added as shown_ I there is no tagline in

use, the height of the partner logo cannot ge below the qualifier.

~BCFerries . Partner
Vacations” Logo

~BCFerries volon. Parmer

Vacations™

----------
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Sub-Brands - BC Ferries Commercial Services
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The BC Ferries Commerclal Services (BCF-CS} loga Is provided in several calour varlations to accommodate various usage needs.
All attempts should ba made to ensure the logo Is full colour on a white background, Just like the slda of the ships themsalhves,
The black and white versions are intended for applications that are restricted in colour, but can be used to enhance particular

design concepts.

~~BCFerries

Commercial Services

s 158, 5 17

FULL CEMGHIR (PR EFERRE D USALE]

~8CFerries

Commercial Services

™ Reversed Logo Usage ™
This option should anly be used as an absalute last resork
The full-calour aptien should be used at all costs.

~2BCFerries

Commercial Services

BLALK GREY




Sub-Brands - BCF-CS Logo Size Relationships

The BC Ferrles Commercial Services logo continues the reflectlon of our fresh, open, and optimistic brand lock and feel. For best
Impact, our logo neads raom to breathe. Allow a minimum clear space around the logo as Indlcated by the Xs below The helght of

the *F"in “Ferries” determines the amount of clear space around our logo.

Please adhere to the followling guldelines:

= This loge option should appear on all marketing communications materials specific to BC Ferries Commercial Services: posters,

print ads, schedules, flyers, online, and collateral.
=  Thelogo should NOT be used in conjunction with the either the Parent logo or Experience the difference.

“erries -

._Commercial Serwce,s
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MUNIMUM CLEAR SPACE




Sub-Brands - BCF-CS Partner Logos
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The BC Ferries Commerclal Services (BCF-CS} logo may be used In conjunctlon with a partner logo for Joint marketing or promotions.
To retaln conslstent branding, the primary logo posttloning remalns unchanged, and the partner logo Is an added element.
The BCF-CS logo may appear with loges of other companies, where the other company has participated significantly if not equally
in a BCF-C5 project, and where it is appropriate that both companies are represented.

The guidelines below demenstrate how to position the loges together in herizontal formats. The position of the partner logo is at

the right of the BCF-CS logo and separated by a vertical bar. The BCF-CS loge always appears first. lt is separated from the partner
lago with vertical or horizantal bar. The distance between the logos Is Illustrated below and must nat be

altered_The partner logo is sized to appear equal in weight to the BCF-CS logo. A third logo may be added as shown.

~BCFerries Pastnes
Logo

Commercial Services

Commercial Services

-ABCFerries... . == | s

Commercial Services







Sub-Brands - BC Ferries Academy
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The BC Ferrles Academy (BCF-A) logo Is pravided in several colour variatlons to accommodate various usage needs. All attempts
should be mada to ansura the logo Is full colour on a white background, Just llia tha side of tha ships themsalves. The black and
white versions are intended for applications that are restricted in colour, but can be used to enhance particular design concepts.

T~
SBCFerries

Excellence through learning

s 18,5 17

\

FULL CXMOLIR [PREFERRED LSASE]

——__ X
e el

~BCFerries ~BCFerries

Academy

= Rewersed Logo Usage ™™
This aption should anty be used as an absolute last resort.
The full-colour aptien should be used at all costs.

—— K
e

~BCFerries
Academy

BLALK GREY




Sub-Brands - BC Ferries Academy Logo Size Relationships

The BC Ferries Academy logo continues the reflectlon of our fresh, open, and optimistic brand look and feel. For best impact, aur logo
needs room to breathe. Allow a minimum clear space around the logo as Indlcated by the Xs below: The helght of the “F" In“Ferrles”

determines the amount of clear space around our logo,
Please adhere to the followling guldelines:

= This logo option should appear cn all marketing communications materials specific to BC Ferries Acadermny: posters, print ads,

schedules, flyers, online, and collateral.
=  Thelogo should NOT be used in conjunction with the either the Parent logo or Experience the difference.

— : ) Excelfence through leaming
: 5. 15,817 |
-------------------'----.-------------------------------{f----'----
err'es E E ) "
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_Excellence through learning ~
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Sub-Brands - BC Ferries Academy Partner Logos

The BC Ferrles Academy (BCF-A) logo may be used in conjunctlon with a partner logo for Jaint marketing ar prometions. To retain
conslstent branding, the primary logo positioning remalns unchanged, and the partner logo Is an added element. The BCF-A logo
may appear with logos of other companies, where the other company has participated significantly if not equally in a BCF-A project,
and where it is appropriate that both companies are represented.

The guidelines below demenstrate how to position the loges together in herizontal formats. The position of the partner logo is at
the right of the BCF-A logo and separated by a vertical bar. The BCF-A logo always appears first. It is separated from the partner logo

wihtha|s 15,5 17 _ vertlcal or harlzantal bar. The distance between the logos Is lllustrated below and must not be altered.
it sized to appear equal in weight to the BCF-A logo. A third logo may be added as shown.

The pa

~BCFerries R
Logo
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Catering/Retail - Overview

BC Ferries has a wide varlety of amenltles catering to all passengers. Amenity marketing should have a balance between corporate
graphic standards and flexIbflitles to best promote retall/restaurant offers In an effective, Industry-appropriate manner.

Amenity marketing is broken down into three silos dependent on where the materials are displayed:

« On BC Ferries property
= OfT BC Ferries property

« Online

Also provided are 4 amenity branding standards. This Is not a complete list of all amenities.
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Catering/Retail - Passages Gift Shop Logo

The Passages Glift Shop offers West Coast ifestyle products from apparel to giftware with an audience skewing towards women
aged 35+. Deslgns are flexfble and diverse. Fants, colours, and Imagery are adaptable far each specific product line offered, allowing
them to be designed with their pwn personality and focused on the product benefit and demographic they are targeting.

s 18,5 17

FULL COLGLIR [PREFERRED LISAGE]
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BLACK MINIMLUY CLEAR SPACE M NV SIZE




Catering/Retail - Pacific Buffet Logo

Pacific Buffet offers an Indulgent, varled West Coast dining experlence with an audlence skewing towards males aged 35+
Deslgns are flexible and diverse. Fonts, colours, and Imagery are adaptable for each unique food preduct or offer, allowing them
1o be designed with their own persenality and focused on the demographic they are targeting. Whenever possible, food imagery

should be used to prompt appetite appeal.

s. 15 =517

FULL COLCLIR
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BLACK MINIMLUY CLEAR SPACE M NV SIZE




Catering/Retail - Seawest Lounge Logo

The Seawest Lounge caters primarlly to business peaple looking for a qulet area to unwind or focus an thelr work. Deslgns are
flexlble and diverse. Fonts, colours, and Imagery are adaptable for each unlque product or offer, allowng them to be designed with

their own personality and focused on the demographic they are targeting.

s 15,5 17

seawest

LOUNGE

FULL COLGLIR [PREFERRED LISAGE]
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seawest

LOUNGE

seawest

LOUNGE - LOUNGE.
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Catering/Retail - Coastal Café Logo

The Coastal Café Is a famlly-frlendly environment offerng a wide selectlon of food optlons. Designs are flexible and diverse, Fonts,
woleurs,and Imagery are adaptable for each different food product or offer, allowlng them to be designed with thelr own persanaltty
and fecused on the demographic they are targeting, Whenever possible, food imagery should be used to prompt appetite appeal.

s. 15, 5. 17

FULL COLGLIR [PREFERRED LISAGE]
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BLACK MINIMLUY CLEAR SPACE M NV SIZE




Stationery - Introduction
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Each BC Ferrles employee can access correspondence templates by following these steps:
= Selecting New In the Microsoft Word Flle menu. A Task Pane will appear on the right of your screen.

= Under Templates, click on My Computer and choose the template you need. Selecting the template will open 1t as a new untltled
document within the application.

= Prepare your document, print It and save 1t to your directory for future reference, If desired.

BC Ferrles externally printed statlonery:
= Letterhead First Sheet

- Letterhead Second Sheet
« Envelopes

= Business Cards

= Malling Labels

= Emall Signatures




Stationery - Letterhead {Generic)

Use these specifications for all general EEICET,

BL Ferrles |etterhead. No varlatlons are
accepted outside approved ternplates. BCFerri

s. 18,4 17

Colours )
The logo is BC Ferries Blug, equivalent tg® 19,5 17 arTies

The rule and address block are dark grey, equivalent

s 18,5 17

tg= 18,517
Typomphy 15 17
The address block Is set In|~ ' 7" \

All body tesxt 1s to be set 1

Stock
Synergy, Pure White, Smooth, 24 [b writing.
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" ALL MEASLIEEMENTS ARE W MULLIMETERS




Stationery - Envelope

Use these specificatlons for envelopes that require a return address.

Colours s 15,5 17
The logois BC Ferries Blue, equivalent tc Therule and address block are dark

grey, equivalent to=- 158, 5. |,1?

Typography
All text |5 set In

= 19,5 17

Stock
Synergy, Pure White, Smooth, 24 |b. writing.

s, 18,5 17

5.15,;.1'J |

5. 18,5 17
e,
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" ALL MEASLIEEMENTS ARE W MULLIMETERS




Stationery - Business Cards

Use these specifications for all general BC Ferries business cards. No varlatlons are
accepted cutside approved templates.

Colours s 15,517

The lego Is BC Ferrles Blue, equivalent to ~Therute and address block are dark
grey, equivalent tes. 15,517

Typography

All text is setin|® 05 1L

Stock
Rockland, Bright White, Smoath, 8o |b. cover.

5.15,5;11
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" ALL MEASLIEEMENTS ARE W MULLIMETERS




Stationery - Mail Label

Use these specificatlons for all general
BC Ferrles malling labels. Mo varlatlons are
accepted outside approved ternplates.

Colours
The logo is BC Ferries Blue, equivalent to
|5- 19,5 14— .Thetext is dark grey, equivalent
tojz. 15, = 17

~

——
v

[

o

[

The address Block Is set In

Typography

= 19,5 17
“Printed Matter Only” Is set In[s 165 17 | N
all upper case. The body text is to be set —

Inlz. 15-=_17

Stock
Cantinucus feed label rall, self-adhesive
stock, white, matte finlsh.
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s 18,5 17

518,817

" ALL MEASLIEEMENTS ARE W MULLIMETERS




Stationery - Email Signature

Use these specificatlons for all general Employee name
BC Ferries slgnatures. No varlatlens are Posldon, Division
accepted outside approved termplates, British Columbla Ferry Services Inc.

Address, City, Province, Postal Code
ColouIs T: O C: e F: o W
The two colours are:BIa::IJS- 15, 517 Email address
and BC Ferries Blugl®- 19. 8- 17 bcferdes.com | Facebook | Twitter

\K\x é /

Set as hyperlinks

Typography
The address block is set in 5. 22 R

The body of the email should also be set In Marketing Manager

British Columbia Farry Services Inc.

12800 Rlce MIIl Rd., Richmond, BC VEW 1A1

Social Media T: 604-204-2228 F: 604-241-4642
BrAes.com
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Emall signatures should net use Images jackee.kasandy@b
that link to BC Ferries social media agoournts beferries.com | Facebook | Twitter

{eg, stylized "T" or "F"), because many email

programs bleck Imagery and may cause 2

formatting issues with the text parts of the Manager, Web Services and Customer Information Network
email signature. Spell out the name of the British Columbla Ferry Services Inc.

soclal medla program, but set the hyperlinks The Atrium

to the applicable accounts. Sulte 500, 1321 Blanshard St., Victoria, BC V8W 0B7

T, 250-078-1153 c F: 250-978-1240
paul.curtis@beferries.com
bcferdes.com | Facebook | Twitter




Stationery - Word / PDF Templates

M5 Word and PDF templates available as downloads here:
Templates Include:
= Document cover » 4" Binder spine Insert
= 1" Binder spine Insert « Requests/contracts - blue
» 1,5 Binder spine insert + Requests/contracts - black T
5. 15,
= 3" Blnder splne Insert
8 | ——— | _
N Micrasoft Word templates are avallable to prepare |- 15 5]1 7 | = 1= -
3 document covers and spine inserts. if you are using |
3 other software, use these specifications to create
B consistentmaterlats. L[| | & | | ] |ee—— AR FRmies,......
"'g ef5.s 17
8 Elements that must remain constant include the ]
E loge slze and placement, the rule size and placement, : :
'E_ and the primary title. Secondary title, date and other n rimarv title positioned
detail included h 3 i - — 1
E ails are included only where necessary. = 5 15 5 17 here|s 15,5 171
a % ! s 15,5 17 —_—
5 Colours
w The logo is BC Ferries Blue, equivalent to|~ 16,5, 1 ;l
] —
The rule and text is black. F] | . Secondary bHe Info posidoned
Typography
All text is set asis 15, 5—+7|
SNETTE- CGINAL TYPERACES WERE 'S . THE CHANGE D
‘3. 15. =7 _VILL NOT BE RETRD ERTEDAS NECESSARY TO REFILL STOCK E————1
.................................... Pt £0000G0. ... mmeeee
Zpinaa l:urbu o Cowver
5 18,817




Stationery - External Forms

All printed forms should appear simllar. The example
shown lllustrates a typlcal header and footer on an s 15, 5 17

external, portrait format form, where the legal name L) =l ITI
and address are required and are not included in the - ¥
body of the ferm.

5. 15,5 17
/

5. 15,3\. 17

Create all new forms using these guidelines for the
placement and slze of primary [dentity elements. Make
adjustments, as required, when adapting old forms or to
accommodate serial numbers or other text elements of
new forms. In general, all forms should appear as close
as possible to the example shown.

Colours

s 15,517
Logo tan be BC Ferrles Blue, equivalent o - or 5. 18,517
black, All other text and elements are black,

Typography
All text is set i[5 16, =17 | T

*HDTE DRMAMAL TYPERACES WERE THECHANGETD
WILL NOT AE RETRCACTIVE AND EIEMB FLESSANY T REFAILL STOCIL

Body
The bedy af the farm will vary depending on the purpose
of the form. Allgn margins to the logo and title, as shaown.
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s.:15; i 17 ........E,.......... Laowcn Cxrcten, Om Bovem. Bomi o . ... ....§.::

.18, 8. 17 |

* All measurermerts ure in mdlHmetes







Stationery - Communications

The speclficatlon shown demonstrates the position of the template headeronan 85" x11" document, as well as the size of elements
and the typeface used to create the title of the template. This template [s 1deal for Internal communicatlons.

- 5. 15,5 17

~ABCFerries Message from the President
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" ALL MEASLIEEMENTS ARE W MULLIMETERS







Imagery - Introduction
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In the Interest of malntaining quallty, consistency, and brand Integrity, the photography guldelines for the BC Ferrles have been
dlvided Into four sectlons:

Vessel

1.
2. People & Groups
3.

4. Conceptual

Onsite

The different groupings allow maximum flexibility and variation throughout the various BC Ferries publications and
communications materials. The images shown on the subsequent pages demonstrate the creative distinction necessary to
promote our style of communicatlon.

Specifically, we emphasize a creative style that conveys our desire to express

All Imagery should be simple and feel dynamlc, and colcurfal:

s 18,517

Every prominent vessel image in brochures, advertising, or communications materials mpst have a visible BC Ferries logo
identifier. Vessel shots shauld feature vistas of BC's coastline. Whenever possible the vessel should appear large and preminent in
all applicatlons.

Avoid the use of images that are strongly generic and impersonal. Instead, choese images that embody a strong focus and personal
vlew of the relevant objects and metaphors to do with the ferry experience and the destination experience.































Brochures - Standards

Brochure Variations é é
Because of the large velume of printed materials, thereisa range

of brochure “tem plates® that can be used depending on the type
of infermation in each brochure, There are two specific levels of

brochure, primary and secondary. _——— 2 S
{SADDLE-STTCHED) [SAQDLE-STIICHED {DOUBLE-5 | BED
RACK CAED)
Brochure Sizes

In order to maintain consistent brand identity and create a
coheslve famlly of printed communicatlons, a set of brochure
slzes have been spectfied for use. The two standards are to be
used in cenjunction with the variation of brochures. Primary PRIMARY BRGCHURE
brachures come In limited slzes (shown) and should be saddle-
stitched. Secondary brochures {e.g. flyers) are used less frequently
and may be saddle-stitched or a simple 2-page fold depending
an the length of Informatlon. They may also take the form of 2

3-panel or 4-panel folding brachure, as well as a singlesdouble- : _4_ E
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sided flyer.
B am” 5w 15 e 5 A"
(DOLBLESIDED FVER {a-PACE FOLDY {a-PAGE FOILER {4-BAGE FOLDY

SECONDARY AROCHLIRE







- Waiting Room

A Terminal Wayfinding Standards Project Is
currently underway. Untll this program Is
rolled out, please follow the signage standards
outlined in this document. The production of
slgnage not specified In this decument must
be preapproved by Corporate Marketing to
ensure consistency with brand standards.

As paint work is scheduled, retain existing ‘ ‘

white and off white wall colours and paint
trim and doors the existing blue. Note that all
red accents must be removed.

Paint: General Paint {GP)
specifications:

Blua:
s. 15, 5. 17

_

Off-white (wood walls):
Off-whita (wood tim/metal/masonry):

s 158,507

White {wood walls):
‘s. 18,517 |
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HEW DESIGN

White (wood tim/metal/masonry):
s. 18, 8117




Terminals - Ticket Booth

A Terminal Wayfinding Standards Project Is
currently underway. Untll this program Is

rolled out, please follow the signage standards
outlined in this document. The production of A
slgnage not specified In this decument must

be preapproved by Corporate Marketing to
ensure consistency with brand standards.

As paint work 15 scheduled, retain existing
white and off white wall colours and paint
trim and doars the exdsting blue. Any slgnage
using a red dividing lne should be replaced -
as soon as pessible and the red line should
not be recreated on the new sign creative.
If a dividing lIne Is necessary, It should be In
white, Retain yellpw safety trim,

Paint: General Paint {GP)
specifications:

5. 18,5 1§
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Offawhite (wood walls):
14, =5

Off-whita (wood trim/metal/masonry);
5. 18,517

White walls]:
s 18 s 17

Whita (wood tim/metal/masonry):
5. 15, 5. 17

]







Terminals - Secondary Identification Signage

Secandary ldentlfication signs Identify
destinaticns, locatlons, cautfons and
warnings within the terminal. The logo
appears only on slgns that ldentlfy an
office. New slgn standards require the
BCF logo to be placed in the bottom
right corner. Caution and warning signs
are yellow with black text.

Sign Colour>: 15,817

Any signage using a red dividing line
should be replaced as soon as possible
e e e 3 i Parking . .
line Is necessary, It should be a thin Terminal Maintenance

white line. ~BCFerrias

Caution

b bbb
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Terminals - Directional Signage

Dlrectlonal signs direct wehlcular and
pedestrian traffic In and around the
terminal and terminal facilities. The logo
does not appear on directional signs,
unless the sign Is also an [dentHfication
sign, New sign standards require the
BCF loge to be placed in the bottem
right corner.

Sign Colour: S 128 1

Any signage using a red dividing line

should be replaced as soon as possible Departures
and tha red lina should not be recreated
AQ Berths 2-5

on the new sign creative, If a dividing
line Is necessary, it should be a thin € () Washrooms Baggage Drop-off O

white line.

Washrooms O Q>
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Terminals - Lane Designation Signage

Lane deslgnatlon signs ident™fy vehlcular
traffic lanes. They are located at various
points throughout terminal holding arsas.

Sign Colour:* 15,5, 17

ey semeewng s v ee || [ NI N KO TN N

should ba replaced as soon as possible
and the red line should not be recreated
on the new sign crextive. If a dividing
line Is nacessary, it should be a thin
white line.

@ ) 2 Lanes

69-72
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Terminals - Information Signage

Informatlon signs provide Information
abaut services, facllttles and llabliitles.
Information signs that communicate
restrictions are yellow with black text. Important Notice

New sign standards require the BCF logo Exclusion of Llablllt}'

10 be placed in the bottorn right corner,

Sign Colours" % 517

AIII I'cit:k::l.-t sales s 15 gt
Any signage using a red dividing line will en LA, .
o b elsced v soon 3 Dol Five Minutes N @ . e o oard
and the red line should not be recreated before scheduled n d . “Iil‘f‘*"*‘ '
on the new sign creative. If a dividing sailing time. e i & spec Walk bicycle aboard.
line Is necessary, it should ba a thin d this Is speds
white line, sBCrarrias

MBCFerries
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Commercial Vehicles - Decals

Logo

BC Ferrles Commercial Services {BCFS) vehicles
have the logo on the driver and passenger doors.
Pickup trucks, vans and heavy trucks also carry
the loge on rear doors or tailgates. Always place
the logo 'n a clear and well defined area on
vehicle dears and tailgates. This helps to ensure
immediate recognitien of the logo and preserve
the Integrity of the logo wherever It Is used. The

§ logo is made up of individually cut vinyl elements. -
: It1s not acceptable to use a patch. Always remove
'g old decals and prepare door surfaces of old rr’es
o vehicles before applying new loges. - .
L4 ]
£ e S Commercial Services
1} - T
o
E Door decals are typically wige. On smaller Loge ot et blse .
n doors, reduce the logo to fit. Ensure there is adequate
— s 15,5 17
£ clear space around the lego. Use digital art provided. |
5 Clear space -
) Leave a minimum clear space around the logo that
E Is equal to the helght of the lower case letters. Thi e e e ean
7 s equal to the helg e I case rs. This
g means that deor handles, mirrors, etc should not be
positioned inside this area. qT 3 4
Vehicle ID rumber Vehicle ID Number
Vehicle |D numbers are placed on driver and Dhe-cut gray Amf:
passenger fronmt fenders and on wehicle rears, 5-15,8.17
Numbers are always® |25 *all, set in -
5. 18, 5.7

Stripe 5. 158,517
All licensed vehicles also carry a e ripe

that wraps around the sides and rear of the vehicle,




Commercial Vehicles - Pickup Trucks

Plckup trucks camy the logo on the driver
and passenger doors and on tallgates. Where
there are creases orother hindrances that will

not permit placement of the logo as shown, Trim stripe at
use this specificaticn as a general gulde. a",,,am"s:,:'},',',','ft

whesl well

In generzl, the logo should appear visually
centred on the door, as shown. Note that
the visual centre of the logo 1s not the actual
centre. The visual centre is the right side of
the “F*. Doar handles, mlirrors, etc. should not
encroach on the clear space required around
the lege. Try not to reduce the size of the logo,

The blue stripe wraps around the tallgate
and stops in ling with the front wheel wells
as shown. Since truck wheel well helghts will
vary, use thls spadfication as a general gulde.

Vehicle ID numbers appear on the front
fenders and on tallgates. On fenders, the
ID number is ideally placed abowe the blue
stripe. However, in some instances the
vehlcle ID number may need to be positloned
below the stripe. On tailgates, the 1D number
is placed on the left side, base-aligned to the
logo.
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Commercial Vehicles - Vans

Vans carrythe logoon thedrlver and passenger
doors and on the left rear door. Where there
are creases or other hindrances that will not
permit placement of the logo as shown, use  mim stipeat

this specification as a general gulde. anangien fine

wheelwell.
In generzl, the logo should appear visually
centred on the door, as shown. Note that
the visual centre of the logo 1s not the actual
centre. The visual centre is the right side of
the “F*. Doar handles, mlirrors, etc. should not
encroach on the clear space required around
the lege. Try not to reduce the size of the logo,

The blue stripe wraps around the rear doors
and stops in line with the fromt wheel wells as
shown. SInce van wheel well helghts will vary,
use this specificaticn as a general gulde.

Vehicle 1D numbers appear on the front
fenders and on rear doors. On fenders, the ID
nurmnber is deally placed above the blue stripe.
However, in some instances the vehicle ID
number may need to be positioned below the
stripe. On rear doors, the 1D number is placed
on the left door, base-aligned to the logo.
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== == Algn

1
Centre on door.




Commercial Vehicles - Cars

Cars carry the logoon the driver and passenger
docrs only Where there are creases or ather
hindrances that will not permit placement of

the lego as shown, use this speclfication as a Trim stripe at
general gulde. a";;‘:.:'},',',’:;

wheel well

In general, the logo should appear visually
centred on the door, as shown. Note that the
visual centre of the logois not the actual centre.
The visual centre is the right side of the "F".
Coor handles, mirrors, etc. should not encroach
an the clear space required around the logo. Try
not to reduce the size of the logo,

The blue stripe wraps around the trunk and
stops in line with the froni wheel wells as
shown. Since car wheel well helghts will vary, Centreon door.
use this specificatien as a general gulde.

Vehicle ID numbers appear on the front
fenders and on the trunk. On fenders, the
ID number is ideally placed above the blue
stripe. However, in some instances the vehicle
ID number may need ta be positioned below
the stripe. On trunks, the 1D number is placed
on the right below the blue stripe.
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No logo on rear.




Commercial Vehicles - Heavy Trucks

Heawy trucks carry the loge onthe driver and
passenger doors and on the left rear door.
Where there are creases or other hindrances

that will not permit placement of the logo Trim strpe at
as shown, use this specffication as a general a:,;’,?:!'}m
wheel well.

guide,

In general, the logo should appear visually
centred on the door, as shown. Note that
the visual centre of the logo is not the actual
centre. The visual centre Is the right side of
the °F". Doar handles, mimrors, ete. should not
encroach on the clear space required around
the lege. Try not to reduce the size of the logo.

The blue stripe wraps argpund the rear doors
and stops in line with the front wheel wells
as shown. 5Ince truck wheel well helghts will
vary, use this spedfication as a general guide,

Centre on doer.

Vehicle ID numbers appear on the front
fenders and on rear doors. On fenders, the ID
number is ideally placed above the blue stripe,
However, In some Instances the wehicle ID
humber may nead to be positioned below the o] _ W | R
stripe. On rear doors, the D number is placed
on theleft deor, base-aligned to the logo.
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Commercial Vehicles - No Cargo Box

Commercial vehides that welgh over s500 kg
are required to displaythe legal companyname
of the registered owner of the vehicle, The legal
company name must be clearly Identified with
lettars no smaller than 50 mm (2°). s ~

Place the logo, striping and vehicle ID number
according to the guldelines on12.1.

Sct the legal company name in Frutiger
Light Condensed, upper case, grey vinyl. On
commerclal vehicles without a cargo box, the

legal company name is applied on the driver LT 354 )

and passenger doors below the loga and left ~BCFerries

aligned to the “B~. Commevdial Services %

T8, 5 1TBRITSH COLUMBIA ™™

.FERKY SERVICES INC

Where there are creases ar cther hindrances ( \

that will not permit placement of the lago Angn

and company name as shown, use this

specification as a general guide.
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L

— Dle-cut gray vinyl:
s. 15 =517




Commercial Vehicles - With Cargo Box

Commerclal vehldes that welgh over s5oo kg
are required todisplaythe legal companyname
of the registered owner of the vehicle, The legal
company name must be clearly Identified with
letters no smaller thans. 15, 5. 17

Place the logo, striping and vehicle ID number
according to the guldellnes on 1z.1.

5. 15,5 17

5ct the legal company name in

upper case, grey vinyl. On

commerclal vehlcles with a cargo box, the
legal company name is applied on the carge
bax, allgned with the logo as shown.

FERRY SERVICES INC |

Where there are creases or other hindrances
that will not permit placement of the loge and
company name as shown, use this specificatlon
as a general guide.
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Dle-cut gray vingl:
. 158, 5. 1]____







Employee Gear - Logo Use

s. 18,5 17
Logo usage ; :
Do not use logo verslon with Experience the Vigual centra | ﬂ

difference tagline If loge |s embroldered or 1s | I -
~ABCFerries
1

Logo size

The size of the logo on merchandise will vary,
depending on the application. Always use
digttal art provided to reproduce the logo.
For most clothing ttems, the logo rsf® =217
919517 wide. The minimum size of the Togoon
other merchandlse Is determined by readabiltty
and clarity of the waves In the logo.

SIE RECCIRUARN DED ROk C1OTHING C1EAR SPCE

Logo position

On merchandlse ltems, a centred position
is most common, but the position may vary
depending on the application. On shirts and
Jackets, centre the loge on the left chest. On
hats, centre the logo on the front. Note that
the visual centre of the logo is the right side
of the "F* of “BCFerries™.
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Clear space
When sizing the logo, ensure the sizing Is done
proportlonately and that there 1s 2 minlmum

clear space around the loga,




Employee Gear - Colours

Logo colours

With one exception, logo colour rules are
consistent with the colour guldelines detalled
in“Logoand visual basics™ of the brand identity
website, On white or off-white fabrics use a
BC Ferrles Blue logo, equivalent to|s 15,8 17
On light-coloured clothing, use a black-logo: ABCParrios
On dark<oloured clothing, use a white
logo. The exception allows for tone-on-tone
applications where subte branding Is desired.
For example on a navy blue shirt, the logo
can be a lighter blue. Cn sliver jewelry aor
ather siiver or gold gift tems, the logo can
be pelished er buffed to separate it from the
backgraund and appear as tone-on-tane,

B FERRIES BLLE LD RN WHITE 1R DFF-WHITE ELACTE OGO O LNGHT CTRERIES

Secondary text colour
Secondarny text is the same colour as the logo.

Product colour

The colour of products will vary and be
determined, In part, by fashlon trends. In
general, choose colours that correspoend to ’
the brand iderntity primary colours (navy
blue, white, grey} or other neutral colours,
such as tan and light blue. Colours may also
be chosen from the secondary colour palette
illustrated in “Loge and visual basics” of the
brand [dentity webstte.
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WHITE LDGO ON BC FERPIES BLLIE AND CARK COLDU RS TOME-DN-TONE APFLICATION
Limtied use onbyfor sublie branding




Employee Gear - Embroidery Specifications

On clothing and other fabric tems,
embraldery Is preferred over screen printing, 5.18,5.17
clarity is critical, however, and must not be
compromised. For best results, the minimum } "
helght of the lower case letter of “BCFerries”

is 7 mm, Where the brand name is smaller [ - ]
than 7 mm, the logo must be screen printed.

~BCFerries
The logo shown is wide. This size
is standard to dothing ftems, such as shirt,
Jackets and caps. It Is also approprlate for many

ather fabric [tems, such as tote bags.

L BC Ferrles Blue embroldery:  ‘White embroldeny:  STlkscreen:
5. 15, 5. 17

Ensure that the negathve space
hetween the wave symbol Is
malmtained through to the "B°.

\

s 159, 5. 17
q_h—_\-'“_‘—‘——__
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Employee Gear - Secondary Text

8,507

Secondary text Is permitted up to four
words, provided It 1s set according to these

s T o o b s MCFernes K-
sleeve, or back of a mug.

rypographs s Safety 2011
Setsecondary text im0 || hesize Horseshoe Bay

of the secondary text is based on the size of
the BC Ferries logo. The height of the capital
letters of the secondary text should be half
the helght of the capital letters {Cap helght)
of the BC Ferries logo.

algr

Text position

When the text is positioned below the loge,
left align the text to the *B” of “BCFerries”,
Leave a minlmum clear space between the
logo and the text that is equal to height of
the "e” of "BCFerries”.
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When the text is separate from the logo, it
can be cemtre aligned, but still needs te be
the the height of the “e” of “BCFerrles”.




Employee Gear - Additional Text

Additlonal text Is allowed over and above the
secondary text, but it must conferm to these
standards,

Typography
Similar to secondary text, it must be set in

The size of the text is based
on the size of the BC Ferrles logo. The helght
of the capital letters of the additional text
should be half the height of the capital lctters
{Cap helght) of the BC Ferrles logo.

Text position

If addltienal text is necessary, it must be
separate from the lego and secondary text.
For shirts, it can be placed either on the right
sleeve or on the back of the shirt.
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Employee Gear - Misuse

Cansistency is a key component of aur visual Identity. It is important that typography is used properly in all applications.
The layouts belew are examples of misuse.

Safety 2011
Horssthos Bay

Surveillance Team
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D0 NOT LISE SECOMDARY LOGOS OR CRAFHICS UNLESS TIESA FARTHER LDGOLIF T

DO NOT HAVE THE SECOMDART TEXT BE LARGER THEN ALLCWED,
15 A PARTNELSHIF, THEM T WLIST OO WFOEM TO INSTRUCTIONS AS SEEN O3

WHEN LOCKED WITH THE LORGO, IT MLIST BE ALIG MED CORRECTTY
ASSEEN D144




Employee Gear - Secondary Text with Partner Logos

The BC Ferrles logos may be used In conjunction with a partner logo for Jolnt marketing or promotlons.To retaln consistent branding,
the primary loge positloning remalns unchanged, and the partner logo |s an added element. The BC Ferries logo may appear with
logos of other companies, where the other company has participated significantly if not equally in a BC Ferries praject, and where
it is appropriate that both companies are represented.

The position of the partner logo is at the right of the BC Ferries' lopo and separated by a vertical bar. The BC Ferries logo ahways
appears first. It is separated from the partner logo with a|*- 198 vertical bar. The distance between the logos is
lllustrated below and must not be altered The partner logo Is slzed to appear equal In welght to the BC Ferrles logo.

If secondary text is necessary, it must stay with the BC Ferries logo and cannot cress over the separation bar and into the partner
logo area.

~BCFerries Pustnes

Safety 2011
Horseshoe Bay
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Safety Ty
Horseshoe Bay







Employee Gear - Uniform (Hat)

COIO'I.IIE 8.15,8 17

Ball caps are navy blue with a white logo and eflective stiipe —
reflective sllver stripe.

Alde logo |s embroldered on
the front of the cap. Use digital art provided
and set the stitch pattern as illustrated on
14.3- Align the basellne of the logo to the top
edge of the reflective stripe. Visually centre
the logo in the front panels of the cap. Note
that the visual centre of the logo Is not the

actual centre. The visual centre Is the right s 16 5 17

side of the °F", . ,

Strine Cerire seam on cap. |
a5 18,5 07| ide reflective stripe wraps

1
I )
around the back of the cap and stops at the ( g m@g

outslde seams of the two front panels.
1
i T— White embrolden:

s 18,5 17

r— Mvy blue wool ball cap.
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Employee Gear - Uniform (Tilley)

Colours
Tilley style hats are navy blue with a white logo
and reflective sliver stripe.

By,
A i vlde logo Is embroldered on

the front of the hat. Use digital art provided
and set the stitch pattern as illustrated on
14.3- The logo Is positloned above the top
seam, at 1-1/2 times the helght of the “e” of
“BCFerries”. Visually centre the logo in the
front of the hat. Note that the visual centre
of the logo [s not the actual centra. The visual

centre is the right side of the °F, , s ,

Stripe
de reflective stripe wraps

around the entire hat. i is centred between
the seams.

Navy Tilley styls hat

s. 15,517

| Centre [Ine on cap. |

@0‘7@@5 -

— Refiecive stripe. l—

Vihite embrotdery:
s 15,8 17
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Employee Gear - Uniform {(Outer Shell)

Colours
Three-In-one jackets are navy blue with black
and grey accents and a white logo.

0RO
Ide logo |s embroldered on
the left sleeve above the elbow, in the black
accent area. Use digital art provided and set
the stitch pattern as lllustrated on 14.3. The
logo must not be positloned higher than the
black accent as it allows for a safety vest that
Is worn aver the Jacket.

Visually certtre the logo on the sleeve when
viewed from the slde. Note that the visual
centre of the lege Is not the actual centre.
The visual centre is the right side of the °F",

BC Ferrles Graphlc Standards Guide | 2zom

| Centre line on sleeve. |

@WE@S

T—%rteemhmlderyx
s 18,5 17
S




Employee Gear - Uniform {Inner Fleece)

Colours
Three-In-one Inner fleeces are navy blue with
grey and black accents and a white logo.

A
A / side loge s embraldered en

the left chest. Use digital art provided and
set the stitch pattern as illustrated on 14.3.
Visually centre the logo on the left chest
panel.Note that the visual centre of the logo
is not the actual centre. The visual centre is
the right slde of the “F".

BC Ferrles Graphlc Standards Guide | 2zom

| Centre [ine on left chest |

@Bﬁ@@




Employee Gear - Environmental Dept. (Shirt)

Colours

Environmental department polo shirts are
burgundy with navy blue accents and a white
logo and secondary text,

i ST
An wide logo is embroidered

an the left chest. Use digital art provided
and set the stitch pattern as lllustrated on
14.3-VIsually centre the logo on the left chest
panel. Note that the visual centre of the logo
Is not the actual centre. The visual centre Is
tha right side of the “F"

Secondary text
Secondary text Is posltloned a minlmum

distance away from the logo that is equal to

the height of the “e” of "BCFerries”. Typeset

the text In upper and lower case
5018 5-17 | The size of the text is based on the

sizeof the BC Ferries logo. The height of the

capltal letters of the text should be half the

height of the capltal letters {Cap helght) of 5. 18,817

the BC Ferries logo.

BC Ferrles Graphlc Standards Guide | 2zom
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Employee Gear - Environmental Dept. (Jacket)
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Colours
Environmental Jackets are navy blue with
white accents, logo and secondary text.

20
= 19,5 17

An wlde logo is embroldered
on the left chest. Use digital art provided
and set the stitch pattern as illustrated on
14.3-Visually centre the logo on the left chest
panel. Note that the visual centre of the logo
is not the actual certre. The visual centre is
the right side of the “F".

Secondary text

Secondary text is positioned a minimum
distance away from the logo that 1s equal to
the height of the “e” of "BCFerries”. Typeset

the text in upper and lower m
5. 15,517 | The slze of the text Is based on the

sizeof the BC Ferries logo. The height of the
capital letters of the text should be half the
helght of the capltal letters {Cap helght) of
tha BC Ferrles logo.

5 15,}. 17

'y
Carire Nree o Bt chiest l

S BEEeiiies 2

s
=
L ]

= = Prvironmental— e
Department S




Branding Questions - Answers
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Can I use "BCFS" to abbreviate our legal namet

Yes, you can use “BCFS” as well as “BCF". These are the anly abbreviation
permitted for our legal and brand names. Otharwige, you must spell out
the legal and brand names. Gur legal name is British Columbia Ferry
Services Inc. and our brand name Is BC Ferrles.

Can anyone use the logo?

Any employee can use the loge if they are preparing decuments or
materlals that pertaln to BC Ferrles operatlons. If the logo Is belng used
on something that will appear outside BC Ferries, it must be approved by
the Marketing Department. The loge cannot be used on personal ttems.

What colour is the logo? 5.13,5 17
The lege is BC Ferries Blue. it is equivalent to / PMSIstands for
“Pantone Matching System”, a standard colour system used arcund the
world. The logo may also be white or black. For merchandise and special

approved applications only, the logo may be a colour that would create
a tone-on-tone appearance. For example a dark grey logo on a sliver
background, or a tan logo on a brown background.

If I am printing something in a single colour other than
BC Perries Blue, can the logo be that colour?

Nop, the logo can be only BC Ferries Blue, white, black or tone-pn-{one, as
described abowve.

Can I add anything to the logo, such as my terminal name,

or my division name?

Na, nothing can be added to the loga You can place secondary text
near the logo, but 1t must be positioned a minimum distance away. This
distance |s easlly measured. It is the helght of the letter "e” of "BCFerries”.

Can I use the wave graphic on its own to create an interesting
design?

No, the wave graphic cannot be separated from the logo. It Is used alone
only on the ships'funnels and on the flag. No other use is permitted, With
approval from the Identlty manager, you can zoom In on the wave graphlc
and use a portlon of It.

Can I alter the logo?
No, the lege may not be altered under any clrcumstances. It can be
enlarged or reduced proportionately, but it cannot be changed.

What logo file format should I use?

The most commonly used farmats are WMF and 1PG. These can be used
with any Microsoft Office software, WMF is the most versatile as it can be
sized up or down and It prints well at any slze. Also, It has a transparent
background, so a white logo, for example, can be placed agalnst a coloured
background, The problem with WMF files is that they don't look great on
the screen. IPGs look better on the screen, which makes them good for
PowerPolnt presentatlons and other Weord documents that are viewed
only en the screen, The preblem with PG files is that they don't enlarge
well. When they are enlarged, they look jagged around the edges on the




Branding Questions - Answers
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screen and when printed. Also, 1PG files have an opaque background,
which means they are not available in white, since the background
would have to be the exact same background calour as the colour you
wanted to place the logo agalnst. TIFF files are llke JPG files, In that they
can't be enlarged. They are a larger file size, however, which makes themn
less versatile. EPS files are for professional use with programs such as
Adobe lllustrator or QuarkXpress/InDeslgn.

Wh)'dolhavetouseeimeﬂs- 15,s. U—’-

Typography Is an impartant part of our brand Identtty. It helps ta establish
a conslstent look on all cur materlals. This helps us to appear organized
and professicnal, These typefaces are the most versatile and readily
avallable to all emplayees. They are also universally avallable on PCs
running Windows operating systems, which means that yeu can be sure
wour docurments are received putside the company as you have prepared
them. Your typefaces and formatting will not be substituted.

Car I personalize riy e-mail signature with graphics

and colours?

No, personalizing e-mall slgnatures Is not permttted. Since e-mall Is part
of BC Ferrles’ business correspondence, e-mall signatures should appear

professional and consistent across the company.

A supplier told me that all he needed was a fax of thelogoto
malke a pin. Is this correct?

Nao, using a fax means the logo will not be reproduced accurately. Always
provide a digital file that you can downlead from this site and e-mail to
the supplier. Never suggest that the suppller scan or redraw the legofrom
a business card or other piece of stationery. This will not be accurate.

Who do I go to for help?

Go to the Marketing Department, they are the ldentity manager and
responsible for the maintenance of the identity program, They can help
you to prepare materlals and pravide approval for new materials before
they are printed or manufactured.




If you have any questions about the BC Ferrles
brand, elements, or applications, please contact:

lackee Kasandy

Marketing Depariment

British Columbia Ferry Services Inc.
12800 Rice Mill Rd.

Richmaond, BC VBW 141

Tel: 604 204-2228
Fax: 604 211-1642

1543 {updated July zom)
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Introduction - Our Brand

s, 18,517

The Graphic Standards Gulde assists us to conslstently deliver the BC Ferrles
brand promise and identity to our customers,

The BC Ferrles brand Is trusted to previde safe, rellable and efficlent marine

transportation services BC Ferries is commitied to providing a continuoushy
improving West Coast travel experience that consistently exceeds customer
expectations and reflects the Innovatlon and pride of BC Ferrles’ employees.

The total Imtegration of BC Ferries’ identity, behaviour, and core values
represented In this Guide will allow us ta uphold the essentlal promise
of our brand: To previde a safe, rellable and unique travel experlence. Our
consumer-facing tagline invites customers to Experience the difference
when they travel with us.

This Graphic Standards is a progressively enhanced version of the previous
Guide, which unifies and better outlines the BC Ferries visual identity,
personallty, appearance and volce across every customer and employee
touchpoint, to provide consistency across all executions.

BC Ferrles Graphlc Standards Guide | 2013

The standards were created to glve a technlcal understanding of the
oomponents and structure of our image Keep in mind this is a living
document that will be continually updated as BC Ferries and the world of
media evolves.

Throughout this decument, users will find the exact guidelines governing
the use and Implementatlion of the BC Ferrles logo, language, creathe

and graphlc designs_ We have trled to exemnplify a distinct Identtty and
philosophy for a clear, strong and consistent message,

Table of




Introduction - Table of Contents

BC Ferrles Graphlc Standards Guide | 2013

Table of

rEep

2.5
LY
27

PARENT BRAND

BL Perries Logo

BC PFexries Logo with Tagline
Logo Size Relationships

BC Pexries Brand Name

BC Perries Lagn] Name
Wave Compemernt Teon Usage
Maprketing Communications
Wave Elements

Fartner Logos
Branding Merchandize

Misnge

SUB-BRANDS

BC Perries Vacations

BCFV Logo Size RelaHomships
BCFY Pariner Loges

BCFY Branding Merchandise

BCP-C5 Logo Size Reletionshipa

BCR-CS Partner Logos
BCR-CS Branding Merchandise

----------------------------------------------

89
310
an

CATERING/RETAIL
Overview

On BCF Property

Off BCF Property

On Website
Passages Gift Shop Logo
Pacific Buffet Logo
Seawest Lounge Logo
Coastal Cafe Logo
Coactal Cafe Express Logo
Sitka Coffee Flace Logo
Lands End Café Logo
Canoe Cafa Logo

The Eaven Lounge Logo
Aurora Lounge Logo
Vista Restaurant Logo

STATKONERY
Introducton
Letterhead {Genetid)
Emelope

Business Cards
Mailing Label

Emall Signature
Word / PDP Templates
Ixternal Forms
FowerPoint
Commmuumnications
Nevrsletter

n.17

WAYFINDING AND SIGNAGE
Typical Terminal Componente
Wayfinding Colour Palatte

Sign Deslgn and Proportiona
Terminology

Advance Signage

Advance Signage {Contirued)
Ticket Bacths

Ticket Booths [Continuad)

Vehicle Holding

Vehicle Holding (Comtirued)
Vehicle Holding(Comtrmed)
Pedestrian Safewnlk

Parking and Pick-up/Drop-cff

Foot Passenger Building

Foot Passenger Building (Corrtinued)
Exterior Berth Identification {Con't)
Regulstory and Security Signage

1.0
21
122
123
124
125
12,6

16.0
161
162
163

SERVICE YEHICLES
Decals

Pickup Trucks
Vans

Cary

Hegrwy Tracks

N Carge Benc

With Cargo Boe

COMMERCIAL SERVICES VEHICLES
Decals

Pickup Trucks

Highway Tractors

TICO Tractors

Secondary Text with Pariner Logos
Sponsorships
Departmerts (Shirt & Jacket]

BRANDING QUESTIONS
Answers

Answers (Continued)
Contact




Parent Brand - BC Ferries Logo

The parent logo Is provided In several colour varlations to accommodate various usage needs. All attempts should be made to
ansura the logo Is full colour on a whita background, Just llia the side of tha ships thamsahwes. The black and white verslons are
intended for applications that are restricted in colour, but can be used to enhance particular design concepts.

The parent logo would be used for ship exterlors, terminal entrance signage, cerporate Identlfiers, corporate statlonery, and on
materials placed or distributed outside of BC Ferries property, The logo is also used on instructional or safety signage on BC Ferries
property. The logo is not used on wayfinding signage on BC Ferries property.

BCFerries =

FLILL COLOUR [P EFERRE D LISAGE] WTHOUT TAGLINE
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** Reversad Logo Usage **
This cption should only be
used as an absalute last resort

~ABCFerries ~BCFerries QR

be used at all times.

BLACK REVERSED

Table of

Spot colours ae derived from the Pantone (P} sod coour guide |




Parent Brand - BC Ferries Logo with Tagline
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The BC Ferrles Experience the difference loge is provided In several colour varlations to accommodate various usage needs.

All attempts should be mada to ensura the loga Is full colour an a white badkground, Just Iike the slde of tha ships themsatves.
The black and white versions are intended for applications that are restricted in colour, but can be used to enhance particular
design concepts.

The tagline "Experience the difference” supports the BC Ferries bmnd’m

5. 15, 517

The tagline is used in most customer-focused communications. It should adhere o the following guidelines:

The logo version with tagline SHOULD be used In any:
= communicatlon related to a BC Ferrles product or service being sold to customers, other businesses, or employees.

= sales materlal of BC Ferrles ar a BC Ferrles amenlty to potentlal vendors ar partners.
« employee communlcation where a service standard Is belng described.

internal announcement or summary of a BC Ferries product or service introduction or promotion.

» Human Resgurces communicatien, including job postings,

The logo version with tagline SHOULD NOT be used In:
= corporate communlcations such as Annual General Meeting announcements, Annual Reports,
or Request for Proposal advertisements.

- safety messaging or signage, whether for employees or customers.
» wayfinding signage on ar off BC Ferrles property.

= media releases and advisories.




Parent Brand - BC Ferries Logo with Tagline conro.
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BCFerries

Experience the difference”

FLILL EDACAJR [PREFERRE O USALE] WTH TAG LIME

28BCFerries

Experience the difference”

~2BCFerries

s 15, 5. 17

** Reversad Logo Usage **
This cption should only be
used as an absalute last resort
Thefull-colour apton should

3T TR A L [ A be usedatalltimes.

BLACK

Spot colours ae derived from the Pantone (P} sod coour guide |




Parent Brand - Logo Size Relationships

The BC Ferrles Experience the difference logo Is a reflectlon of our fresh, open, and optimistic brand look and feel. Far bast Impact,
our logo needs room to breathe. Allow a minlmum clear space areund the logo as Indicated by the Xs below: The height of the “F"

in "Ferries” determines the amount of clear space around our logo.

Where passible, the logo should be placed In bottom right-hand cerner of marketing and communication materfals.

it sheuld adhere to the following guidelines:

erries = = &
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Expenence the dgj‘erence p—

s 15,5 17 :
MINBALIW C1FAR SPCE i
M HLAMUM SIZE WITHOUT TAGLINE

Table of




Parent Brand - BC Ferries Brand Name
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Table of

BC Ferries has a brand name, a legal name and cne accepted abbreviation (BCF). it Is important to use our names correctly and

tonslstently to appear professional and to avold confuslon abeut who we are as a company.

The brand name of our company is BC Ferries. This name is used in the logo and is the common name of the company.

SBCFerries

NAME N (OG0 FORM

BC Ferries

IDORRECT SPELLING IN TEXT FORMAT

MISUSE:

B.C+erries

Ferries




Parent Brand - BC Ferries Legal Name

The legal name of the company Is British Columbia Ferry Services Inc. This name must be used an all external legal documents.
With address tnformatlon, the legal name Is always the first line.

MISUSE:

British Columbia Ferry Services Inc. @ BCTFerry-Sepvices

British Columbia Ferry Services Inc. nc.
The Atrium

Suite 500, 1321 Blanshard St. B
Victoria, BC VBW 0B7 )

| |
J— “B.CFerries-Inc

BC Ferrles Graphlc Standards Guide | 2013
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Parent Brand - Marketing Communications Wave Elements
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Table of

The wave motlf Is primarlly used In customer facing marketing and communlcations materlals te suppert the brand persenallty. it Is aptlonal, used
primarlly as a design element for print materfals. It can divlde the Imagery from the content while also creating a white background for the logo. 1t 1s
comprised of three (3) separate EPS files which are overlayed with varying opacities. ldeally, when scaling, it i best to scale proportionally rather than
stretching. Please note there are different tints and opacities when working between full colour and B&W. It can also be used as a design element where
applicable (simllar to the cover and title bar}. As a design element, scale, rotation, and opacity settings are flexible.

Vertical formats are not acvepioble,
FULL COLOUR FRINTING BLACK & WHITE PRINTING
G0 AR FPS [T CEFYWAEEFS [TOP

s 19, 517 s 18, =17

COLOURVWAYELEPS (| DDLE] CRETWAVEZEPS [MIDDLE)
518,517 s 14, 5417

—

S REYWVAVE S EFS (BOTTOMY

5. 15, 5217




Parent Brand - Partner Logos
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The BC Ferrles logos may be used In conJunction with a partner logo for Jaint marketing ar promotlans. Ta retaln consistent
branding, the primary logo positfening remalns unchanged, and the partner logo fs an added element. The BC Ferrles loge may
appear with logos of other companies, where the other company has participated significantly if not equally in a BC Ferries
project, and where it is appropriate that beth companles are represented.

The guidelines belew demaonstrate how to position the logos together in horizontal formats. The position of the partner logo s
at the right of the BC Ferries loga and separated by a vertical bar. The BC Ferries logo always appears first. It is separated from the

partner logo with vertlcal or horlzontal bar. The distance between the logos 1= lllustrated below and must
not be altered.The partner logo s sized ta appear equal in weight ta the BC Ferries logo. A third logo may be added as shown.

if there is no tagline in use, the height of the partner logo cannet go below the qualifier.

~BCFerries Paztnerlogo ~BCFerries partns Loge







Restrictions - Logo Misuse
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Our loge Is a key element of our visual identTty and llves at the heart of our brand. it doesn't need modification and should not
be redrawn, distorted, or modified In any way. Do not alter or create the BC Ferrles Experiance the difference loga — use the files as
supplied by BC Ferries in all applications.

A0 NGIT ALTER TYPEFALES G NOT CHANGE COLOURS D NOT RECONFHGLURE ELEMENTS

the difference”

B0 ROT ADD ELEMENTS DEHNOT REMOWE ELEMENTS IO CHSTORT




Restrictions - Logo Misuse conro.
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Our loge Is a key element of our visual identTty and llves at the heart of our brand. it doesn't need modification and should not
be redrawn, distorted or modified In any way. Do not atter or create the BC Ferrles Experience the difference logo — use the files as

supplied by BC Ferries in all applications.

D0 NGIT APPLY DROP SHADCOAYS DGHNOT CHANGE HORIICTAL/VERTICAL SCALE DO NOT CTHANGE ANIS OF LOGD

Experience

D0 NOT PLACE [N A CONTAINER DENOT PLATE ON BLISY BACKTROUNCS DO PLACE O SUMILAR COLOURS




Colour Palette - Primary Colours
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We have enlisted the standards of the Pantone Matching System {PMS) which Is a unlversally recognized calour matching system
based on Itthegraphy printing Inks. Provided are the process match breakdowns (CMYK] for printing applications with limlted
budgets. Also included are RGB equivalents for use in Word, Excel, or PowerPoint as well as HEX equivalents for emitted light and

Web applications.

BC Ferries Blue

Spot colours ae derived from the Pantone (P} sod coour guide |




Colour Palette - Secondary Colours
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Light Blue

s, 18,5 1L

s. 15, 5. 17

Yellow
5. 18,517




Typography - Corporate {Primary, Secondary, and Correspondence}
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The Integrity of the chosen BC Ferries font must be malntalned at all times - no vertical or horlzontal scaling, no added stroke, etc. Ta format all Internal corperate pre-
printed materlals {e.g. business cards, letterhead, envelope), the speclfied typefaces are to be used followlng these recommendatiens. Reference § 7.1 for exact formatting.

External Communications

5. 18,5 17

ABCDEFGHIJKLMNOPQRSTUVWXYZ (.,;:?!@8%$)
abedefghijklmnopqrstuvwxyz 1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ (.,5:2!@8&%$)
abcdefghijklmnopqrstuvwxyz 1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ (.,;:?1@&%$)
abcdefghijkimnopgrstuvwxyz 1234567890
ABCDEFGHIJKLMNOPQRSTUVWXYZ (..;:?1@&%$)
abcdefghijklmnopqrstuvwxyz 1234567890

Internal Correspondence

For all non-preprinted scenarlos. Usage Includes letters, labels, memos, emalls, PowerPolnt and Invelces.

5. 18,517

ABCDEFGHIJKLMNOPQRSTUVWXYZ (.,;:?1@&%%$)
abcdefghijkimnopqrstuvwxyz 1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ (.,;:?1@&%%)
abcdefghijkimnopqrstuvwxyz 1234567890




Typography - Marketing Communications (Serif and Sans)
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The Integrity of the chosen BC Ferrles communlcations font must be malntalned at all times — no vertical or horlzontal scallng, no added stroke, etc.
To format all formal external marketing communications {e.g. publications, advertising, reports and web applications), the specified typefaces are to

be used following thess recommendations,

THE SERIF - LICHT
s 18,5 17

\

ABCDEFGHUKLMNOPORSTUVWXYZ (.,;:?1 @&%$)
abcdefghijklmnopqrstuvwxyz 1234567890

ABCDEFGHIKLMNOPQRSTUVWXYZ (.,;:?1 @ &%$)
abcdefghijklmnopgrstuvwxyz 1234567890

ABCDEFGHUKLMNOPQRSTUVWXYZ (.,;:2! @&%$)
abcdefghijklmnopgrstuvwxyz 1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ (.,;:?! @& %$)
abcdefghijklmnopqrstuvwxyz 1234567890

ABCDEFGHUKLMNOPQRSTUVWXYZ (.,;:21@&%$)
abcdefghijklmnopqrstuvwxyz 1234567890

ABCDEFGHUUKLMNOPQRSTUVWXYZ (.,;:?1@&%$)
abcdefghijkimnopgrstuvwxyz 1234567890
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Typography is a key compenent of our visual identity. It Is impartant that typography is used properly and conslstently in all
applications. The layouts below are examples of typography misuse.

NO\t MORE COASTSAVER
SAILINGS BETWEEN

THE MAINLAND AND

VANCOVWER ISLAND

WA jputpant et UL cor susc] i coret e . ~yinit ke i facl|
i chant bor cin sl e acit prabuasc e e wtvololor

il e mmarrec el werabudt halvad] wroagnden o v sl |gralishet
Il uncd englnanal ikcpalencali sugall sl . Eut i
dolentbh a facipismaquam.

1f you Zig

wien others Zag,
you'll save a lot
of money.
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iy bt i e powtmarcalis fourmat, wobo |rillacr s e bt venie et
gk vl ok |graish ik g, v alipalcarnoco o H o g pusnet
ke daf ok i Eaciphlen e ks it ol e grien Eviurer k. ignith
N Iriac] augle el iU miicps. ot nt nim ad doeribh s
Esrigplallon apeu | b crsrmmnd ol wul b sty o, £ kv sognim
i st i ot i Ao Uil S qEAIet Ut R
cl cichemiiek s ackod sl quam 2% yandsit askrud i ilm zoier
Irleact gl et a1 ok gl gkt i ad k. b 1
e Mo i S i valiaar parti il . K Ui, "magrl
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DO NOT LISE STANTON.
ITE M2 LONGER A STANDARD FONT.

M0 MOT LISE LARGE BLOCKS OF REVERSE TYPE.
ESPECIALLY BOLTY COPY,




Sub-Brands - BC Ferries Vacations

BC Ferrles Graphlc Standards Guide | 2013

Table of

The BC Ferrles Vacations (BCFV) loga Is pravided In several colour varlations to accommadate varlous usage needs. All attempts
should ba mada to ensure the logo Is full colour an a white background, Just llke the side of the ships theamselvas. The black and
white versions are intended for applications that are restricted in colour, but can be used to enhance particular design concepts.

s 18,5 17

~BCFerries__
Vacations

FULL CEMGHIR [PREFERRE D USALE]

** Reversed Logo Usage ™
This eption should only be used as an absolute last resort,
The full-colour eption shoukd be used at all costs.

~ABCFerries__ ~ABCFerries__
Vacations’ Vacations"

BLACK REVERSED

Spot colours are derived from the Pantone (PMS)} soild colour guide




Sub-Brands - BCFV Logo Size Relationships

The BC Ferrles Vacations logo continues the reflectlon of aur fresh, open, and aptimistic brand look and feel, For best impact, our
loge needs raom to breathe. Allow a minimum clear space around the logo as Indicated by the Xs below The helght of the “F* In

"Ferries” determines the amount of clear space around our logo.

Please adhere to the followling guldelines:

= This logo option should appear en all marketing communications materials specific to BC Ferries Vacations: posters, print ads,

schedules, flvers, online, office slgnage, and collateral.
= Thelogo should NOT be used in conjunction with the either the Parent logo or Experience the difference.

T F PP Y P TN I RN R I RN A I PP AT P PR I PR IR E T I RPN NN TN A I R A NP P AR I F R PRI AN I PR I PP FI R R N P I N PR IR I RN RN A RIS I TSI YF FARENA PR AENY -
H H
: : -
: : : acanons
: .

s. 15, s._l?
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MUNIMUM CLEAR SPACE

Table of




Sub-Brands - BCFV Partner Logos

The BC Ferrles Vacations logo may be used In conjunction with a partner logo for jolnt marketing or promotions. To retain
conslstent branding, the primary lego positloning remalns unchanged, and the partner logo Is an added element. The BCFY
logo may appear with logos of other companies, where the other company has participated significantly if not equally in a BCFY
project, and where it is appropriate that beth companles are represented.

e guidelines belew demaonstrate how to position the logos together in horizontal formats. The position of the partner logo s

' —_at the right of the BCFV loge and separated by a vertical bar. The BCFV logo always appears first. It is separated from the partner
logowhtha _ vertlcal or horlzontal bar. The distance between the logos Is lllustrated below and must not be

altered_The partner logo is sized to appear equal in weight to the BCFY logo. A third logo may be added as shown. If there is no
tagline in use, the height of the partner logo cannot go below the qualifier.

s F o'l
.E
—
[0}
—
-1

~BCFerries . Partner
Vacations” Logo

BC Ferrles Graphlc Standards Gulde

~BCFerries volon. Parmer

Vacations™

----------

:l
3

~~BCFerries o Parmer | pame
Vacations foge Logo

Table of







Sub-Brands - BC Ferries Commercial Services
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The BC Ferrles Commerclal Services {BCF-CS) logo Is provided in several colour varlatlons to accommadate varlous usage needs.
All attempts should be mada to ensura the loga Is full colour an a white badkground, Just Iike the slde of tha ships themsatves.
The black and white versions are intended for applications that are restricted in colour, but can be used to enhance particular

design concepts.

~~BCFerries

Commercial Services

s 18,5 17

FULL CEMGHIR [PREFERRE D USALE]

~~8CFerries

Commercial Services

** Reversed Logo Usage ™
This option should anly be used as an aksalute last resork
The full-colour aptien should be used at all costs.

~2BCFerries

Commercial Services

BLACK GREY

Spot colours are derived from the Pantone (PMS)} soild colour guide




Sub-Brands - BCF-CS Logo Size Relationships
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Table of

The BC Ferrles Commerclal Services logo contlnues the reflection of our fresh, apen, and optimIstic brand look and feel. For best
Impact, our logo needs room to breathe. Allow a minimum clear space around the logo as Indicated by the X< below. The helght of
the *F"in “Ferries” determines the amount of clear space around our logo.

Please adhere to the followling guldelines:
= This logo option should appear en all marketing communications materials specific to BC Ferries Commercial Services:

posters, print ads, schedules, flyers, online, and collateral.
= Thelogo should NOT be used in conjunction with the either the Parent logo or Experience the difference.

“erries

__Commercial Services. .

MUNIMUM CLEAR SPACE

s. 15, s 17
-—_\_\_‘_‘—\—\_




Sub-Brands - BCF-CS Partner Logos
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The BC Ferrles Commerclal Services (BCF-CS) logo may be used In canjunction with a partner logo for olnt marketing or promations.
To retaln conslstent branding, the primary logo posltloning rematns unchanged, and the partner logo Is an added element.

The BCF-CS logo may appear with loges of other companies, where the other company has participated significantly if not equally
in a BCF-C5 project, and where it is appropriate that both companies are represented.

The guidelines belew demaonstrate how to position the logos together in horizontal formats. The position of the partner logoe is at
the right of the BCF-CS logo and separated by a vertical bar. The BCF-CS logo always appears first. It is separated from the partner

logo with a vertical or horlzental bar. The distance between the logos Is lllustrated below and must not be
altered_The partner logo is sized to appear equal in weight to the BCF-CS logo. A third logo may be added as shown.

~BCFerries Pastnes
Logo

Commercial Services

Commercial Services

ABCFerries. .. . "= | e

Commercial Services







Sub-Brands - BC Ferries Academy
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The BC Ferrles Arademy {BCF-A) logo is provided In several colour variatlans to accommodate varlous usage needs. All attempts
should ba mada to ensure the logo Is full colour an a white background, Just llke the side of the ships theamselvas. The black and
white versions are intended for applications that are restricted in colour, but can be used to enhance particular design concepts.

T~
SBCFerries

Excellence through learning

s 158, 5 17

\

FULL CXMOLIR [PREFERRED USASE]

~——__ &
e

~BCFerries ~BCFerries

Academy

=™ Rewersed Logo Usage ™™
This aption should anty be used as an absolute last resort.
The full-colour aptien should be used at all costs.

—— K
e

~BCFerries
Academy

BLACK GREY

Spot colours ae derived from the Pantone (P} sod coour guide |




Sub-Brands - BC Ferries Academy Logo Size Relationships

The BC Ferrles Arademy loge continues the reflection of our fresh, apen, and optimistic brand look and feel. For best Impact, our
loge needs raom to breathe. Allow a minimum clear space around the logo as Indicated by the Xs below The helght of the “F* In
"Ferries” determines the amount of clear space around our logo.

Please adhere to the followling guldelines:

= This logo option should appear en all marketing communications materials specific to BC Ferries Academy: posters, print ads,

schedules, flvers, online, and collateral.
= Thelogo should NOT be used in conjunction with the either the Parent logo or Experience the difference.

~ : 5 16,5 17|
erries -

BC Ferrles Graphlc Standards Guide | 2013

_Excellence through learning

. -
[ —
=

Table of MINEMLIMA CLEAR SPRCE




Sub-Brands - BC Ferries Academy Partner Logos

The BC Ferrles Arademy {BCF-A) logo may be used in conjunctlon with a partner loge for Joint marketing or promotlons. To retaln
conslstent branding, the primary lego positloning remalns unchanged, and the partner loga Is an added element. The BCF-A
logo may appear with logos of other companies, where the other company has participated significantly if not equally in a BCF-A
project, and where it is appropriate that beth companles are represented.

The guidelines belew demaonstrate how to position the logos together in horizontal formats. The position of the partner logo s

m

Q at the right of the BCF-A logo and separated by a vertical bar. The BCF-A logo always appears first. tt is separated from the partner
3 logo with a : vertical or horlz:?n'tal -bar.The distance between t!1e logos Is lllustrated below and must not be
= altered_The partner logo is sized to appear equal in weight to the BCF-A logo. A third logo may be added as shown.
=

=
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Sub-Brands - Sailsafe lcon
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The BC Ferrles Sallsafe |con 1s provided In calour and black variatlons to accommodate varlous usage needs.

All attempts should be mada to ensura the loga Is full colour an a white badkground, Just Iike the slde of tha ships themsatves.
The black version is intended for applications that are restricted in colour, but can be used to enhance particular design concepts.

s. 15, 5. 17

Lq
SAILSAFE

A CLEAR COMMITMENT

FLILL COLOUIN [PREFERRE D LISAGE) WTH TAGLINE

=
SAILSAFE

** Reversed Logo Usage **
Th's cpton should only be
used as an absalube last resort

A CLEAR COMMITMENT be used at all times.

A CLEAR COMMITMENT

BLACK AEVERSHD

Spot colours are derived from the Pantone (PMS)} soild colour guide
















Catering/Retail - Passages Gift Shop Logo

The Passages Gift Shop offers West Coast lifestyle products from apparel to giftware with an audlence skewlng towards women
aged 35+. Deslgns are flexible and diverse. Fonts, colours, and Imagery are adaptable for each speclfic product line offered, allowing
them to be designed with their own personality and focused on the product benefit and demographic they are targeting.

5. 15,5 17

s 18,517

BC Ferrles Graphlc Standards Guide | 2013

FULL CXNOLIE [FREFERRE D LISASE]

M INIMLUYA CLEAR SPACE M NV SIZE

BLACK

Table of




Catering/Retail - Pacific Buffet Logo

Pacific Buffet offers an Indulgent, varled West Coast dining experience with an audience skewing towards males aged 35+
Designs are flexible and diverse. Fonts, colours, and Imagery are adaptable for each unique food product or offer, allowing them
1o be designed with their own personality and focused on the demographic they are targeting. Whenever possible, food imagery

should be used to prompt appetite appeal.

s 15,5 17

FULL COLCLIR

BC Ferrles Graphlc Standards Guide | 2013

BLACK M INIMLUYA CLEAR SPACE M NV SIZE

Table of
Spot colours are derived from the Partone [PMS) sofld colour guide




Catering/Retail - Seawest Lounge Logo

BC Ferrles Graphlc Standards Guide | 2013

Table of

The Seawest Lounge caters primarily to customers looking for a quiet area to unwind or focus on their work. Designs are flexible
and diverse. Fonts, colours, and Imagery are adaptable for each unlque product or offer, allowlng them to be designed with thelr

own personality and focused on the demographic they are targeting.

seawest

LOUNGE

s 18,5 17

FULL CXMGLIR [PREFERRED LISAGE]

seawest

LOUNGE.:

LOUNGE

seawest

LOUNGE

BLACK M INIMLUYA CLEAR SPACE

Spot colours are derived from the Pantone (PMS)} soild colour guide




Catering/Retail - Coastal Cafe Logo

The Coastal Cafe Is a family-friendly environment offering a wide selectlon of food optlons. Designs are flexible and diverse.
Fonts, calours, and Imagery are adaptable for each different focd product or offer, allowing them to be designed with thelr own
personality and focused on the demographic they are targeting. Whenever possible, food imagery should be used to prompt

appetite appeal. 5.15,5. 17

FULL CXMGLIR [PREFERRED LISAGE]

BC Ferrles Graphlc Standards Guide | 2013

5. 15,517
—_—

BLACK M INIMLUYA CLEAR SPACE M NV SIZE
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Catering/Retail - Coastal Cafe Express Logo
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The Coastal Cafe Express Is a family-friendly spot to grab a dellclous sandwich or quick smack Coastal Cafe Express also serves up
hat and cold drinks. Designs are flexible and diverse. Fents, celours, and Imagery are adaptable for each different food product or
offer, allowing them to be designed with their own persenality and focused on the demographic they are targeting. Whenever

possible, food imagery should be used to prompt appetite appeal. ETPRT,

FULL CXMGLIR [PREFERRED LISAGE]

ST ¢
B>

EXPRESS
5. 15, 5. 17

BLACK M INIMLUYA CLEAR SPACE M NV SIZE




Catering/Retail - Sitka Coffee Place Logo
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Table of

The Sitka Coffee Place Is a family-friendly spot to grab a dellclous sandwich or quick snack. Sttka Coffee Place also serves up hot
and cold drinks. Deslgns are flex'ble and diverse. Fonts, colours, and Imagery are adaptable for each different feod preduct or offer,
allowing them to be designed with their own persenality and focused on the demographic they are targeting. Whenever possible,
food imagery should be used to prompt appetite appeal.

SItka

5. 15,5 17

FULL COLCUR (PREFERRE D LISASE]
¢ [ ]
sitkai sitka § sitka
coffee place coffee place ¥ coffee place
s 18,5 17




Catering/Retail - Lands End Café Logo

The Lands End Café Is a family-friendly spot ta grab a deliclous sandwich or qulck snack. Lands End Café also serves up hot and
cold drinks. Deslgns are flexible and diverse. Fonts, colours, and Imagery are adaptable for each different food praduct or offer,
allowing them to be designed with their own persenality and focused on the demographic they are targeting. Whenever possible,

food imagery should be used to prompt appetite appeal.

5. 158,517

FULL CXMGLIR [PREFERRED LISAGE]

BC Ferrles Graphlc Standards Guide | 2013

LA NDS E ND C a fé ANDS E ND Café Lanps Enp café

5. 18,517
"‘-__‘___\\

BLACK M INIMLUYA CLEAR SPACE M NV SIZE

Table of
Spot colours are derived from the Partone [PMS) sofld colour guide !







Catering/Retail - The Raven Lounge Logo

The Raven Lounge offers a relaxing environment with movles that can be viewed on one of three 40-Inch screens. Designs are
flexible and diverse. Fonts, colours, and Imagery are adaptable.

s 18,5 17

THE RAVEN

FULL CXMGLIR [PREFERRED LISAGE]

BC Ferrles Graphlc Standards Guide | 2013

BLACK M INIMLUYA CLEAR SPACE M NV SIZE

Table of







Catering/Retail - Vista Restaurant Logo

BC Ferrles Graphlc Standards Guide | 2013
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The Vista Restaurant [s a famlly-frlendly environment offering a gourmet menu and panoramic views. Deslgns are flexible and
dlverse. Fonts, colours, and Imagery are adaptable for each different food product or offer, allowing them to be deslgned with thelr

own personality and focused on the demographic they are targeting. Whenever possible, food Tmagery should be used to prompt
appetite appeal.

s 158, 5 17

ila

RESTAURANT

FULL CXMGLIR [PREFERRED LISAGE]

Vista
RESTAURANT EESTAURANT

s, 18,5 17

BLACK M INIMLUYA CLEAR SPACE




Stationery - Introduction
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Each BC Ferrles employee can access correspondence templates by following these steps:
« Selecting New In the Microsoft Word Flle menu. ATask Pane will appear an the right of your screen.

« Under Templates, click on My Computer and cheose the template you need. Selecting the template will open |t as a new untltled
document within the application.

= Prepare your document, print it and save It to your directory for future reference, If desired.

BC Ferrles externally printed statlonery:

« Letterhead First Sheet

« Letterhead Second Sheet
= Envelopes

+ Business Cards

« Mailing Labels

= Emall Signatures




Stationery - Letterhead {Generic)
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Use these specificatlons for all general
BC Ferries |etterhead. No varlatlons are
accepted outside approved ternplates,
Colours 5. 18,517
The logo is BC Ferries Blue, equivalent to
The rule and address block are dark grey, equivalent

talz. 15, 517

ypography 5. 18,5 17
The address block IssetIn * ~._

All body text 1s to be set Ir

Stock
Synergy, Pure White, Smooth, 24 |b writing.

" ALL MEASLIEEMENTS ARE M MULLIMETERS

s, 18,

5. 18 5. 17




Stationery - Envelope

Use these specificatlons for envelopes that require a return address.

Colours 5. 18,517

The logo 1s BC Ferries Blue, equivalert to The address block is dark grey,
st

Typography

Alltext Is set In|s- 19,5 17

Stock
Synergy, Pure White, Smooth, 24 |b. writing.

s 18,517 [

5. 15,517 j l

5. 15, 5. 17

BC Ferrles Graphlc Standards Guide | 2013

[

" ALL MEASLIEEMENTS ARE M MULLIMETERS

Table of




Stationery - Business Cards
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Use these specificatlons for all general BC Ferrles business cards. Na varlations are
accepted cutside approved templates.

5. 18,5 17
Colours
The logo s BC Ferrles Blue, equlvalent o The rule and address block are
dark ey quivalent S 1B, 51T ]
Typography

All text issetin|® 19,8 1L

Stock
Rockland, Bright White, Smoath, 8o |b. cover.

5. 15 5 17

5 tBagmidl B e, v, ey

" ALL MEASLIEEMENTS ARE M MULLIMETERS

Spot colours ae derived from the Pantone (P} sod coour guide |




Stationery - Mailing Label
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Table of

518,81

Use these specificatlons for all general
BC Ferrles malling labels. Mo varlatlons are
accepted outside approved ternplates,

Colours
The Iogn is BC Ferries Blue, equivalent to
he text is dark grey, equivalent

tals. 15, 517

Typography s jgpa”

s. 15, = 17

5. 15,?. 17

The address block Is set In[> ' *° ¥/

“Printed Matter Cnly" IssetInjz 15 = 17

all upper case. The body text is To be se
Inlz 15 5 17

Stock
Cantinucus feed label rall, self-adhesive
stock, white, matte finlsh.

" ALL MEASLIEEMENTS ARE M MULLIMETERS

s 155 17|

ol

s.15,§_._1?

Spot colours ae derived from the Pantone (P} sod coour guide |




Stationery - Email Signature
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Table of

Use these specificatlons for all general
BC Ferries slgnatures. Novarlatlons are
accepted outside approved templates,

Colours

The two colours are:|5. 15, 517
and BC Ferries Blue (5. 15, 217

Typography
The address block is set in

The bedy of the email should also be set In

Social Media

Emall signatures should net use Images
that link to BC Ferries social media acoourts
{eg, stylized "T" or "F"), because many email
pragrams block Imagery and may cause
formatting issues with the text parts of the
email signature. Spell out the name of the

soclal medla program, but set the hyperlinks

to the applicable accounts.

Employee name

Posltdon, Divislon

British Columbla Ferry Services Inc.

Address, City, Province, Postal Code

T: O O e ek C: WK K F: W e, N
Email address

bcferres.com | Facebook | Twitter

\K\x;/

Set as hyperlinks

Marketing Manager

British Columbia Ferry Services Inc.
12800 Rice MIll Rd., Richmond, BC VEW 1A1

T: 604-204-2228 C: F: 604-241-4542
Jackee. kasandy@bcferdes.coms 15z, 15
beferres.com | Facebook | Twitter

524

Manager, Web Services and Custemer Information Network
British Columbla Ferry Services Inc.

The Atrium
Sulte 500, 1321 Blanshard St., Victora, BC v8W 0B7

T: 250-578-1153 C; F: 250-978-1240
paul.curtis@beferries.com \ﬁ
bcferdes.com | Facebock | Twitte




Stationery - Word / PDF Templates
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MS Word and PDF templates available as downloads here:

=3 9Z-JoInBoy BURPIOA UL S AreLu

Templates Include:
= Document cover + 4" Binder spine Insert
= 1" Binder spine Insert « Requests/contracts - blue
= 15" Binder spine insert + Requests/contracts - black |52 =47
= 3" Blnder splne Insert
Micrasoft Word templates are avallable to prepare |5 1 7 1 :
document covers and spine inserts. If you are using
other software, use these specifications te create
cansistent materlals.
Elements that must remain constant include the
loge slze and placement, the rule size and placement,
and the primary title. Secondary title, date and other
details are included only where necessary.
Colours
The loga is BC Ferries Blue, equivalent tos. 15,5 17
The rule and text is black.
Typography
Altext s set as[ETTEIESET]
“NOTE: DRIGINAL TYPERACES WERE THE CHANGETD

AL NOT BE RETROACTTVE AN WILL BE CONVERTED AS NECESSARY TO EFFILL STOCK.

Zpinaa

f Cemed

s. 18,5 17




Stationery - External Forms
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Table of

All printed forms should appear similar. The example
shown Illustrates a typlcal header and footer on an
external, portrait format form, where the legal name
and address are required and are nat Included Tn the
body of the ferm.

Create all new forms using these guidelines for the
placement and slze of primary Identity elements. Make
adjustments, as required, when adapting old forms or
to accommodate serial numbers or other text elements
of new forms. In general, all forms should appear as
close as possible to the example shown.

Logo can be BC Ferrles Blue, equivalent to or
black, All other text and elements are black,

Typography

All text is setin 5 19,5 17
“NDTE DRNANAL TYPEACES WERE MHECHANGETO S . o 5. 17
muwnemmnmuumni NECESSANY TO REFILL STOCE.

= 15,5 17

Body
The body of the form will vary depending on the purpose
of the form. Allgn margins to the logo and title, as shawn.

* All measurermerts wre in rodlHmetes

S, 15,3. 17
s 18,5 17
!
1]
s. 18,5 17

O Bovem. B0 - oo e oo

{ aign

[ E - )
/

s 18,5 17
!







Stationery - Communications

The speclfication shown demonstrates the posltion of the template header on an 85" x 1" document, as well as the size of elements and the
typeface used to craate the title of the template_This template Is Ideal for Internal communications, employee newsletters and announcements.

ol

15, 5417

BC Ferrles Graphlc Standards Guide | 2013

Table of

|s. 12,517

\

~ABCFerries Message from the President

" ALL MEASLIEEMENTS ARE M MULLIMETERS







Imagery - Introduction
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In the Interest of malntaining quallty, consistency, and brand Integrity, the photography guldelines for the BC Ferrles have been
dlvided Into four sectlons:

Vessel

1.
2. People & Groups
3.

4. Conceptual

Onsite

The different groupings allow maximum flexibility and variation throughout the various BC Ferries publications and
communications materials. The images shown on the subsequent pages demonstrate the creative distinction necessary
to promote our style of communication.

Specifically, we emphasize a creative style that conveys our desire 1o express

All Imagery should be simple and feel dynamlc, and coleurful.

s. 18,5 11

Every prominent vessel image in brochures, agvertising, or communications materials st have a visible BC Ferries logo
identifier. Vessel shots should feature vistas of BC's coastline. Whenever passible the vessel should appear large and prominent in
all applicatlons.

Avnid the use of images that are strongly generic and impersonal. Instead, choose images that embody a strong focus and
persanal view of the relevant oblects and metaphors to do with the ferry experlence and the destination experlence.































Brochures - Standards

Brochure Variations é é
Because of the large volume of printed materials, there is a

range of brochure “templates™that can be used depending on
the type of information in each brochure, There are two specific

levels of brachure, primary and secondary. _—— PR -
{SADDLE-STTCHER) [SAQDLE-STIICHEDY {DOURLE-5 | DED
RACK CAED)
Brochure Sizes

In order to maintain consistent brand identity and create a
coheslve family of printed communlcations, a set of brochura
slzes have been specified for use. The two standards are to be
used in conjunction with the variation of brochures, Primary PRIMARY BROCHURE
brachures come In limited slzes [shown) and should be saddle-

stitched. Secondary brochures {e.g. flyers) are used less frequently

and may be saddle-stitched or a simple 2-page fold depending

an the length of Information. They may also take the form of a
3-panel or 4-panel folding brochure, as well as a single/double- : 4_ E

BC Ferrles Graphlc Standards Guide | 2013

sided flyer.
B am” 5w 315 e 5 A
(DOLBLESIDED AVERW {a-PACE FOLD) {a-FAGE FLER {4-BAGE FOLDY
SEOONDARY AROCHLIRE

Table of







Wayfinding and Signage - Typical Terminal Components
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5. 15 5. 149




Wayfinding and Signage - Colour Palette
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s 18,5 17

Reflective Vi







Wayfinding and Signage - Terminology
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Messaging
As symbols take the forefront of the

signage information, simplifying the
messaging will be critical to allow for
larger text size.

When text becomes the main message
aof a sign it should follow the same
preportions as a symbol.

Simplifylng means letting the symbols
represent some of the unnecessary
text. It also means re-evaluating which
messages are required Wayfinding

Is far first time users. Do taxls need
speclfic wayfinding Informatleni

They would follow the path of foot
passenger drop-off, furthermore, they
are repeat users who are familiar with
the routine.

Rule of thumb, 2 — 3 words maximum
and use plain universal English terms,

As well, to further simplify messaging,
the number of signs will be reduced
and replaced with fewer, larger signs.
This approach will be more successful
in that it will allow for longer sight
lines and reduce the amount of visual
clutter In the area.

Vehicle Trarfic

represented by the
symbols or are obvious
ghventhe customers
emvironment.

®

Drop-off

Simple is Better

TextTBD ... Where
ever and when ever Is
it's possible etc, Where
ever andd when ever Is
it's possible etc. Where
ever and when ever s
it's possible ste

Short Term

rOP

Foot Passengers, Parking

Abbreviations

Ahbreviations are primarily used

for electronic messaging signs

where character space is limited, For
permanent, non-changeable signs,
abbreviations should only be used

as a last resort. If abbreviatiens are
absolutely required, they must follow
the conventicons outlined in the
Abbrevlations Table.

For full list of abbrevialions see section 4.4 of
the BC MoT Gukielines for the Dperatlon of
Changeable Message Signs {CMSs) and Portable
Changeable Message Signs (PCMSs).

Font Weight

Font weight is optimized to suit
white text on a dark background
as dictated by the BC Ferries
accessibility document.

Construction
Emerge

Kilometre
Lane

Left
Minutes







Wayfinding and Signage - Advance Signage (Continued)
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Static Messaging

The advance signage takes its

cue from the BC Minlstry of
Transportation Manual of Standard
Traffic Signs for freeway and custom
gulde slgns. Successful custom
guide signing invohwes combining
technical signing knewledge and
applylng principles of varlous
human factors. Human factors
include traveler navigation needs,
vehicle control, perception and
understanding of the sign message.

Slgns are used to communlcate
Informatlon tothe motarist through
a combination of messaging,
{letters, numerals, symbols,
dlagrams or cambinatlans of these)
sign shape and colour, and retre-
reflective qualities. This criteria
tombined [n certaln ways and slzes
directly affect the sign legibility.

The BC Ferrle’s slgn theory Is to
have symbol preference over wards
where possible, Text size meets or
exceeds minlmal requirements for
highway leglbllity at a distance.
Reflectivity is utilized,

A maximum of nine conceptual untts ar
major words shall appear on the signs.

Text height ranges between

s 18,547 uppercase helght

depending on freeway or conventional
hlghway locatiens. Abbrevlatlons
should be avalded.

r®

Foot Passengers

Armrows Up

Upward painting armows ane
wsed to Indicabe lann destination
and direztion.

@

Vehicles

Lonceptual Unlts

This ecamp|= shown wes &
conoaptual uniix gy unths am the

OlCIC)

Commercial




Wayfinding and Signage - Ticket Booths
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which beoth Is for my destinatlont
I'm slowing my vehTcle and gattihg my payment so | need to concentrate.
I'm going to speak to the attendant for my needs.

Decisian making in advance with electronic displays.
Remove all signage distractions.
Personal customer service,

Distance Viewing Approach Viewing:
Ticket booths are the figurative

entrance to the BC Ferrles terminal. This
is an ideal location to announce the BC

Electranic
Message
Full murtriy cispley

allowing f: r message
Fiedbl |y | w-Hwrate
nevt depu ure.

Ferries logo. The canopy level offers the
best posltlon. At this point customers are
aware of which terminal they are at. No
terminal name would be required here.

Approach Viewing

The most effective change at ticket
booths is the removal of existing
slgnage clutter, as noted In the slgn
audit. The only signage allowed

upon approach will be the electronic
message sign, ticket booth number,
MARSEC level, Dangerous Goods and
CCTV information. Other necessary
safety signage and Informatlan will be
re-located at other effective areas on a

terminal by terminal basis.

Boerth muamiber ars
primard iy for Inkermal
e Keepai2etod
minimum.

CCTV /
Dangerous Goods

Clhroubt Tl evislen
and Dangerows

Goods am o be

d 1o customers
ket it oot

MARSEC

Locabed (n an ama that
can be soreanthie for

upndaiig requireme i

Electrenic Messaging
For effective communication, the

malor text helght should be[s 15517 |
Fat ]

viewing and no
more than 10 characters. Messages
can alternate but ensure each
message remalns on screen for 4-6
seconds before switching messages.
Terminclogy for the electronic displa

Ticket Booth Electronic
Messaging Sign Size
Though each electrenlc sign
manufacturer's slzes vary,

the recemmended electronic
messaging slgn slze for above
each Individual ticket booth Is

approxima‘tel){s. 15, =17

. s, 15, =L

should avold abbreviatlons where
possible, Effective message examples
are shown,

Compositlon

Al far csar space:
betareen primary and
EBCOTREATY ITI NGRS,

LED Technology
Hew high amber
doursd resclution full
mmdrlpmldlmbr
Theredial Bty v symibrolel

s 15,8 1_”[d-lznc‘l.r‘\l’xD) {dimensions
based on dynamic message sign
manufacturer® 18 517

s. 18 s 17

International

party
ahould be

In

plmce ot "salling™

this |5 batier
nlzed,

Hﬂﬂl Iy when

abbreyviated,




Wayfinding and Signage - Ticket Booths (Continued)
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Emgployee Interaction

Much of the fermer signage
Informatlon 1s conveyed by the ticket
booth attendant,

Insert Holder

The holders and Code of Conduct

are located at eye level next to the
attendant. This will allow the customer
to observe the information while the
transaction Is taking place.

It generally will hold a l=tter size
insert. Marketing and communlcaticns
sheuld confirm the deslred size for
their needs.

Centent will need to be effective
by using short and succinet
content. Observation time is short,
approximately 15 seconds.

Restricted Access Sign

Restricted Access signs are to be placed
on the door to each ticket booth, This
will clearly inform customers that only
BC Ferry employees are granted access
to the interior of the ticket booths.

5%
3

Insert Holder

Insert Holder and Code of Conduct /
Restricted Cell Phone Use and Forms
of Fayment Signage

Gimrvara | by ot wym brvml.

Restricted

Access
Autherized Parscnmel Cnly

Emplayees
Customer
Interaction

P gra
Informatian in
TUFCIMmen.







Wayfinding and Signage - Vehicle Holding (Continued)
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Lontents

Pedestrian Pathways Markings

Speed bumps In the vehicle holding
areas sarve as natural and safe
padestrian crosswalks. Vehicles
Intult’vely avold parking on them.
Adding pedestrian graphics will further
encourage the use and discourage
vehicles parking on them,

Banding and graphics follow BC Ministry
of Transportation and Highways (MaTH)
guldelines for crosswalks.

L 2000 xwm
Ll

1

Speed Bump Markings

Speed burnps serving primarily as
traffic calming measures and not

s pedestrian crosswalks should be
marked as such and should follow the:
guldlines as outlined n the Manual
of Unfform Traffic Cortrol Devices for
Canada (MUTCDC).

Arrows should point In the directlon
of traffic flow and are to be Installed

as solld white pavement markings.
T e q
Ll
toerion) 1

- el O LY

7 |

Parking Pavement Markings

Parking lines (roomm to 5o mm
thick) are used to delineate separate
stalls and should be completed In
white markings.

Currert practice In marking stalls
varies wilely, however, general
dimensions have been outlined as
suggested 1n the City of Victorla's
zaning bylaw guldelines (oo and 45
degree angle parking shown).

000w (s}
YT g

l.:l:.l:' an 1

h
4

As noted In the BC Ferry Services
Accessible Design Criterla manual,
accessible parking stalls should have
firm, leve| {less than 2% slope), slTp
resistant surfaces and bea maximum
distance of 30 meters to an accessible
entrance. Each acoessThle parkTng stall
should be clearly marked with vertial
slgnage at the front of the space
using the irternational symbol.

W rrm (rmin) 1
15 (i) |

Accecsible parking stall pavement
markings shoukd be white graphics
on accessible blue badkground.
Accessible stalls should be
accompanied by vertically
maounted, enforceable signage.




Wayfinding and Signage - Vehicle Holding (Continued)
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Signage

Vehicle holding areas are large
tompounds where signage needs
to be identified from a distance,
usually across a sea of large and
small vehlicles.

The approach would be to use
larger than normal sign panels with
enlarged symbols and reduction

or elimination of text where

approprlate. This, with effective
sign placement and messaging, will e e T PARK CLOSE
reduce the amount of signs that v it i
currently exists,
Metric Measuremearis 1' 1'

Metrkc mmasssmants am primeny

The examples shown are a cross- e AR AT

section of the signage inventory
and style. The remalning Inventory
will be resolved based on these
proportions.

0.6m (2'0")

Desired Messages
Important initiatives, such as

@ washrooms
No Cell Phones
Mo Call Fhones' signage 1n wahicln
hzlding area reminds drivers not o nae

parking closer together and 'no il phoes whe drtvig.

handheld devlces,’ could get better N

exposure by introducing short-term H and?‘leld
promational campaigns utilizing Devices
oversized banners In confunctlon Prohibited By Law
with tha permanent signage.

Accent Calaur

Alumninurn siheer pccert culaur for posts
and mounting handwam

l




- Pedestrian Safewalk
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I need to find my way to my berth,
i may be day/night and dry/wet
conditions.

There are a lot of vehicles out hare,
| need 1o be careful.

Safewalk paths need to be clearly
defined at each terminal.

Safewalk paths need to be understoed
in all weather conditions,

Vehicle holding areas offer Inherent
safety issues with a space shared by e
vehidles and pedestrlans. The safewalk A IMErsections where required,
areas requlire clearly defined routes
1o ensure that fool passengers arrive
safely at the correct destinatlon.

Follow the pavement markings quality
aptions as described in the Vehicle
Helding Area.

Pavement Markings

In some instances, additional 2eb e
‘with Pecimst ran Creslng Control Mamsal

wayfinding slgnage will be required B T
to assist on the Journey. Freestanding,
pillar mount or post signs will be
utilized In obvlous locatlans where
directlon and safety are a cohcern,

Exiting Infio

L] ol ok L b o Ee
terminal buliding.

Pedestrian Symbal/Amow
Located cuiside the terminal fat

passenger et door, getting custmen
safiedy on thelr wane



















Wayfinding and Signage - Regulatory and Security Signage
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Regulatory and securlty signs
communlcate Informatlon,
restrictions and warnings about
conditions at the terminals. They are
broken down Into three levels. Each
level displays the information in

the BC Ferries sign style with colour
changed based on Its level of urgency
and safety. The logo should only be
used for off-site signs or where it is
required for llabllity reasons.

Standard traffic signs will follow
MOTI regulatary standards. They
should be located In cooperation
with the appropriate municipal
roads department.

Information Signs

Signs that give infermation abeut
BC Ferrles terminal procedures
and notloes.

Prohibttory Signs
SIgns that restrict movement at BC
Ferries terminals.

Safety Signs
Signs that identify a safety risk
to customers.

Prohibitery Signs

On-sMe regulabory signes that moule the
|ogs should be piaced at the bottom Aght.

Soime Infor ertion and prohibitory sigre
rmay sharathe same sign panel

O,

Restricted

()

[ [+

Access e | Handheld
Authorired Parsonnal Tinly DEViCES
@ Prohibited By Law
No

Pedestrian
Access

Alrthvariand Farsonns Onky

Chmrhaad Caaanos
31y o b [popted

them at the sructure

Ramp
Load Limit

Max G.VW. u
3,000 Kps. Caution
Ioaded anies. Slippery
No Overloads. When Wet

Caution




Service Vehicles - Decals
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Logo

All licensed vehicles carry the BC Ferrles logo on
the driver and passenger doors. Plckup trucks,
vans and heavy trucks also carry the logo on
rear doors or tailgates. Always place the logo in
a clear and well defined area on vehlcle doors
and tailgates®. This helps to ensure immediate
recognitien of the logo and preserve the integrity
of the logo wherever It Is used. The logo Is made
up of individually cut vinyl elements_ It is not
acceptable to use a patch. Always remove old
decals and prepare door surfaces of old vehicles

before applylng new logos.
s 018,517
Size
Door decals are typically wide. Cn smaller

doors, reduce the logo to fit. Ensure there Is adequate

clear space around the lego. Use dightal art provided. |18, 5. 17

Clear space

Leave a minimum <lear space around the loge that
Is equal to the helght of the lower case letters. This
means that door handles, mirrors, etc sheuld not be
positioned inside this area.

Vehicle ID mumber
Vehicle ID numbers are placed on driver and
passenger front fenders and oh vehicle rears,

Numbers are always tall, setin® 152 17

5 15, 517 5 15, 17

Stripe s 15,8 17
All licensed vehicles also carry a blue stripe
that wraps around the sides and rear of the vehicle,

MCFeeries

Vehicle ID Number

= = s.:?f
LT 354

Dhe-cut gray vimdl:
s 158, 5 17

* Exceptions on the
tafigate pfacememt may be
nec=ssary if it confiicts with
manufecturer badging,




Service Vehicles - Decals - Pickup Trucks
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Plckup trucks carry the loge on the driver
and passenger doors and on tallgates.
Where there are creases or other hindrances
that will not permit placement of the loge
as shown, use thls specificatlon as a general
guide,

In general, the logo should appear visually
entred on the door, as shown. Note that the
visual certre of the logo is not the actual
centre.The visual centre Is the right side of
the "F*. Door handles, mirrors, ete should not
encroach on the clear space required around
the lege. Try not to reduce the size of the logo.

The blue stripe wraps around the tailgate
and stops In line with the front wheel wells
as shown. Since truck wheel well helghts will
vary, use this specification as a general guide.

Vehicle ID humbers appear on the front
fenders and on tailgates. On fenders, the
ID number is ideally placed above the
blue stripe. However, In some Instances
thea vehicle ID number may need to be
positioned below the stripe. On tailgates,
the ID number |s placed on the left side,
base-aligned to the logo.

Trim stripe at
an angie In line
with the front
wheel well




Service Vehicles - Decals - Vans
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Vans carry the logo on the driver and passenger
doors and on the left rear door. Where there

are creases or other hindrances that will not
permit placement of the logo as shown, use
this specification as a general gulde.

In general, the logo should appear visually
centred on the daer, as shown. Note that the
visual centre of the logo is not the actual
centre. The visual centre is the right side of
the "F“. Daor handles, mirrors, etc should not
encroach on the clear space required around
the lego. Try not to reduce the size of the logo,

The blue stripe wraps around the rear doors
and stops in ling with the front wheel wells as
shown. Since van wheel well helghts will vary,
use this specificaticn as a general gulde.

Vehicle |D numbers appear on the front fenders
and on rear doors. On fenders, the ID number [s
ideally placed above the blue stripe. However,
in some instances the vehicle D number may
need ta be posttloned below the stripe. On rear
doors, the 1D number is placed on the left door,
base-aligned to the logo.

Trim stripe at
ananglenline
with the front
wheelwell.

1
Centre on door.




Service Vehicles - Decals - Cars

Cars carry the logo on the driver and
passenger doors anhy Where there are creases
or other hindrances that will not permit

placement of the logo as shown, use this Trim stripe at
specificatlon as a general gulde. a",,:m"‘:,:"ﬁ',',r,';

wheel well

In general, the logo should appear visually
centred on the daer, as shown. Note that the
visual centre of the logo is not the actual
centre. The visual centre is the right side of
the "F“. Daor handles, mirrors, etc should not
encroach on the clear space required around
the lego. Try not to reduce the size of the logo,

The blue stripe wraps around the trunk and
stops in line with the front wheel wells as

shown. Since car whee| well helghts will vary, Centreon door.
use this specificatien as a general gulde.

BC Ferrles Graphlc Standards Guide | 2013

Vehicle ID numbers appear on the front
fenders and on the trunk. On fenders, the
ID number is ideally placed above the

blue stripe. However, in some instances
the vehicle ID number may need to be
positioned below the stripe. On trunks, the
ID number is placed on the right below the
blue stripe.

No logo on rear.

Table of




Service Vehicles - Decals - Heavy Trucks

Heawy trucks carry the logo on the driver and
passenger doors and on the right rear door.
Where there are creases or other hindrances

that will not permit placement of the Trim stripe at
lego as shown, use this specification as a a:;’,?:!'}m
wheel well.

general guide,

In general, the logo should appear visually
centred on the door, as shown. Note that the
visual certre of the logo is not the actual
centre.The visual centre Is the right side of
the "F*. Door handles, mirrors, etc should not
encroach on the ¢lear space required around
the lege. Try not to reduce the size of the logo.

The blue stripe wraps around the rear doors
and stops in line with the front wheel wells
as shown. Since truck wheel well helghts will
vary, use this spedfication as a general guide,

Centre on doer.

BC Ferrles Graphlc Standards Guide | 2013

Vehicle ID numbers appear on the frent
fenders and on rear doors. On fenders, the I
number 1s ideally placed above the blue stripe.
Hawever, In some Instances the vehicle ID
humber may head to be positioned below the o] _ I | B,
stripe. On rear doors, the ID number is placed
on theleft door, base-aligned to the logo.

Table of




Service Vehicles - Decals - No Cargo Box

Commercial vehides that welgh over s500 kg
are required to display the legal company name
of the registered owner of the vehicle, The legal
company name must be clearly identified with
letters no smaller than/*- 19 = 1/

rai
Place the logo, striping and vehicle |D number
according to the guldelines on12.1.

Set the legal company namei
.upper case, grey vinyl. On

tommerclal vehicles without a cargo box, the
legal company name is applied on the driver LT 354

and passenger doors below the logo and left :
allgned to the 8", ﬁ, ol %
Mo

—BRAH CoLUMBIA™

[
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L.FERRY SERVICES INC.
Where there are creases ar other hindrances ( v
that will not permit placement of the logo Angn
and company name as shown, use this

specification as a general guide.

L

— Die-ut dvan wimd:

s. 15, s 17

Table of




Service Vehicles - Decals - With Cargo Box

Commerclal vehicles that weigh over s5oo kg
are required to display the legal company name
of the registered owner of the vehicle, The legal
company name must be clearly Identified with

letters nosmallerthans. 15, = 17

Place the logo, striping and vehide ID number
according to the guldellnes on 1z.1.

5ct the legal company name in 5. 18817
uppr case, greyvinykon
commerdlal vehicles with a cargo box, the

legal company name is applied on the cargo
bax, allgned with the logo as shown.

FERRY SERVICES INC

Where there are creases or other hindrances
that will not permit placement of the logo and
company name as shown, use this specification
as a general guide.

BC Ferrles Graphlc Standards Guide | 2013
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Commercial Services Vehicles - Decals

Logo

BC Ferries Commercial Services (BCFS) vehicles
have the logo on the driver and passenger deors.
Pickup trucks, vans and heavy trucks also carry
the logo on rear doors or tailgates. Always place
the logo In a clear and well defined area on
vehicle doors and tailgates®. This helps to ensure
immediate recognition of the logo and preserve
the Integrity of the logo wherever it Is used The
logo is made up of individually cut vinyl elements.
It is not acceptable to use a patch. Always remove —

old decals and prepare door surfaces of old rr’es

vehicles before applylng new loges.

ize —— Commerc(al Services

BC Ferrles Graphlc Standards Guide | 2013

Door decals are typically wide. Cn smaller Loge S
doors, reduce the logo to fit. Ensure there Is adequate
clear space around the lego. Use digital art provided.
Clear space —
Leave a minimum <lear space around the loge that Stripe
Is equal to the helght of the lower case letters. This w
means that door handles, mirrors, etc. should not be 5,18 5 17
positioned inside this area. — LT 3 5 4
Vehicle ID rumber Viehicle ID Number 1_
Vehicle ID numbers are placed on driver and Dbe-out gray dmd:
passenger front fenders and oh vehicle rears,
Numbers are always tall, set in Frutiger
Romangreyvinyl. |1 Bns 17
* Exteptions on the
Stripe s.15,rs.17 i may be
All licensed vehicles also carry a blue stripe necessary If It confiicts with

Table of that wraps areund the sides and rear of the vehicle. mangrcturer badging.




Commercial Services Vehicles - Decals - Pickup Trucks
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Plckup trucks carry the loge on the driver
and passenger doors and on tallgates.
Where there are creases or other hindrances
that will not permit placement of the loge
as shown, use thls specificatlon as a general
guide,

In general, the logo should appear visually
entred on the door, as shown. Note that the
visual certre of the logo is not the actual
centre.The visual centre Is the right side of
the "F*. Door handles, mirrors, ete should not
encroach on the clear space required around
the lege. Try not to reduce the size of the logo.

The blue stripe wraps around the tailgate
and stops In line with the front wheel wells
as shown. Since truck wheel well helghts will
vary, use this specification as a general guide.

Vehicle ID humbers appear on the front
fenders and on tailgates. On fenders, the
ID number is ideally placed above the
blue stripe. However, In some Instances
thea vehicle ID number may need to be
positioned below the stripe. On tailgates,
the ID number |s placed on the left side,
base-aligned to the logo.

Trim stripe at
an angie In line
with the front
wheel well




Commercial Services Vehicles - Decals - Highway Tractors

Commercial vehides that welgh over s500 kg
are required to display the legal company name
of the registered owner of the vehicle, The legal

company name must be clearly Identified with
s 155 17
letters no smaller than . - ~

Place the logo, striping and vehicle |D number
according to the guldelines on12.1.

st th gl comparyrame 155 11|

W .upper case, grey vimyl. On

tommerclal vehicles without a cargo box, the

BC Ferrles Graphlc Standards Guide | 2013

legal company name is applied on the driver LT 354 )

and passenger doors below the logo and left ~BCFerries

aligned to the "B". 5. 1fg. 17 [Commergal Servtes %

_BRITESH COLUMBLA ™™

.FERRY SERVICES INC.

Where there are creases ar other hindrances ( \

that will not permit placement of the logo Angn

and company name as shown, use this

specification as a general guide.

L

— Dle-cut gray vinyl:
s 18,5 17

Table of










Employee Gear - Logo Use

o
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15,

Logo usage
Do not use logo verslon with Experience the
difference tagline If logo Is embroldered or 1s

less than wide,
Logo size

The size of the logo on merchandise will vary,
depending on the application. Always use
digttal art provided to repreduce the logo.

s. 15 =17

s 15, 17
st clothing ltems, the loge Is S

wide, The minimum size of the logo on
other merchandise Is determined by readability
and clarity of the waves In the lego.

Logo position

On merchandise ttems, a centred position

is most common, but the position may vary
depending on the application. On shirts and
Jackets, centre the logo on the left chest.On
hats, centre the |ogo on the front. Note that
the visual centre of the loge is the right side
of the "F* of “BCFarries”™.

Clear space

When sizing the logo, ensure the slzing is done
proportlonately and that there Is a minfmum
clear space around the loga.

| e |
ABCFerries

SIE RECCRUARN OED ROk C1OTHING




Employee Gear - Colours

Logo colours

With ane exceptlon, logo colour rules are
consistent with the colour guldellnes
detailed in "Logo and visual basics™ of the
brand identity website. On white or off-white

—
T
_—
-1

brlcs use a BC Ferrles Blue logo, equivalent

BC Ferrles Graphlc Standards Guide | 201
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67—  On lighi~ooloured clothing, usea
black loge. On dark-coloured clething, use a
white logo. The exceptlon allows for tene-on-
tone applications where subtle branding Is
desired. For example on a navy blue shirt, the
logo can be a lighter blue. On sliver jewelry
ar other siiver or gold gift tems, the logo can
be polished or buffed to separate it from the
backgraund and appear as tone-on-tane,

Secondary text colour
Secondary text is the same colour as the logo.

Product colour

The colour of products will vary and be
determined, In part, by fashlon trends. In
general, choose colours that correspond to
the brand identity primary colours {navy
blue, white, grey) or other neutral colours,
such as tan and light blue. Colours may
alse be chosen from the secondary colour
palette lllustrated in “Loge and visual
baslcs” of the brand ldentity webslte.

B FERRIES ALLE LOWGET RN WHITE G DFF-WHITE

»

BT LOXGE OIN DGHT CTRCLIRS

WHITE DGO ON BC FERIIES BLLIE AMD DARK COLDUES

TOME-DN-TCINE APFLICATION
Limnitied use onbyfor sublie branding

Spot colours ae derived from the Pantone (P} sod coour guide |




Employee Gear - Embroidery Specifications

On clothing and other fabric ltems,
embraldery Is preferred over screen printing,

clarity is critical, howewer, and must not be 5. 15, .17

compromised. For best results, the minlmum } "
helght of the lower case letter of "BCFerrles”

is 7 mm. Where the brand name is smaller [ - ]
than 7 mm, the logo must be screen printed. M Fe rr’es
C

The logo shown is wide. This size

is standard to dothing items, such as shirts, L

Jackets and caps it is also appmprlate for BC Ferrles Blue embroldeny: ‘White embroldenys:  STlkscreen:
s, 18, Fi

many other fabric [tems, such as tote bags.

5. 18 517
"\—\.._‘_\_\-‘_H
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Employee Gear - Secondary Text

5. 158,517
Secondary text |s permitted up to four

words, provided it Is set accordIng te these | Visual cartre |
guidelines. The text can be positioned below T : ] — —
the logo ar away from the logo, e.g, on a M Ckr r ’es
sleeve, or back of a mug. I i T
Setsecondarytextl The slze Horseshoe Bay

of the sacondary test is based on the size of
the BC Ferries loga. The height of the capital
letters of the secondary text should be half
the helght of the capital letters (Cap helght]
of the BC Ferries logo.

ap
helght

Align

Text position

When the text is positioned below the logo,
left align the text to the "B* of "BCFerries”.
Leave a minlmum clear space between the
logo and the text that is equal to height of
the "e” of "BCFerries”.

BC Ferrles Graphlc Standards Guide | 2013

When the text is separate from the logo, it
can be centre aligned, but still needs to be
the the height of the “e” of “BCFerrles”.

Table of




Employee Gear - Additional Text

Addltlonal text Is allowed over and above
the secondary text, but tt must conform to
these standards.

Typography
Similar to secondary text, it must be st in

5.19, 5.7 .The size of the text is based
an the slze of the BC Ferrles logo The helght
of the capital letters of the additional tesct
should be half the height of the capital
letters ({Cap height) of the BC Ferries logo.

Text position
If additianal text is necessary, it must be
separate from the logo and secondary text.

For shil'ts, it can be plau.'.d Either an the Flght semndary-rext Addttional Text Additional Text
sleeve or on the back of the shirt.

BC Ferrles Graphlc Standards Guide | 2013
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Employee Gear - Misuse
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Cansistency is a key component of aur visual Identity. It is important that typography is used properly in all applications.

The layouts below are examples of misuse.

Safety 2011
Horssthos Bay

Surveillance Team

DO NOT HAVE THE SECOMDART TEXT BE LARCER THEN ALLCWED,
WHEN LOCKED WITH THE LORGO, IT MLIST BE ALIG NED CORRECTTY
ASSEENDN1Rg

D0 NOT LiSE SECONDARY LOGOS OR CRAFHICS UNLESS [TIESA FARTHER LDGOLIF T
15 A PARTNELSHIF, THEN IT MLIST OO NFORM TO INSTRUCTIONS AF SEEN O w2




Employee Gear - Secondary Text with Partner Logos

The BC Ferrles logos may be used In conJunction with a partner logo for Jaint marketing ar promotlans. Ta retaln consistent
branding, the primary logo positfening remalns unchanged, and the partner logo fs an added element. The BC Ferrles loge may
appear with logos of other companies, where the other company has participated significantly if not equally in a BC Ferries
project, and where it is appropriate that beth companles are represented.

The position of the partner logo is at the right of the BC Ferries’ logo and separated by a vertical bar. The BC Ferries logo always

appears first. It is separated frem the partner logo with a vertical bar. The distance between the logos is
lllustrated below and must not be altered The partner loga Is sized to appear equal In welght to the BC Ferrles logo.

If secendary text is necessary, it must stay with the BC Ferries logo and cannot cross over the separation bar and imto the partner
logo area.

~BCFerries Pustnes

Safety 2011
Horseshoe Bay
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Safety o1y
Horseshoe Bay

Table of

Spot colours ae derived from the Pantone (P} sod coour guide |







Employee Gear - For Departments (Shirt & Jacket)

Colours
Environmental Jackets are navy
blue with white accents, logo

Colours
Environmental department polo
shirts are burgundy with navy

blue accents and a white logo and and secondary text,
secondary text.

logo
Logo An wide logo is
An wide Iogo is embreidered on the left chest.

Use digttal art provided and set
the stitch pattern as lllustrated
on 15.3. Visually centre the logo
on the left chest panel. Note that
the visual centre of the logo Is
not the actual centre. The visual
centre Is the right side of the"F",

embroidered on the left chest. Use
digttal art provided and set the
stitch pattem as illustrated on15.3.
Visually centre the loga on the left
chest panel. Note that the visual
centre of the logo is not the actual
centre. The visual centre Is the

BC Ferrles Graphlc Standards Guide | 2013

right stde of the “F*

Secondary text
Secondary text Secondary text is positioned a
Secondary text Is posltioned a minimum distance away from
minimum distance away from the the logo that is equal to
loge that is equal to the height of the "e” of

the helght of the "e* of "BCFerrles”. "BCFerrles”. Typeset the text in

Typeset the taxt In upper and upper and Iawercase_ 15 17
> s 15 s.-1$pe 5. 15817 i ;
lower case - .The s , 518, 5. 17 [The size of the text

slze of the text is basad an the size ] an ot e a0 et chist on the size of the BC
of the BC Ferrles logo. The helght i Ferries loge. The helght of the

of the capital letters of the text C err’e 8 capital letters of the text should

should be half the height of the be half the height of the capltal
capltal letters (Cap helght) of the 53] Enw ronmental e in letters {Cap helght) of the BC
BC Ferries logo, Depar[tme[n-[l; s 18,517 Ferries logo,

Table of




Branding Questions - Answers
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Can I use "BCFS" to abbreviate our legal namet

Yes, you can use “BCFS" as well as “BCF”. These are the only abbreviations
permitted for our legal and brand names. Otherwise, you must spell cut
the legal and brand names. Our legal name is British Columbia Ferry
Services Inc.and our brand name Is BC Ferrles. Typlcally abbreviations are
used on internal, not external communications.

Can anyone use the loge?

Any employea can use the loga If they are preparing documertts or
materials that pertain to BC Ferries operations. i the logo is being used
an something that will appear outside BC Ferries, it must be approved by
the Marketing Department. The logo cannot be used on personal ttems.

5. 18, 3. 17

What colour is the logo?
The logo 1s BC Ferrles Blue_ it Is equivalent to £ PMS stands for
"Pantone Matching System”, a standard eolour systemn usad around the
world. The logo may also be white or black. For merchandise and special
approved appllcatiens only, the logo may be a colour that would create
a tone-on-tone appearance. For example a dark grey logo on a siher
background, or a tan logo on a brown background,

H I am printing something in a single colour other than
BC Ferries Blue, can the logo be that colour?
No, the logo can be only BC Ferries Blue, white, black or tone-on-tone, as

described abowve.

Can I add anything to the logo, such as my terminal name,

or my division name?

Nao, nothing can be added to the logo. You can place secondary text

near the logo, but it must be positioned a minimum distance away. This
distance |s easlly measured. It is the helght of the letter "e” of "BCFerries”.

Can I use the wave graphic on its own to create an

interesting desipni

No, the wave graphlc cannot be separated from the logo. It Is used alone
only on the ships' funnels and on the flag. No other use is permitted.
With approval from the ldenttty manager, you can zcom In on the wave
graphlc and use a portion of 1t.

Can I alter the logo?
No, the loga may not be altered under any clrcumstances. it can be
enlarged or reduced proportionately, but it cannot be changed.

What logo file format should I use?

The most commenly used fermats are WMF and JPG. These can be
used with any Microsoft Office software, WMF is the most versatile as
it can be slzed up ar down and It prints well at any size. Alsc, It has a
transparent background, so a white logo, for example, can be placed
against a coloured background, The problem with WMF files is that
they don't look great on the screen. JPGs look better on the screen,
which makes them good far PowerPolnt presentatlans and other
Word decuments that are viewed enly on the screen, The problemn
with JPG files is that they dor't enlarge well. When they are enlarged,




Branding Questions - Answers
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they look Jagged around the edges on the screen and when printed.
Also, IPG files have an cpaque background, which means they are not
available in white, since the background would have to be the exact
same backgreund colour as the celour you wanted to place the loge
against. TIFF files are like JPG files, in that they can't be enlarged. They
are a larger file size, however, which makes them less versatile. EPS files
are for professional use with programs such as Adobe Illustrator ar
QuarkXpress/InCesign.

Whydolhmtouseei

Typography Is an Important part of our brand Identlty: it helps to
establish a consistent look on all our materials, This helps us to appear
arganized and professional. These typefaces are the most versatlle and
readlly avallable to all employees. They are also untversally avallable on
PCs running Windows operating systems, which means that you can
be sure your documents are received outside the company as you have
prepared them._Your typefaces and formatting will not be substituted.

Can I personalize my e-mail signature with graphics

and colours?

No, personallzing e-mall signatures Is nat permitted. Since e-mall Is part
of BC Ferries’ business correspondence, e-mail signatures should appear
professlanal and conslstent acrass the company.

A supplier told me that all he needed was a fax of thelogoto
malke a pin. Is this correct?

Nao, using a fax means the logo will not be reproduced accurately. Always
provide a digital file that you can download from this site and e-mail

to the suppller. Never suggest that the suppller scan or redraw the

logo from a business card or other piece of stationery. This will not be
accurate,

Who do I go to for help?

Go to the Marketing Department, they are the identity manager and
responsible for the malntenance of the identtty program. They can help
you to prepare materials and provide approval fer new materlals befare
they are printed or manufactured,
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Lontents

If you have any questions about the BC Ferrles
brand, elements, or applications, please contact:

MARKETING DEPARTMENT

lackee Kasandy
604-673-2458
jackee kasandy@bcferries.com

Angela Soucie
604-673-2457
angela.soucie@bcferries.com

B Dodckect #7578 - Version 5.2 {updated January 12, 2013)
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Introduction - Our Brand

s 158, 5 17

The Graphic Standards Gulde assists us to conslstently deliver the BC Ferrles
brand promise and ldentlty to our customers.

The BC Ferries brand is trusted to provide safe, reliable and efficient marine

transportation services BC Ferrles Is commiltted to providing a continucushy
improving West Coast travel experience that consistently exceeds customer
expectations and reflects the innovaticn and pride of BC Ferries’ employees.

The total integration of BC Ferries” identity, behaviour and core values
represented in this Guide will allow us to uphold the essential promise of
our brand: To provide a safe, rellable and unlque travel experlence.

5 517
]

—_—_——_——_—_——_

The Graphic Standards were created to glve a technical understanding of
the compenents and structure of our Image. Keep In mind that this Gulde Is
a living document that will be continuously updated as BC Ferries and the
world of media evolves,

BC Ferrles Graphlc Standards Gulde | 2014

Throughout this document, users will find exact guidelines governing the

use and implementation of the BC Ferries logo, language, creative and

graphlcdesigngs. 15,5 17 |
s. 15, 5. 17
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Parent Brand — BC Ferries Logo
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The parent logo Is provided In several colour varlations to accommodate various usage needs. All attempts should be made to
ansura that the loga Is In full colour on a white backgreund. The black and white verslons are Intended for applicatlons that are
restricted in colour. Where possible, the loge should be placed on the bottom right-hand side of all documents, templates, posters
and signs.

The parent logo would be used for ship exteriors, terminal entrance signage, corporate identifiers and corporate stationery, and on
materials placed or distributed outside of BC Ferries property. The logois alse used on instructional or safety signage on BC Ferries
praperty. The logo 1s not used on wayfinding signage on BC Ferres property.

s 18,5 17

~BCFerries -

FLILL COLOUR [P EFERRE D LISAGE] WTHOUT TAGLINE

** Reversad Logo Usage **
This cption should only be
used as an absalute last resort

~ABCFerries ~BCFerries QR

be used at all times.

BLACK REVERSED

Spot miours are derived from the Pantone (PMS) solid colour guide




Parent Brand - Logo Size Relationships
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Allow a minimum clear space around the logo as indicated by the Xs below. The helght of the "F"in “Ferrles” determines the
amount of clear space around our logo.

Where possible, the logo should be placed in the bottom right-hand corner of marketing and communication materials.

Pleass adhere to the following guidelines:

| |
s. 15 517

' llicatlons
s 18,517 PP
on screen applications)

L e
M
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Parent Brand — BC Ferries Brand Name
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BC Ferries has a brand name, a legal name and an accepted abbrevlation {BCF or BCF5). We must be consisternt with the use of our
company names and abbrevlaticns In order to elfminate confuslon and to malntaln the Integrity and hemogenous leok and feel

of our brand.

The brand name of cur company |s BC Ferrles. Thls name Is used In the logo and Is the common name of the company.

SBCFerries

BC Ferries

IDORRECT SPELLING IN TEXT FORMAT

Ferries




Parent Brand — BC Ferries Legal Name

The legal name of the company Is British Columbia Ferry Services Inc. This name must be used an all external legal documents.
The legal name Is always on the first line, and 1s followed by the address Information.

MISUSE:

British Columbia Ferry Services Inc. @ BCTFerry-Sepvices

British Columbia Ferry Services Inc. nc.

The Atrium
Suite 500, 1321 Blanshard St. B
Victoria, BC VBW 0B7 -

BC Ferrles Graphlc Standards Gulde | 2014

CORRECT LSASE

Table of







Parent Brand — Marketing Communications Wave Elements
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The wave motlf Is primarlly used In customer-facing marketing and communications materlals to support the brand persenallty. k Is optlanal, and Is
used primarlly as a design element._ It can divide the Imagery from the content while also creating a white background for the logo. It 1s made up of three
separate EPS files that are overlaid with varying opacities. ldeally, when scaling, it is best to scale proportionally, rather than stretching. Please note that
there are different tirts and opacitles when working with full colour or black and white. it can also be used as a design element where applicable {similar
to the cover and title bar}. As a deslgn element, the scale, rotatlon and opacity settings are flexible.

Vertical formats are not acvepioble,
FULL-CCLOUR FRINTING BLACK & WHITE PRINTING
COLOURWAYEFPS (TOF) GEEYWAELEFS [TOM

515, 8,17 5. 18,8 A7

(COUOURYAYELEPS (M| DDLE! GRETWVEZEPS (WIDDLE)
5.158, 817 s. 18, 517

—

L REYWVAVE:
518,85 17




Parent Brand - Partner Logos
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The BC Ferrles logos may be used In conJunction with a partner logo for Jaint marketing ar promotlans. Ta retaln consistent
branding, the primary logo positfening remalns unchanged, and the partner logo fs an added element. The BC Ferrles loge may
appear with logos of other companies, where the other company has participated significantly if not equally in a BC Ferries
project, and where it is appropriate that beth companles are represented.

The guidelines belew demaonstrate how to position the logos together in horizontal formats. The position of the partner logo s
to the left of the BC Ferries loge and 1s separated with a vertical bar. The distance between the logos is
lllustrated below and must not be altered The partner logo Is sized to appear equal In welght to the BC Ferrles loga. A third logo
may be added as shown.







Restrictions - Logo Misuse
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Our logo Is a key element of our visual identTty and llves at the heart of our brand. it doesn't need modHication and should not be
redrawn, distorted or modIified In any way. For all applicatlons, use the files as supplled by BC Ferrfes.

D0 NGIT APPLY DROP SHADCOAYS DGHNOT CHANGE HORIICTAL/VERTICAL SCALE DO NOT CTHANGE ANIS OF LOGD

D0 NOT PLACE [N A CONTAINER DENOT PLATE ON BLISY BACKTROUNCS DO PLACE O SUMILAR COLOURS

-




Colour Palette - Primary Colours

We have enlisted the standards of the Pantone Matching System {PM35), which is a universally recognlzed colour matching system
based on Iithography printing Inks. The process match breakdowns {CAMYK) are provided for printing applications with limited
budgets. Also included are RGB equivalents for use in Word, Excel or PowerPoint, as well as HEX equivalents for emitted light and

web applications.

BC Ferries Blue

BC Ferrles Graphlc Standards Gulde | 2014
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Spot miours are derived from the Pantone (PMS) solid colour guide




Colour Palette - Secondary Colours
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Light Blue

5. 15, 5. 17

s 18,517

Yellow

s 18,5 17




Typography — Corporate {Primary, Secondary and Correspondence)

The Integrity of the chosen BC Ferrles font must be malntalned at all times — na vertlcal or horlzortal scaling, no added stroke, etc. To format all internal corporate
preprinted materfals (e.g., business cards, letterhead, envelope), the specified typefaces are to be used following these recommendattons. Reference Section & {Stationery)

for exact formatting,

External Communications

N ABCDEEGHIJKLMNOPQRSTUVWXYZ (.,;:2!@&%$)
abcdefghijklmnopgrstuvwxyz 1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ (.,;:2!1@&%$)
abcdefghijklmnopgrstuvwxyz 1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ (.,;:?1@8%$)
abcdefghijklmnopgrstuvwxyz 1234567890

ABCDEFGHIUKLMNOPQRSTUVWXYZ (..;:?1@&%$)
abcdefghijklmnopgrstuvwxyz 1234567890

BC Ferrles Graphlc Standards Gulde | 2014

Internal Communications {For all non-preprinted scenarlos. Usage Includes letters, labels, memas, emalls, PowerPolnt and Involces).

wd ABCDEFGHIJKLMNOPQRSTUVWXYZ (.,;:?1@&%%)
abcdefghijklmnopqrstuvwxyz 1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ (.,;:?1@&%$%)
abcdefghijkimnopqrstuvwxyz 1234567890

Table of




Typography — Marketing Communications
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The Integrity of the chosen BC Ferrles communlcations font must be malntalned at all times — no vertical or horlzontal scallng, no added stroke, etc.
To format all formal external marketing communicatlons {e.g., publications, advertising, reports and web applicatfons), the specified typefaces are ta

be used following thess recommendations,

s 15, 5. 17

\

ABCDEFGHUKLMNOPORSTUVWXYZ (.,;:?1 @&%$)
abcdefghijklmnopqrstuvwxyz 1234567890

ABCDEFGHIKLMNOPQRSTUVWXYZ (.,;:?1 @ &%$)
abcdefghijklmnopgrstuvwxyz 1234567890

ABCDEFGHUKLMNOPQRSTUVWXYZ (.,;:2! @&%$)
abcdefghijklmnopgrstuvwxyz 1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ (.,;:?! @& %$)
abcdefghijklmnopqrstuvwxyz 1234567890

ABCDEFGHUKLMNOPQRSTUVWXYZ (.,;:21@&%$)
abcdefghijklmnopqrstuvwxyz 1234567890

ABCDEFGHUUKLMNOPQRSTUVWXYZ (.,;:?1@&%$)
abcdefghijkimnopgrstuvwxyz 1234567890




Typography - Misuse
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Typography is a key compenent of our visual identity. It Is impartant that typography is used properly and conslstently in all
applications. The layouts below are examples of typography misuse.

NO\t MORE COASTSAVER
SAILINGS BETWEEN

THE MAINLAND AND

VANCOVWER ISLAND

WA jputpant et UL cor susc] i coret e . ~yinit ke i facl|
i chant bor cin sl e acit prabuasc e e wtvololor

il e mmarrec el werabudt halvad] wroagnden o v sl |gralishet
Il uncd englnanal ikcpalencali sugall sl . Eut i
dolentbh a facipismaquam.

1f you Zig

wien others Zag,
you'll save a lot
of money.

Whalparipeni: sl v | -cov St Bl i, ok med mapwielt kv Tiew Bl ulliem dunt e
iy bt i e powtmarcalis fourmat, wobo |rillacr s e bt venie et
gk vl ok |graish ik g, v alipalcarnoco o H o g pusnet
ke daf ok i Eaciphlen e ks it ol e grien Eviurer k. ignith

s, vt wt i m el dodenibh
wul b sty o, £ kv sognim
Ao Uil S qEAIet Ut R
cl cichemiiek s ackod sl quam 2% yandsit askrud i ilm zoier
Irleact gl et a1 ok gl gkt i ad k. b 1
e Mo i S i valiaar parti il . K Ui, "magrl
Nl i rbemc) i gt Blamcdor gt 1k Lo s ~art ik
e Enciplaler e 71, wenlell hevinel mogemiunerat g Y e
i iqUisraccio eugedt el Lt T dolen b s Secipelm grull. emmod ik A
i vl wor et nlbc et

e sl iU
Esrigplallon apeu | b crsrmmnd ol
v 2. gribh o irfus

If you Zig

when others Zag,
you'll save a lot
of money.

Wilpmtprt §utmu s cor susct bie et 5 magn it iom e el ulien durt
lor mcin hesbars adit prah evrille e o, sobsbeer il e mam an et wenddt
Tustrud Wl Zrriewer st

DO NOT LISE STANTON -
[T M2 LEHGER A STANDARD FONT

DO MOT USE LARGE BLOCKS OF REVERSE TYPE,
ESPECIALLY BOLCTY SOPY




Sub-Brands - BC Ferries Vacations
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The BC Ferrles Vacations (BCFV) loga Is pravided In several colour varlations to accommadate varlous usage needs. All attempts
should ba mada to ensure that tha loge is In full colour on a white background. The black and white verslans are Intended
Tor applications that are restricted in colour, Where possible, the logo should be placed on the bottom right-hand side of all

documents, templates, posters and signs.

~BCFerries__
Vacations

s 18,5 17

FULL CEMGHIR [PREFERRE D USALE]

~BCFerries__
Vacations"

BLACK

~BCFerries__

*** Reversed Logo Usage ™
This option should only be
used as an absolute last resort
Thefull-colour option should
be used at all times.

Vacations®

REVERSED

Spot miours are derived from the Pantone (PMS) solid colour guide




Sub-Brands - BC Ferries Vacations - Logo Size Relationships
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The BC Ferrles Vacations logo continues the reflectlon of our fresh, open and optimistic brand look and feel. For best Impact, the
BC Ferrles Vacatlons logo needs rcom to breathe. Allow a minimum clear space around the logo as Indlcated by the Xs below.

The height of the *F" in "Ferries” determines the amount of clear space around the logo.

Please adhere to the followling guldelines:

= This logo option should appear en all marketing communications materials specific to BC Ferries Vacations: posters, print ads,

schedules, flvers, online, office slgnage, and collateral.
= Thelogo should NOT be used in conjunction with the parent lego.

...E............é

MUNIMUM CLEAR SPACE

Vacations'

s 18 =17

for print applications

18,517
on screen applications)




Sub-Brands - BC Ferries Vacations - Partner Logos
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The BC Ferrles Vacations logo may be used In conjunction with a partner logo for jolnt marketing or promotions. To retain
conslstent branding, the primary lego positloning remalns unchanged, and the partner logo Is an added element. The BCFY
logo may appear with logos of other companies, where the other company has participated significantly if not equally in a BCFY
project, and where it is appropriate that beth companles are represented.

The guidelines belew demaonstrate how to position the logos together in horizontal formats. The position of the partner logo s

to the left of the BCFV logo and separated by a vertical bar. It is separated from the pariner logo with a® 15,5 1i -
vertlcal ar horlzental bar. The distance between the logos Is [llustrated below and must not be attered. The partnerlogo Is slzed to

appear equal in weight to the BCFV logo. A third logo may be added as shown.

T ~BCFerries__
Logo Vacations"

Parmer | MCFernes ..........
Logo Vacattons

Partner @z | = Pariner MCkmes ,,,,,,,,,,
Logo Logo Vacattons







Sub-Brands — BC Ferries Commercial Services
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The BC Ferrles Commerclal Services {BCF-CS) logo Is provided in several colour varlatlons to accommadate varlous usage needs.
All attempts should be madea to ensura that the logo Is In full colour on a white badkground. The black and white versfons are
intended for applications that are restricted in colour. Where possible, the logo should be placed on the bettem right-hand side of

all documents, templates, posters and slgns.

s 18,5 17

~BCFerries
Commercial Services

FULL CEMGHIR [PREFERRE D USALE]

~2B8CFerries ~ABCFerries

Commercial Services Commercial Services

*** Reversed Logo Usage ™
This option should only be
used as an absolute last resort
Thefull-colour option should
be used at all times.

BLALK

Spat colours are derived from the Pantone (PA5) solid colour guide




Sub-Brands - BC Ferries Commercial Services - Logo Size Relationships
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For best Impact, the BC Ferrles Commercial Services logo needs room to breathe. Allow 2 minlmum clear space around the logo as
Indlcated by the Xs below:. The hefght of the “F” In “Ferries”™ determines the amount of clear space around the logo.

Please adhere to the following guidelines:

= This logo option should appear on all marketing communications materials specific to BC Ferries Commercial Services:

posters, print ads, schedules, flyers, online and collateral.
=  The logo should NOT be used In conjunction with the parent lego.

.
. :
.
:

8.15,5“1_‘?

err’es : for print applications
s 15, 5010
weren i Jfor on screen applicatians)

_Commercial Serwce,s m—

MUNIMUM CLEAR SPACE




Sub-Brands - BC Ferries Commercial Services - Partner Logos
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Table of

The BC Ferrles Commerclal Services (BCF-CS) logo may be used In canjunction with a partner logo for olnt marketing or promations.
To retaln conslstent branding, the primary logo posltloning rematns unchanged, and the partner logo Is an added element.

The BCF-CS logo may appear with loges of other companies, where the other company has participated significantly if not equally
in a BCF-C5 project, and where it is appropriate that both companies are represented.

The guidelines belew demaonstrate how to position the logos together in horizontal formats. The position of the partner logo s

to the left of the BCF-CS lege and separated by a vertical bar. It is separated from the partner logo with
vertlcal ar horlzental bar. The distance between the logos Is [llustrated below and must not be attered. The partner logo Is slzed to

appear equal in weight to the BCF-CS logo. A third logo may be added as shown.

Partner ~BCFerries
Logo

Commercial Services

Commercial Services

e | mme | ASBCFOrries ...

Logo Logo Commercial Services







Sub-Brands - BC Ferries Academy
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The BC Ferrles Arademy {BCF-A) logo is provided In several colour variatlans to accommodate varlous usage needs. All attempts
should ba mada to ensure that tha lage Is 1n full colour on a white background. The black and white verslans are Intended
for applications that are restricted in colour, Where possible, the logo should be placed en the bottom right-hand side of all

documents, templates, posters and signs.

T~
2BCFerries

Excellence through learning

s 159, 5. 17

\

FULL COUUR [PREFERRE D LUISAGE]

K
ABCFerries
Academy

Bk For use In Instances where only a single colour may be used,
such as sllk-screening, embroldery or fax transmisslon and
whare the tagline Is not desired or reproduction slze Is too
small for the tagline to be legible.

** Reversed Logo Usage ™
This option shoukd only be
used as an absolute last resort.
The full-colour option shoukd
be used at all times.

Academy

REVERSED

Spat colours are derived from the Partone (PMS) solid colour guide




Sub-Brands - BC Ferries Academy - Logo Size Relationships

Far best Impact, the BC Ferrles Academy {BCF-A) logo needs room to breathe. Allow a minimum clear space around the logo as
Indlcated by the Xs below:. The hefght of the “F” In “Ferries”™ determines the amount of clear space around the logo.

Please adhere to the following guidelines:

= This logo option should appear on all marketing communications materials specific to the BC Ferries Academy: posters, print

ads, schedules, flyers, online and collateral
= The logo should NOT be used In conjunction with the parent lego
= Incertain, approved instances, and at very small sizes, the 'Excellence through learning’ tagline may be amitted

~BCFerries

BC Ferrles Graphlc Standards Gulde | 2014

_..:: for print applications
: ' S on screen applications)
‘ e.“ .e ...:E MMM 5ZE

_Excellence through learning ~

. -
[ —
=

Table of MINEMLIMA CLEAR SPRCE




Sub-Brands - BC Ferries Academy - Partner Logos
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The BC Ferrles Arademy {BCF-A) logo may be used in conjunctlon with a partner loge for Joint marketing or promotlons. To retaln
conslstent branding, the primary lego positloning remalns unchanged, and the partner loga Is an added element. The BCF-A
logo may appear with logos of other companies, where the other company has participated significantly if not equally in a BCF-A
project, and where it is appropriate that beth companles are represented.

The guidelines belew demaonstrate how to position the logos together in horizontal formats. The position of the partner logo s
to the left of the BCF-A logo and separated by a vertical bar. It is separated from the partner logo with ajs. 15, 5. 17

vertlcal ar horlzental bar. The distance between the logos Is [llustrated below and must not be attered. The partnerlogo Is slzed to
appear equal in weight to the BCF-A logo. A third logo may be added as shown.

el
R
"‘L::;‘ ~BCFerries
Bl throagh g
S
.......... Pa;.:':r - seBCFOITIOS -
S Srogh g o
cCccC CCCC....
N C
o Logo Excetience through lsaming c










Sub-Brands - Sailsafe Logo
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This logo 1s used internally to describe and promate the Sallsafe program. if this lege is to be used for external purposes, It must be
accompanled by the parent BC Ferrles logo. The BC Ferrfes Sallsafe logo 1s provided In coloeur and black varlatlons to accommoedate
various usage needs. All attempts should be made to ensure that the logo Is in full colour on a white badkground. The black
versien [s Tntended for applications that are restricted in colour. In certaln, approved instances, and at very small sizes, the

A CLEAR COMMITMENT tagline may be omitted”

S
SAILSAFE

A CLEAR COMMITMENT

5. 15, 5. 17

FLILL COMCA IR [PREFERRE D LISACE] WITH TROLINE

** Reversed Logo Usage **
Th's cpton should only be
used as an absalube last resort
The full~calour option should
be used at all times,

=
SAILSAFE SﬁLSAFE

A CLEAR COMMITMENT A CLEAR COMMITMENT

BLACK REVERSHD

Spot colours are derived from the Pantone (PMS} sofid colour guide
















Catering/Retail - Passages Gift Shop Logo

The Passages Gift Shop offers West Coast lifestyle products from apparel to giftware, with an audlence skewlIng towards women
aged 35+. Deslgns are flexlble and diverse. Fonts, colours and Imagery are adaptable for each specific product line offered, allowing
them to be designed with their own personality and focused on the product benefit and demographic they are targeting.

s. 15, s 17 = 18, s 17

BC Ferrles Graphlc Standards Gulde | 2014

FULL CXNOLIE [FREFERRE D LISASE]

BLACK M INIMLUYA CLEAR SPACE M NV SIZE

Table of




Catering/Retail - Pacific Buffet Logo
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Pacific Buffet offers an Indulgent, varled West Coast dining experience with an audience skewing towards males aged 35+
Designs are flexible and diverse. Fonts, colours and Imagery are adaptable for each unique food product or offer, allowing them
1o be designed with their own personality and focused on the demographic they are targeting. Whenever possible, food imagery

should be used to prompt appetite appeal.

s 159, 5. 17

FULL COLCLIR

BLACK

M INIMLUYA CLEAR SPACE

Spot colours are derived from the Pantone (PMS} sofid colour guide




Catering/Retail - Seawest Lounge Logo
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The Seawest Lounge caters primarily to customers looking for a quiet area to unwind or focus on their work. Designs are flexible
and diverse. Fonts, colours and Imagery are adaptable for each unlgque product or offer, allowing them ta be designed with thelr

own personality and focused on the demographic they are targeting.

seawest

LOUNGE

5. 18,5 17

FULL CXMGLIR [PREFERRED LISASE]

seawest

LOUNGE.:

LOUNGE

BLACK M INIMLUYA CLEAR SPACE

seawest

LOUNGE

5. 15, 517

Spot colours are derived from the Pantone (PMS} sofid colour guide




Catering/Retail - Coastal Cafe Logo

The Coastal Cafe Is a family-friendly environment offering a wide selectlon of food optlons. Designs are flexible and diverse.
Fonts, calours and Imagery are adaptable for each different food product or offer, allowling them to be designed with thelr own
personality and focused on the demographic they are targeting. Whenever possible, food imagery should be used to prompt

appetite appeal. 5. 18,517

FULL COLCUR [FREFERRED USAGE]

BC Ferrles Graphlc Standards Gulde | 2014

518,807 |

BLACK M INIMLUYA CLEAR SPACE M NV SIZE

Table of




Catering/Retail = Coastal Cafe Express Logo
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The Coastal Cafe Express Is a family-friendly spot to grab a dellclous sandwich or a quick snack. Coastal Cafe Express also serves

up hot and cold drinks. Designs are flexible and diverse. Fonts, colours and Imagery are adaptable Tor each different food product
or offer, allowing themn to be designed with their own personality and focused on the demographic they are targeting. Whenever
possible, food imagery should be used to prompt appetite appeal. s 15 3. 17

FLILL CYMENIE [PREFERRE D LSALE]

ST ¢
B>

EXPRESS E

s 18,5 17

BLACK M INIMLUYA CLEAR SPACE M NV SIZE




Catering/Retail - Sitka Coffee Place Logo
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The Sitka Coffee Place Is a family-friendly spot to grab a dellclous sandwich or a quick snack. Sitka Coffee Place also serves up hot
and cold drinks. Deslgns are flex'ble and diverse. Fonts, colours and Imagery are adaptable for each different food product or offer,
allowing them to be designed with their own persenality and focused on the demographic they are targeting. Whenever possible,
food imagery should be used to prompt appetite appeal.

SItka

s 18,5 17

FULL COLDUR [PREFERREDLISASE]
coffee ploc coffee plucet

sitka

coffee place

s. 15 s 17
-\_\_‘_‘—\—\_




Catering/Retail - Lands End Café Logo
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The Lands End Café Is a family-friendly spot to grab a deliclous sandwich or a quick snack. Lands End Café also serves up hot and
cold drinks. Deslgns are flexible and diverse. Fants, colours and Imagery are adaptahle for each different food product or offer,
allowing them to be designed with their own persenality and focused on the demographic they are targeting. Whenever possible,

food imagery should be used to prompt appetite appeal.

s 158, 5 17

FULL CXMGLIR [PREFERRED LISASE]

LA NDS E ND C a fé ANDS E ND Café Lanps Enp café

s 158,517

Spot colours are derived from the Pantone (PMS} sofid colour guide

BLACK M INIMLUYA CLEAR SPACE







Catering/Retail - The Raven Lounge Logo

The Raven Lounge offers a relaxing environment with movles that can be viewed on one of three 40-Inch screens. Designs are
flexlble and diverse. Fonts, colours and Imagery are adaptable.

s 15,5 17

THE RAVEN

FULL CXMGLIR [PREFERRED LISASE]
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BLACK M INIMLUYA CLEAR SPACE M NV SIZE

Table of







Catering/Retail - Vista Restaurant Logo

The Vista Restaurant [s a famlly-frlendly environment offering a gourmet menu and panoramic views. Deslgns are flexible and
dlverse. Fonts, colours and Imagery are adaptable for each different food product or offer, allow'ng them to be designed with thelr

own personality and focused on the demographic they are targeting. Whenever possible, food Tmagery should be used to prompt
appetite appeal.

s 18,5 17

ila

RESTAURANT

FULL CXMGLIR [PREFERRED LISASE]
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Vista
RESTAURANT EESTAURANT

5. 18 5. 17
T

BLACK M INIMLUYA CLEAR SPACE M NV SIZE

Table of




Stationery = Introduction

All templates can be found on the Resources page of the Brand Guldelines webs'te at
s. 18

These templates Include:

Document Cover Pages

Fax Cover Pages and Memaos

Labels

= Letterhead

» Notice to the Public
= PowerPoint

Note: Business cards and envelopes are avallable for ordering through our on-iine ordering system (DataBOSS}
accessible through the BC Ferries intranet ati= 19
and selecting "Print Managerment”.

BC Ferrles Graphlc Standards Gulde | 2014

BC Ferries employees can also access templates within Microsoft Office 2003 applications following these steps:
= Selecting New in the Microsoft Word File menu. ATask Pane will appear on the right of your screen.

= Under Tempiates, click an My Computer and choose the template you need. Selecting the template will
open it as a new untitled document within the application.

= Prepare your document, print it and save it to your directory for future refarence if desired.

Note: Microsaft Gffice 2010 ternplates are currently available through the Brand Guidelines website s mentioned
above, Similar steps to occess these templates through Micrasoft Office 2010 applications will be made available
foltowing BC Ferrles’ move to a Windows 7 platform.

Table of




Stationery = Communications
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Table of

This template Is Ideal for internal communlcations, employee
newsletters and announcements. The spacificatien shown
demonstrates the position of the template header on an 85" x 11"
document, as well as the size of elements and the typeface used
to create the tltle of the tamplate.

This template can be found on the Resources page of the BC
Ferrles Brand Guldelines webslte:

5. 158
l‘;: downloaded and saved on your desktop for future use.

Message from the President

SecHon Header |5, 15, 5. 17

July 31, 2014

e 1T
Saction Headar: s

mu—dis_m,MJ
Body:z 15 = |7




Stationery — Email Body and Signature for New Outgoing Emails
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Use these specificatlons for all new outgolng BC Ferries
emalls_ No varlatlons are accepted outside of this

approved template, 5. 18,517

Typography
» The body of the email is setin | 9.5 17
s 18,5 17

« The signature block issetire. 15, 5 17 _
s 18,5 17

= The privacy statement below your signature Is

5. 15, 547 font)s 19,517 |

« British Columbia Ferry Services Inc,“T",*C"“F", and
hyperlinks In your slghature are bolded.

Sccial Media

Emall signatures should not use images (e.g., a styllzed
“T° ar“F7) that link to BC Ferries soclal media accounts,
because mary email programs block imagery and
may cause formatting issues with the text parts of
the emall signature. $pell out the name of the soclal
media program, but set the hyperlinks to the
applicable accounts.

Hyperlinks to Use in Signature

beferrlas.com: http://wwwbcfermres.com/

Facebook: https:/fwww.facebook.com/pages/BC-Ferries/ 119019564797374
Twitter: https:/Awitter.com/BCFerTies

To set each hyperlink, ga Into yeur signature template,
highlight the word you wish to link and paste the
specific URL from above intoe the Address pane.

s 18,5 17
Employee name \\

Posltlon, Expertise,

Department

British Columbia Ferry Services Inc.

Address, Clty, Province, Postal Code

T: Sesede sk e o ok C: Sk v e ek F: e el e e e

Emall Address

befarrles.com | Facebook | Twitter
S -

i
—— |

Set as hyperinks

——

Example;

Manager, Web Services and Customer Information Network,
Corporate Marketing

British Columbla Ferry Services Inc.

The Atrium

Sulte 500, 1321 Blanshard 5t., Victorla, BC V8W 0B7

T: 250-978-1153 C:|= 15, .19 F: 250-978-1240
paul.curtis@bcferries.com
becferries.com | Facebook | Twitter




Stationery — Email Body and Signature for Replies and Forwarded Emails
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Use these specifications for all repifes and forwarded
BC Ferrles emalls. No varlatlons are accepted outslde

of this approved template.

This emall signature [s In a conclse format,
highlighting only key contact information. There are
na links te social media; the addresses and privacy
hatice have been omltted, and only the bcferrles.com
hyperlink is included.

Typography

= The body of the emall [s set In
..
= The signature bluckissetl

= British Columbia Ferry Services Inc,“T*,“C%“F, and
hyperlink in your signature are bolded.

s 19,517

Note: Ensure your name, position, expertise, and
contact numbers are all set in process black. In certain
Instances, leaving these set In automatic will allow
therm to be displayed in another colour.

5. 18,517

\

Templats;

Employee hame

5. 18 5. 17

Position, Expertise
Eritish Columbla Farry Services Inc.

T skvede_stedesk _dededek |[Dn) dkokok_okokse_seskedede | [Fu ' kokok_skoede_sdede N

beferries.com

I
Set as hyperiink

5. 22

Manager, Web Services and Customer Information Network
British Columbla Farrv Sarvices Inc.

T: 250-978-1153 I: F: 250-078-1240

befarries.com







Stationery — Business Cards

Use these specificatlons for all general BC Ferrles business cards. Na varlations
are accepted autslde approved templates.

Note: Business cards and envelopes are available for ordering through our
on-line ordering system (DotaBOSS) accessible through the BC Ferries Intranet af
.19 und selecting

*Print-Management”.

Co]mm = 15,8. 17
/ Th

The logo 1s BC Ferries Blue, equivalent to The
dark grey, equivalent tojs. 15, S.)T

tle and address block are

BC Ferrles Graphlc Standards Gulde | 2014

Typography
All text Is setIn/® 125 1L
s 158,517 = =
Stock I : s
Rackland, Bright White, Smooth, Bo Ib. cover. 5.18,5.17 | |
1,_ R SR T
|
Pl \

e a

Spot colours are derived from the Pantone (PMS} sofid colour guide

“ALL MEASLREMENTS ARE |M MELIMETRES

Table of




Stationery — Binder Covers and Spine Inserts

Microsoft Word templates are available for title/
cover pages; however, use these specfficatlons to
create consistent document covers and spine inserts.

Elements that must remaln constant Include the

logo size and placement, the rule size and placemenit,
and the primary title. Secondary title, date and other s 15,517
detalls are Included only where necessary.

s. 18,

Colours s.18,5. |7
S 15, s 17 = 15 =
The logo 1s BC Ferrles Blue, equivalent tc = - f

The rule and the text are Process Black.

Typography

Alltext Is set ads 15.5-5 | e

“NOTE ORKSINAL TYPERLFS WIERE FRLITHCFR AN D ADOBE CUkRAMON D THE CHAKDGE IO VETMA
WILL NOT BE RETRCACTIVE, AND¥YILL BE ODNWERTED A% NECESSAIY TO REALL SO0 J 1

rimary.title positioned .

here Inf= 15 =17
s 18, .17 |

1 . Secondary te Info pesidoned

hereinc 15 = 47

BC Ferrles Graphlc Standards Gulde | 2014

=3 g-JeInBoy-BURPIOA UL-I S AIeLu

Zpinaa l:urbu Cowver
5. 18,547

Table of




Stationery — Envelope

Use these specificatlons for envelopes that require a return address.

Note: Business cards ond envelopes are available for ardering through aur
on-line ordering system (DataBOSS) accessible through the BC Ferries intranet at
2. 16 ‘and selecting

.

Print Management

Colours

The logo is BC Ferries Blue, equivalent t address block is dark grey,
equivalent tolz. 15, 517

] mphy 5. 18,5 17
Alltext issetin| '

4 181 s 17 11
Stock T i
Synergy, Pure White, R | H
Smooth, 24 Ib. writing. \ :

BC Ferrles Graphlc Standards Gulde | 2014

s, 18, s 17

“ALL MEASLREMENTS ARE |M MELIMETRES

Table of




Stationery — Fax Cover Page and Memos

The speclficatlons shown demonstrate the posltion of thri_ i
s 15,5 17
template header on an 8.5" x 117 document, as well as the ' @
size of elements and the typefaces used. : l
BOS o Memo. ..
These templates should be used when sending faxes or I
= merngs, The templates can be found on the Resources page
2 of the Brand Guidelines website at n"'
— T Ta
3 Proen
= H
G Bubjmct
W JE—
|
o | s 15, =17 T
& 1ds 17—
£
3
u - E
P R sBCFemes Fax
E N Buipo5pt
H To Pacx
i“l'l'lp.lr :Hlnne
- -
:l-lnll :Hmnl
1
Mussnge !—null
= 19,517 s 18, s 1L

“ALL MEASLREMENTS ARE |M MELIMETRES

Table of




Stationery — Mailing Label
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Table of

Use these specificatlons for all general
BC Ferrles malling labels. Mo varlatlons are
accepted outside approved ternplates,

Colours
@ BC Ferries Blue, equivalert to
15l : _
he text is dark grey, equivalent
tolz 18,5, 17

Tt Bmphy .18, 5.17
The address Block Is set I

all upper case. The body text is to be set
Inis- 18,517

Stock
Cantinucus feed label rall, self-adhesive
stock, white, matte finlsh.

“ALL MEASLREMENTS ARE |M MELIMETRES

s 18,5 17

518,817 |

"Printed Matter Only"1s set In|s. 15 17

5. 18,5 1]

5. 18,5 17

ol

s. 18,517
I

Spot colours are derived from the Pantone (PMS} sofid colour guide




Stationery — Letterhead {(Generic)
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Use these specificatlons for all general
BC Ferries |etterhead. This template Is
available with or without a logo.

s. 15, s 17

Colours 9.15,3.1?

The logo is BC Ferries Blue, equivalent tc

The rule and address block are dark grey, equivalent
ta° 15,517

Typography

The address block Is set In

All body text 1s to be set In

Stock
Synergy, Pure White, Smooth, 24 |b writing.

“ALL MEASLREMENTS ARE |M MELIMETRES

B Farries

s, 18,517




Stationery — External Forms
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Table of

All printed forms should appear similar. The example
shown Illustrates a typlcal header and footer on an
external portrait-format form where the legal name
and address are required and are nat Included Tn the
body of the ferm.

Create all new forms using these guidelines for the
placement and slze of primary Identity elements. Make
adjustments, as required, when adapting old forms or
to accommodate serial numbers or other text elements
of new forms. In general, all forms should appear as
close as possible to the example shown.

Colours

Logo can be BC Ferrles Blue, equivalent to

or Process Black, All other text and elemenis are
Process Black.

Typography

All text is setin /= 12 517

*NOTE: ORIENAL TYPEFACES WENE THECHANGETGS . 155 17
WILL NOT BE RETROACTIVE, AN D WILL BE CONVERTECAS MECESSARY TO REFILLSTOCK

s, 19, . 17
Body

The body of the form will vary depending on the purpase
of the form. Align margins to the logo and title, as shown.

“ALL MEASLIEEMENTS ARE [N MILLIMETRES

Heoder —
[prefear” from tog
of pagetorule),

=]

Folar =
[prefert’ from rule

o bertinm of page].

s.15,s||.1?

{ aign

=18,




Stationery — Notice to the Public
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These templates are used for external notices to the public and can
be found on the Resources page of the BC Ferrles Brand Guldellnes

website 1=, 15
They can'be-dowrloaded and saved on yeur desktop for future use.

Notice to the Public

Notice to the Public




Stationery — PowerPoint
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Table of

Two varlations of the BC Ferrles branded PowerPaint templates exist (one In blue and one in white) and they can be
used Interchangeably.

BC Ferries employees can access 2003 PowerPolnt templates by following these steps:
» Selecting New In the PowerPolnt Flle menu. A Task Pane wlll appear an the right of your screen.

= Under Templates, click on My Computer and choase the template you need.

= Templates for Office 2010, In addition to the fallowlng templates, can be found at the bottom of the Resources
page of the Brand Guldel’nes website ai*: 15

WHITE BACKGROUND:-

BLUE BACKGROUMD:
Tide - SRR i 11:|e-315'f3'17
_|s.'|5,s\1? |

H-d-js. 18,17 | _ ' |
Bub- r— =15 = 17 Eub-Header — - = 17
5. 15, s—7{= ' 5. 15, 5 2

|mum—sl 15’7“5‘- ']T

= s 17

5.15,5/1':!'

s, 15, g 17
Title - .
s 19817







Imagery = Introduction
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Table of

In the Interest of malntaining quallty, consistency and brand integrity, the photography guldelines for BC Ferrles have been
dlvided Into five sectlons:

Vessels
People
Groups
On-Site
Conceptual

Wmopow N

The different groupings allow maximum flexibility and variation throughout the various BC Ferries publications and
communicatlons materlals. The Images shown on the followlng pages demonstrate the creative distinction necessary to
promate our style of communlcation.

s 18,815 |

Specifically, we emphasize a creative style that conveys our deslre ta express

s 18, s 10— .All Imagery should be simple, and feel dynamic and colourful.

Every prominent vessel image in brochures, advertising, or communications materials must have a visible BC Ferries logo
ldentifier. Vessel shots should feature vistas of BC's coastline. Whenever posslble, the vessel should appear large and prominent in
all applications.

Avold the use of Images that are strongly generlc and Impersonal. Instead, choose Images that embody a strong focus and
personal view of the relevant objects and metaphors to do with the ferry experience and the destination experience.































Brochures — Standards

Brochure Variations é é
There is a range of brochure “templates® that can be used

depending on the amount of Infarmation In each brechure.

The information in both categories has the same level of

importance. —— P
(RADDLE-STTTCHE D) PSADDLE-STTICHED

Brochure Sizes

There are two brochure categories:

These brochures come in limited sizes (shown) and should

be saddle-stttched to accommodate a greater amount of :

Informatlon. There Is na maximum number of pages.

PRIMAEY BROCHURES

SECONDARY oxe’
xg
These brochures are used when a lesser amount of infarmatlen %Léfgn tnnuuﬁ:':gmm

is required (e.g., a rack card or a single-/double-sided flyer),
They may also take the form of a 3-panel or 4-panel folding
brochure. A 6-panel brochure Is the maximum number of -
panels {a saddle-stitched brochure is recommended for

anything larger). ._<|_ -‘;’:ZI_ Jé
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Lg zn® e X 7wt
{z-PAGEFOLDY HGE FOLT 4 PAGE L)
SECONDARY BRCCHLIRES

Table of







Terminal Wayfinding and Signage - Typical Terminal Components
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Terminal Wayfinding and Signage - Colour Palette
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s. 19 s 171 __
parkpie | |
5. 158,517

I I
Light Yellow
s, 18,517

s, 18, s_17 \

Paint:

Vinvi

Matchs 15-= 17 ||5. 15, 5 17
Jl—i\

Match SRR
S T5.s-17 ]

Palmt:

Match

Paint:
MatchBREEE

515,517

Paint:

Vinyl:

Reflective Vinyl:

Match |5 15,5 17 |
s. 158,547

s.15,s,_1j

s.15,s.il







Terminal Wayfinding and Signage — Terminology
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Messaging

As symbols take the forefront of the
signage information, simplifying the
messaging will be critical to allow for
larger text size.

When text becomes the main message
aof a sign, It should follow the same
preportions as a symbol.

Simplifylng means letting the symbols
represent some of the unnecessary
text. It also means re-evaluating which
messages are required Wayfinding

Is far first-time users. Da taxls need
speclfic wayfinding Informatleni

They would follow the path of foot
passenger drop-off; furthermore, they
are repeat users who are familiar with
the routine.

Rule of thumb: 2 to 3 words maximum,
and use plain universal English terms,

As well, to further simplify messaging,
the number of signs will be reduced
and replaced with fewer, larger signs.
This approach will be more successful
in that it will allow for longer
sightlines and reduce the amount of
visual clutter In the area.

Vehicle Trarfic

s. 15, 5. 17

Thess wards ans

represanted by the

sym bols or are obwilous,
given the customer’s

. el mt.
Vehicles Simele b better,

Drop-off

Short Term

®

Foot Passengers, Parking

Abbreviations

Ahbreviations are primarily used

for electronic messaging signs
where character space is limited, For
permanent, non-changeable signs,
abbreviations should only be used

as a last resort. If abbreviatiens are
absolutely required, they must follow
the conventicons outlined in the
Abbrevlations Table.

For a full lIst of abbreviations, see Section 4.4

of the BC Min(stry of Transportation and
Infrastructure GuTdelines for the Operation of
Changeable Message SIgns [CM5s) and Portable
Changeable Message Signs (PCMSs).

Font Weight

The typeface for all signage is
This welght Is

optimized to suit white text ona

dark background.

The anly instances where

is acceptable is
when the typeface Is positive on
a light background {l.e. dark text
on a light backgreund), such as
the regulatory slgns.

Construction
Emerge

Kilometre
Lane

Left
Minutes







Terminal Wayfinding and Signage - Advance Signage (continued)
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Static Messaging

The advance signage takes its

cue from the BC Minlstry of
Transportation and Infrastructure
Manual of Standard Traffic Signs for
freeway and custom gulde signs.
Successful custom guide signing
involves combining technical
signing knowledge and applylng
prineiples of various human factors.
Human factors include traveller
navlgatlan needs, vehicle control,
perception and understanding of
the sign message.

Signs are used to communicate
Informatlon to the motorist through
a com bination of messaging,
{letters, numerals, symbols,
diagrams or cambinatlans of these)
sign shape and celour, and retro-
reflective qualities. These criteria,
combined in certain ways and sizes,
directly affect the sign legibliTty:

BC Ferries’ sign theory is to have
symbel preference over words
where posslble. Text size meets or
exceeds minimal requirements for
highway legibility at a distance.
Reflectlvity is utilized.

A maximum of nine conceptual untts ar
major words shall appear on the signs.

upper case height, depending

on freeway or conventlonal highway
locations, Abbreviations should be

avaided. Arrowes Up

Upward-pointing arows are
usad to Ind icate ne destirertion

=
0

Vehicles

r®

Foot Passengers

Conceptual Units

Thin esample shown uses 3
moncephal unlis,  untis ks the
LTI Feem e e,

OlCIC)

Commercial




Terminal Wayfinding and Signage - Ticket Booths

which beoth Is for my destinatlont
I'm slowing my vehicle and getting my payment, so | need to concemtrate,
I'm going to speak to the attendant for my needs. | ]

Decision-making in advance with electronic displays.
Remove all signage distractions.
Personal customer service,

=
Q
(4]
[
=
S5
2
E Distance Viewing Approach Viewing: Electrenic Messaging
E Ticket booths are the figurative For effective communication, the Messaging Sign Size
b entrance to the BC Ferrles terminal. Electronc major text helght should Though each electrenlc sign
E This is an ideal location e announce ::’;E’m viewing, manufacturer's slzes vary,
E the BC Ferries loge. The canopy level mm?;” with ne more than 10 characters. the recommended electrenic
E offers the best posltien. At thls pelnt, e Messages can alternate, but each messaging slgn slze for above
-;—: customers are aware of which termTnal message should remaln cnscreen each Individual ticket booth Is
2 they are at. No terminal name would be A for 4 - 6 seconds befere switching, approximatelys. 15, .17
] required here, Terminclogy for the electronicdisplay |5 15,
should avold abbreviatlons where |5 15, =17 (HxWxD) {dimensions
Approach Viewing Roh e possible, Effective message examples based on dynamic message sign
L] r mal
The most effective change at ticket o ten Ko shm 03 are shown below. manufacturer 2. 158,817
baoths Is the removal of exlsting ﬂ ooV i m
signage clutter, as noted in the sign | Dangesous Goods
Coend Clreat Talevlslen
audit. The only signage allowed upon S __ . KT ard D goun
approach will be the electronlc message ks % dhpleynd o atemers m::::‘:;ﬁ mr;';'“"""
sign, ticket booth number, MMARSEC |evel, —iql MARSEC mryp‘r:“m Depurture
Dangerous Goods and CCTV T | o bescietr Pt
Informatlon. Other necessary safety et ,';E,EF:‘,H";W e
signage and Information will be E@.“;W?"m% e M
relocated at other effective arsason a 1

Table of

terminal-by-terminal basls.




Terminal Wayfinding and Signage - Ticket Booths (continued)

Emgployee Interaction

Much of the fermer signage

Informatlon 1s conveyed by the ticket

booth atbendant. .

Restricted

- skemm Access
5 o Autherized Parscrie] Oniy
] Insert Holder -—
g The insert holders and the Code of Restricted Access Sign
5 Conduct are located at eye level next Restricted Access
2 Locwied on door to ticket booth.
) 1o the attendant. This will allow the 2
E customer to observe the information w1y
5 while the transactlan is taking place. Employeer
b Customer
o Interaction
£ Helders will generally contain a 2&?
g letter-sTze Insert. Marketing and ﬁ&.?
@ communlcations should confirm the Insert Holder curImess,
= desired size for their needs. Insert Holder and Code of Conduct /
F Restyicted Cell Phone Use and Forms
g of Payment Signage

Centent wlll need to be effective, short Gunnrally 2t aym borea.

and succinct. Observation time is short e

—approximately 15 seconds. I

Restricted Access Sign

Restricted Access signs are to be
placed an the door to each tlcket
booth, This will clearly inferm
customers that anly BC Ferries
employees are granted access to the
interior of the ticket booths.

Table of







Terminal Wayfinding and Signage - Vehicle Holding (continued)
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Lontents

Pedestrian Pathways Markings Parking Pavement Markings

Speed Bump Markings
Speed bumps In the vehicle holding
areas sarve as natural and safe
padestrian crosswalks. Vehicles
Intult’vely avold parking on them.
Adding pedestrian graphics will further

Speed burnps serving primarily as Parking lines (oo mm to 150 mm
thick) are used to delineate separate
stalls and should be completed In

white markings.

traffic calming measures and not

s pedestrian crosswalks should be
marked as such and should follow the:
guldlines as outlined n the Manual
of Unfform Traffic Cortrol Devices for
Canada (MUTCDC).

encourage the use and discourage
vehicles parking on them,

Currert practice In marking stalls
varles wilely; however, general
dimensions have been outlined as
suggested 1n the City of Victorla's
zaning kylaw gulde/Ines {go® and 45°

Banding and graphics follow BC Ministry
of Transportatien and Infrastructure
guldelines for crosswalks.

Arrows should point In the directlon
of traffic flow and are to ke Installed
as solld white pavement markings. angle parking shown).

L 2000 wwm
Ll

e T o 2
el
I

1

i\
={s

|

l—sg‘

=l

8 GOE

- el O LY

y
o

As noted In the BC Ferry Services
Accessible Design Criterla manual,
accessible parking stalls should have
firm, leve! {less than 2% slepe) slip-
resistant surfaces and bea maximum
distance of 30 metres to an accessitle
entrance. Each acoessThle parking stall
should be clearly marked with vertial
slgnage at the front of the space
using the irternational symbol.

SO0
g

3
;
i

Arcesslble parldnf:h Il pavement
markings should be white
graphics on a blue background.
Accessible stalls should be
accompanled by vertlcally
mounted, enforceable signage.

d

WERIR

100 .
g

WY

-




Terminal Wayfinding and Signage - Vehicle Holding (continued)

Signage
Vehicle holding areas are large
tompounds where signage needs

to be identified from a distance,

usually across a sea of large and Acsent Colour
small vehlcles. Aluminum siiver accent colours for posts
and mounting hachsare.

l

The approach would be to use
larger than normal sign panels with
enlarged symbols and reduction

or elimination of text where

approprlate. This, with effective Graphics replace words

sign placement and messaging, will Wt s st o stk PARK CLOSE

reduce the amount of signs that Inbemational audience. —-
currently exists,
tt

The examples shown are a cross- s I N - - (2'0")

section of the signage inventory Tolizwes! by kmperialIn braeket=.

and style. The remalning Inventory
@ Washrooms

will be resolved based on these
Desired Messages No Cellphones

proportions.

Important initiatives, such as . it i e ¥ hepirg
parking closer together and 'no 2 ise celphoncs wher dinng.
handheld devlces,’ could get better

exposure by introducing short-term H an':l?‘leld

promational campaigns utilizing Devices

oversized banners In confunctlon Prahibitad By Law
with tha permanent signage.

BC Ferrles Graphlc Standards Gulde | 2014
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- Pedestrian Safewalk
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I need to find my way to my berth,
i may be day/night and dry/wet
conditions.

There are a lot of vehicles out hare,
| need 1o be careful.

Safewalk paths need to be clearly
defined at each terminal.

Safewalk paths need to be understoed
in all weather conditions,

Vehicle holding areas offer Inherent
safety issues with a space shared by
vehidles and pedestrlans. The safewalk
areas requlire clearly defined routes

1o ensure that fool passengers arrive
safely at the correct destinatlon.

Follow the pavement markings quality
aptions as described in the Vehicle
Helding Area.

In some instances, additional
wayfinding slgnage will be required
to assist on the Journey. Free-standing
pillar-mount or post signs will be
utilized In obvlous locatlans where
directlon and safety are a cohcern,

Berth Deslgnaton
AL Ibenaact on wisere reuined,

Exiting Infio

U] oot o4 Ll bl ot
terminal bullding.

Pavement Markings

Zzbry creape | it Mprkings. oo naistent ‘
with Fedesirian Cressing Control
Manunl for ritish Galumbla
k - | Pedestrian Symbol/Amrow
Lecrted outyide the terminal foot
pars=n g et cooy, getting customes
#fiely on thedrway.



















Terminal Wayfinding and Signage — Regulatory and Security Signage
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Regulatory and securlty signs
communlcate Informatlon,
restrictions and warnings about
conditions at the terminals. They are
broken down Into three levels. Each
level displays the information in the
BC Ferries sign style, with colour
changed based on Its level of urgency
and safety. The logo should only be
used for off-site signs or where it is
required for llabllity reasons.

Standard traffic signs will follow

BC Minlstry of Transportaticon

and Infrastructure regulatory
standards, They should be located in
co-operation with the appropriate
municlpal roads department.

Information Signs

Slgns that glve Infermatlon about
BC Ferrles terminal procedures
and notices.

Prohibitory Signs
Signs that restrict movement at
BC Ferries terminals.

Safety Signs
Signs that identify a safety risk
to customers.

Inan-site regulatany signs thet requim a loga,
the logoahould be placed 7t the bottom rght.

g .

I ]

sonee (mormation and prohibiary sgre may
shars the same s/gn panal

nml: s vl No Sealdng

e

il e =

I vy cwnars tn L
Ly -5

Prohibitery Signs

()

Restricted No

Prohibited By Law

Access e | Handheld
Authorired Parsonnal Tinly @ DEViCES
No

Pedestrian
Access

Alrthvariand Farsonns Onky

Safety Signs

Famp Load and

Sy e e Ramp

ol Load Limit

en e P

them xtthe sructure. mﬂKﬁi Caution
In!dl"d" :unlls. Sllppery
No Overloads. When Wet

Caution




Service Vehicles — Decals

. .18, smll__k
All BC Ferrles licensed vehicles Clear Space Vehicle ID Number i
are outlined In this sectlon. When Leave a minimum clear space around Vehicle ID numbers are placed abave All attempts should be made
branding vehicles that are not outlined  the logo that Is equal to the helght of the blue stripe on driver and passenger  to ensure the ID numbers
in this section, adhere to these the lower case letters, This means that front fenders and on the left sicle, are placed above the blue
Buldelines as closely as possible n door handles, mirrors, etc. should not be base-aligned ta the logo on the rear. stripe. When Ideal placement
order to maintain the homogeny and posttioned Inside this area. Numbers are always tall, set is prehibited, use these
integrity of the BC Ferries brand. s 8e 17 specifications as a guide.

Stripe = 19,317

Logo All licensed vehicles also carnya 4
All licensed vehicles carry the = —— 5. 18]8 17 blue stripe that wraps around
BC Ferrles logo on the driver and the sides and rear of the vehide.

passenger doors. Pickup trucks, vans
and heavy trucks also carry the logo on s 15517
rear doors or tailgates. Always place , ! ,
the logo In a clear and well-defined |

area on vehicle doors and tailgates®,

This helps to ensure immediate -
recognlition of the logo and to preserve M Ckr r ’es
the integrity of the logo wherever

it is used. The logo is made up of I_

et biue vngd:
Individually cut vinyl elements. It Is Loga

not acceptable to use a patch. Always |z 15 5 17

e e I

BC Ferrles Graphlc Standards Gulde | 2014

surfaces before applylng new logos.
Size 515,517 Stripe I— Die-cut biue ving:
Door decals are typically wide 5. 18,5 17 5.158,5.17
Cn smaller doors, reduce the logoto fit. |
Ensure there Is adequate clear space R LT 3 54 . onthe
around the logo. Use digrtal art provided. vehicle ID Number taiigate placement may be
DNe-cut gray inyk:
nec=ssary if it confiicts with

s. 15, 5\1?
Table of manufucturer badging,




Service Vehicles — Decals - Pickup Trucks

Plckup trucks carry the loge on the
driver and passenger docrs and on
tailgates. Where there are creases or

ather hindrances that wlll not permit Trim stripe at
placement of the loge as shown, use this amuﬁ
whesl well

specification as a general guide,

In general, the logo should appear visually
ventred on the door, as shown. Note that
the visual centre of the logo is not the
actual centre. The visual centre is the Aght
side of the "F". Door handles, mirrors, etc.
should net encroach on the clear space
required around the loga. Try not to reduce
the size of the logo.

The blue strlpe wraps around the tallgate
and stops In line with the front wheel
wells as shown, Since truck wheel well
heights will vary, use this specificationas a
general gulde.

BC Ferrles Graphlc Standards Gulde | 2014

Vehicle ID numbers appear on the front
fenders and on tallgates. On fenders, the
ID number is ideally placed above the
blue stripe. However, in some instances,
the vehicle ID number may need to be
positioned below the stripe. On tallgates,
the ID number is placed on the left side,
base-allgned to the logo.

Table of




Service Vehicles — Decals — Vans
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Vans carry the logo on the driver and
passenger doors and on the left rear doar.
Where there are creases or other hindrances
that will not permit placement of the

loga as shown, use this speclficatlon as a
general puide,

In general, the logo should appear visually
entred on the door, as shown. Note that the
visual certre of the logo is not the actual
centre.The visual centre Is the right side of
the "F". Door handles, mirrors, ete. should

not encroach on the clear space required
around the loge. Try not to reduce the size
of the lego.

The blue strlpe wraps around the rear doors
and stops In line with the front wheel wells
as shown. Since van wheel well heights will
vary, use this specification as a general guide.

Vehicle ID numbers appear on the front
fenders and on rear doors. On fenders, the

ID number Is Ideally placed above the blue
stripe. However, in some instances (as shown
here) where the vehicle ID number doesn't
fit, it may be positicned below the stripe.COn
rear doors, the ID number Is placed on the
left deor, base-aligned to the logo.

Trim stripe at
nanglen ine
with the front

wheelwell.

1
Centre on door.




Service Vehicles — Decals - Cars

Cars carry the logo on the driver and
passenger doors. Where there are creases
or other hindrances that will not permit

placement of the logo as shown, use this Trim stripe at
specificatlon as a general gulde. a",,:m"‘:,:"ﬁ',',r,';

wheel well

In general, the logo should appear visually
centred on the daer, as shown. Note that the
visual centre of the logo is not the actual
centre. The visual centre is the right side of
the “F*. Door handles, mirrors, etc. should not
encroach on the clear space required around
the lego. Try not to reduce the size of the logo,

The blue stripe wraps around the trunk and E
stops in line with the front wheel wells as |
shown. Since car whee| well helghts will vary, Centreon door.
use this specificatien as a general gulde.
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Vehicle ID numbers appear on the front
fenders and on the trunk. On fenders, the

ID number is ideally placed above the blue
stripe. However, In seme instances where
the vehicle D number doesn't fit, It may be
positioned below the stripe. On trunks, the
ID number is placed on the left, base aligned
to the logo.

In instances where a loge cannot be both
vislble and fit on the trunk under the blue
stripe, It may be omitted.

Table of




Service Vehicles — Decals - Heavy Trucks

Heawy trucks carry the logo on the driver and
passenger doors and on the right rear door.
Where there are creases or other hindrances

that will not permit placement of the Trim stripe at
lego as shown, use this specification as a a:;’,?:!'}m
wheel well.

general guide,

In general, the logo should appear visually
centred on the door, as shown. Note that the
visual certre of the logo is not the actual
centre.The visual centre Is the right side of
the "F". Door handles, mirrors, et should not
encroach on the ¢lear space required around
the lege. Try not to reduce the size of the logo.

The blue stripe wraps around the rear doors
and stops in line with the front wheel wells
as shown. Since truck wheel well helghts will
vary, use this spedfication as a general guide,

Centre on doer.
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Vehicle ID numbers appear on the frent
fenders and on rear doors. On fenders, the I
number 1s ideally placed above the blue stripe.
Hawever, In some Instances where the vehicle
ID humber doesn't fit (as shown here), it may e . I | B,
be positicned below the stripe. On rear doors,
the ID number Is placed on the left door,
base-aligned te the logo.

Table of




Service Vehicles = Decals - No Cargo Box

Commercial vehides that welgh over 5,500 kg
are required to display the legal company name
of the registered owner of the vehicle, The legal
company name must be clearly Identified with
letters no smaller thans. 15, =. 17

rai
Place the logo, striping and vehicle |D number
according to the guldelines In Section 1z.1.

.upper case, grey vimyl. On

tommerclal vehicles without a cargo box, the

BC Ferrles Graphlc Standards Gulde | 2014

legal company name is applied on the driver LT 354 :

and passenger doors below the logo and left ~BCFerries

aligned to the “B". s fas 17 %

™ BRISH COLUMBIA™™

\-FERRY SERVICES INC.

Where there are creases ar other hindrances ( \

that will not permit placement of the logo Angn

and company name as shown, use this

specification as a general guide.

L

— Dle-cut gray vinyl:
s.18 2 17

Table of




Service Vehicles — Decals - With Cargo Box

Commerclal vehicles that weigh over 5,500 kg
are required to display the legal company name
of the registered owner of the vehicle, The legal
company name must be clearly Identified with
letters no smaller than®. 19, 5. 17

Place the logo, striping and vehide ID number
according to the guldelines In Sectlon 12.1.

Set the legal company name in° 125 1/ _|

upper case, grey vinyl.On
commerdlal vehicles with a cargo box, the
legal company name is applied on the cargo
bax, allgned with the logo as shown.

Where there are creases or other hindrances
that will not permit placement of the logo and
company name as shown, use this specification
as a general guide.
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Commercial Services Vehicles = Decals = Highway Tractors
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Logo & Company Name On commerdial vehides without a cargo box,
Tractors carry the logo on the driverand ~ the legal company name is applied on the
passenger doors and on wind deflectors ~ driver and passenger doars below the logo

{if applicable).

aligned as shown.

Commercial vehicles that weigh over
5,500 kg are required to display the legal Vehicle ID Number & Wave Stripe

company hame of the registered owner Place the vehicle ID number as shown, Refer
of the vehicle. The legal company name 1o the vector-based wave detall in Sectlon 13.4.

must be clearly Identffied with letters no
smallerthar . and should be
setin s Tog 17
British Columbia Fermy Services Inc

!
]

Where there are creases or other
hindrances that will not permit
placement of the logo and company
name as shown, use this specification
as a general gulde.










Employee Gear - Logo Use

Logo Size
The size of the logo on merchandise will vary,
depending on the appllcation. Always use

s 18,5 17

digital art provided to reproduce the logo,
For most clothing items, the logo is® 195 17

—y

ps L wide. The minimum slze of the legaon
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other merchandise is determined by readability
and the clarity of the waves in the logo,

Logo Position

On merchandise ttems, a centred position

Is most common, but the position may vary
depending on the application. On shirts and
jackets, centre the logo on the left chest.On
hats, centre the loge on the front. Note that
the visual centre of the logo Is the right side
of the °F” in BC Ferries,

Clear Space

When sizing the logo, ensure that the sizing
is done proportionately and that thereis a
minlmurn dear space arcund the logo.

| s

SIE RECCRUARN OED ROk C1OTHING fal=1-3 . Tui




Employee Gear - Colours
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s 19, 5. 17
/

Logo Colours 7/

On white or off-white fabrics,use a BC Ferries
Blue logo, equivalent ta Cn light-
ooloured dathing, use a hlack logo. On dark
coloured clathing, use a white logo. Tone-
an-tone applications are acceptable where
subtle branding is desired For example, on a
navy blue shirt, the logo can be a lighter blue,
On sliver Jewelry or other sliver or gold gift
Items, the logo can be polished or buffed to
separate it from the background and appear
as tone-on-tene.

Secondary Text Colour

Secondany text is the same colour as the logo.

Product Colour

The colour of products will vary and be
determined, In part, by fashlon trends. In
general, cheose olours that correspond to
the brand identity primary colours {navy
blue, white, grey) or other neutral colours,
such as tan and light blue. Colours may
alse be chosen from the secondary colour
palette lllustrated In “Logo and visual
basics” an the brand Identlty website.

&/ &)
"D >

B FERRIES ALLE LOWGET RN WHITE G DFF-WHITE

BT LOXGE OIN DGHT CTRCLIRS

@ =

WHITE DGO ON BC FERIIES BLLIE AMD DARK COLDUES

TOME-DN-TONE APFLICATION
Limtied use enhyfor sublie banding

Spot colours are derived from the Pantone (PMS} sofid colour guide




Employee Gear - Embroidery Specifications

On clothing and other fabric ltems,

embraldery Is preferred over screen printing.

Clarity is critical, however, and must not be 5. 18 5. 17
compromised. For best results, the minlmum } — "
eight of the lower case letter of BC Ferrles

iy
[ ]

5173 Wherethe brand name is smaller -
an the logo must be screen printed. MC F

S erries

%ﬂ@sﬁL\m wide. This size

is standard to dothing items such as shirts, L

Jackets and caps. It is also appropriate for
many other fabric [tems, such as tote bags.

brokdens: ‘White embroldens:  Slkscresn:

s 15, 5. 17
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Employee Gear - Secondary Text

s 1817
Secondary text of up to four words Is . .

permlitted, provided 't Is set according to | Visua ezntre |
these guidelines, The text can be positioned 2T M C [l —
below the logo or away from the loga, Sx kr r ’es

&.g..0n a sleeve, or on the back of a mug. T I i T
Typography ss]_ Safety 2011
Set secondarytextin® | % ' |Theslze Horseshoe Bay

of the sacondary test is based on the size of
the BC Ferries loga. The height of the capital
letters of the secondary text should be half
the helght of the capital letters (cap height}
of the BC Ferries logo.

Align

Text Position

When the text is positioned below the logo,
left-align the text to the "B" of BC Ferries.
Leave a minlmum clear space between the
logo and the text that is equal to height of
the "e” of BC Ferries.
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When the text is separate from the logo, it
can be centre-aligned, but still needs to be
the helght of the "a" of BC Ferrles.

Table of




Employee Gear — Additional Text
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Addltlonal text Is allowed over and above
the secondary text, but tt must conform to
these standards.

Typography
Similar to secondary text, it must be st in

The size of the text is based
an the slze of the BC Ferrles logo The helght
of the capital letters of the additional tesct

should be half the height of the capital
letters (cap height) of the BC Ferrles logo.

Text Position

If additianal text is necessary, it must be
separate from the logo and secondary text.
For shirts, it can be placed etther on the right
sleeve or on the back of the shirt.

Secondary Text AddHiional Text

Addltlonal Text
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Cansistency is a key component of aur visual Identity. It is important that typography is used properly in all applications.

The layouts below are examples of misuse.

Safety 2011
Horssthos Bay

Surveillance Team

PO NOT MAKE THE 5 ECONDARY TEXT LARGE K THAN ALLOWED,
WHEN LOCKED WATH THE LORGO, IT MLIST BE ALIGNED CORRECTTY
AS-SEEN IN SECTION 5.4

D0 NOT LISE SECONDARY LOGOS OR CRAFHICS UNLESS TIESA FARTHER LOGOLIF T
15 A PARTNELSHIF, THEN T MLIST OO MFORM TO INSTRUCTIONS [N SECTION 152
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The BC Ferrles logo may be used In conjunctlon with a partner logo for jelnt marketing or promations. To retain conslstent
branding, the primary logo positfening remalns unchanged, and the partner logo fs an added element. The BC Ferrles loge may
appear with logos of other companies, where the other company has participated significantly if not equally in a BC Ferries
project, and where it is appropriate that beth companles are represented.

The position of the partner logo is to the left of tha BC Ferries loge and separated by a vertical bar. it is separated from the partnar

loge with a vertical bar. The distance between the logos is illustrated below and must not be altered. The

partner |ogo [s slzed to appear equal In welght to the BC Ferrles logo.

If secendary text is necessary, it must stay with the BC Ferries logo and cannot cross over the separation bar and imto the partner
logo area.

onn ~ABCFerries
Safety 2011
Horseshoe Bay

HI..;::)&I .............. MCFe’ﬁes

...................... Safaty 11
Horseshoe Bay

Spot colours are derived from the Pantone (PMS} sofid colour guide
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Colours
Environmental department polo

shirts are burgundy with navy blue

accents and a white logo
and secondary text.

Logo 5. 18,517

An wide logois
embroidered on the |eft chest.
Use digttal art provided and set
the stitch pattern as illustrated

In Sectlon 15.3. Visually centre the
loge an the left chest panel. Note
that the visual certre of the logo
Is not the actual centre, The visual
centre Is the right slde of the *F~.

Secondary Text

Secondary text Is posltioned a
minimum distance away from the
loge that is equal to the height

of the “e* in BC Ferrles. Typeset
tha text [n upper and lower case

The size of the
fext Is based on the size of the

BC Ferries logo. The helght of
the capital letters of the text
should be half the height of the
capltal letters {cap helght) of the
BC Ferries logo,

s 18,817

] Algn mmllunhﬂm
1

-C

1) Enwronmentall-—
Department

p 2 nd et ambwroldared white
15,517

Colours

Environmental Jackets are
navy blue with white accents,
loge and secondary text.

ogof. T

An wide logo is
embreidered on the left chest.
Use digttal art provided and set
the stitch pattern as lllustrated
in Section 15.3. Visually centre
the logo on the left chest panel.
Note that the visual centre of
the logo 15 not the actual centre,
The visual centre is the right slde
of the “F"

Secondary Text

Serondary text Is positiened a
minimum distance away from
the logo that is equal to the
helght of the “e” In BC Ferries.
Typeset the text In upper and
lower case The
size of the text Is based on the
slze of the BC Ferrles logo. The
height of the capital letters

of the text should be half the
helght of the capltal letters (cap
helght) of the BC Ferries loga,
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Can I use "BCFS" to abbreviate our legal namet

Yes, you can use “BCFS" as well as “BCF”. These are the only abbreviations
permitted for our legal and brand names. Otherwise, you must spell cut
the legal and brand names. Our legal name is British Columbia Ferry
Services Inc.and our brand name Is BC Ferrles. Typlcally, abbreviations are
used in intermal, not external communications.

Can anyone use the loge?

Any employea can use the loga If they are preparing documertts or
materials that pertain to BC Ferries operations. i the logo is being used
an something that will appear outside BC Ferries, it must be approved by
Carporate Marketing The logo cannot be used on personal lbems.

s 18,5, 17
What colour is the logo?

The logo 1s BC Ferrles Blue_ it Is equivalent to IMS stands

for Pantone Matching System, a standard colour system used around
the world. The logo may alse be white {reversed) or Process black in
applications that are restricted In coleur. For merchandlse and special
approved applicatiens only, the loga may be a colour that would create
a tone-on-tone appearance, For example, a dark grey logo on a silver
background, or a tan logo on a brawn background.

If I am printing sornething in a single colour gther than

BC PFerries Blue, can the logo be that colour?

No, the logo can be only BC Ferries Blue, white {reversed), Process Black or
tone-on-tone, as described above.

Can I add anything to the logo, such as my terminal name
ot my division name, on employee gear?

Nao, nothing can be added to the logo. You can place secondary text
near the logo, but it must be positioned a minimum distance away
(the helght of the letter “e” In BC Ferries). See Sectlons 15.4 to 15.9 for
more details.

Can I uge the wave graphic on Its own to create an

interesting design?

No, the wave graphic cannot be separated from the logo. It is used alone
only on the ships' funnels and on the flag. No other use is permitted.
with approval from Corporate Marketing, you can zeom 1n on the wave
graphic and use a portion of i,

Can I alter the logo?
No, the logo may not be altered under any circumstances. it can be

enlarged or reduced proportionately, but it cannot be medified.

What logo file format should I use?

The most commenly used formats are WMF and JPG. These can be

used with any Microsoft Office software. WMF Is the most versatile,

as It can be slzed up or down and It prints well at any size. Also, 't has

a transparent background, so a white logo, for example, can be placed
against a coloured background. The problem with WMF files is that

they don™t look great on the screen. 1PGs look better on the screen,
which makes them good for PowerPoint presentations and other Word
documents that are viewed only onscreen, The problem with JPG files is
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that they don't anlarge well. When they are enlarged, they look Jagged
around the edges on the screen and when printed. Also, IPG files have
an opaque background, which means they are not available in white,
since the background would have te be the exact same background
colour as the colour you wanted to place the logo against. TIFF files are
like JPG files, in that they can't be enlarged. They are a larger file size,
however, which makes them less versatlle. EPS files are for professional
use with programs such as Adobe Illustrator or GuarkXpress/InDesign.

Whydolhmtouseei

Typography Is an Important part of our brand Identlty: it helps to
establish a consistent look on all cur materials. This ensures that we
remain consistent and professional. These typefaces are the most
versatlle and readily avallable to all employees. They are alsa universally
available on PCs running Windows operating systerns, which means
that you can be sure your documents are received outside the company
as you have prepared them. Your typefaces and formatting will not be
substituted.

Can I personalize my email signature with graphics

and calours?

No, personalizing email signatures is not permitted. Since email is part
af BC Ferrles’ business carrespondence, emall signatures should appear
professlanal and conslstent across the company.

A supplier told me that all he needed was a fax of thelogoto
malke a pin. Is this correct?

Nao, using a fax means the logo will not be reproduced accurately. Always
provide a digital file that can be downloaded from the site and emailed
to the suppller. Never suggest that the suppller scan or redraw the

logo from a business card or other piece of stationery. This will not be
accurate,

Who do I go to for help?

Go to the Marketing Department, They are the identity manager and
responsible for the malntenance of the identtty program. They can help
you to prepare materials and provide approval fer new materlals befare
they are printed or manufactured,




Branding Questions — Contact

if you have any questions about the BC Ferrles
brand, elements or applicatlons, please contact:

APPROVALS PROCESS

For Corporate Marketing materials & terminal signage production:
Rosa Marinelli

Marketing Manager

604-673-2449

rosa.marinelli@bcferries.com

For Cataring and Retall materfals Including vessels & terminal signage ordering:
Andrea Timlick

Marketing Manager, Catering and Retall Operatlons

250 978-174

andrea.timlick@bcferries.com

For Wabsite and Digital Signage programs:

Paul Curtis

Manager, Web Services and Customer Information Netwerk, Corporate Marketing
250 978-153

paulcurtis@beferries.com
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2BCFerries

British Columbia Ferry Services Inc.

Malling Address:

British Colurnbia Ferry Services Inc.
The Atrlurn

Sulte 5o00,1321 Blanshard 5t.
Victoria, BC VBW 087
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